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Gotl  conUmies 
attempts  to 
erode  the  FolA 
(Pages  11, 12) 


AP  admits  shuttle 
photo  wrongly 
captioned 
(See  page  13) 

Robotics 
In  the 
prossroom 
(See  page  14) 


“Classic  Classifieds” 

The  Detroit  News  has  carrie(i  79.4%  of  ALL  the 
Automotive  ClassifieiJ  Ads  that  have  appeare(J  in 
Detroit’s  two  major  newspapers  so  far  this  year. 
Now  —  that’s  CLASSIC! 

The  Detroit  N^ws 

Michigan’s  Largest  Newspaper 

A  Gannett  Newspaper 

Source:  The  Detroit  News  Classified  records  through  June  1,  1986 
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M  I. 

We  deliver  newspaper  ads 
at  the  speed  of  light. 


*  THEADS 
FROM  OUTER  SMCE 
ARE  COMING. 


Look  up.  A  dream  come  true  is  orbiting 
22,300  miles  above  your  head.  It’s  the  high 
tech  cornerstone  of  the  AD/SAT  Network, 
a  satellite  that  delivers  ads 
directly  to  your  newspaper. 

At  the  speed  of  light. 

It  all  starts  with  one  solitary 
piece  of  repro  material  from  an 
advertising  agency,  and  ends 
moments  later  at  newspapers  across 
America  as  a  facsimile  that’s  a  dead 
ringer  for  the  original.  No  missing, 
mangled  or  delayed  ads.  No  missed 
insertions.  No  lost  revenue.  Plus  the 
bonus  of  an  on-line  message  system 
that,  for  the  first  time,  links  ad 
agencies,  newspapers  and  their 
representatives. 

This  fall  the  AD/SAT  Network 
goes  operational,  serving  advertis¬ 
ing  agencies  and  demonstration 
newspapers^ 

For  years  it’s  been  your 
dream.  Now  it’s  your  reality. 

And  it’s  time  for  you  to  join  the 
Network.  For  full  details,  contact 
AD/SAT,  540  Madison  Avenue, 

36th  floor.  New  York  10022.  Phone 
(212)872-1491. 


Color.  Award-winning 
design.  Custom  listings. 
Leading  writers.  You. 


It’s  a  beautiful  match.  TV  UPDATE’s  multi-featured  weekend  TV 
supplement  will  be  an  exciting  asset  to  your  paper.  We  provide  a  four- 
color  cover  that  incorporates  your  paper’s  logo.  We  provide  customized 
listings  in  both  grid  and  rolling  log  formats.  We  provide  52  weeks  of 
pre-sold  advertising.  And  we  provide  features  by  nationally  renowned 
writers.  All  this  in  a  package  conferred  an  Award  of  Excellence  from 
the  Society  of  Newspaper  Design. 

Let  us  make  the  match.  Call  Hal  Bauer  at  212-692-3973. 


200  PARK  AVENUE 

NEW  YORK,  NEW  YORK  10166 

AN  AFFILIATE  OF  UNITED  MEDIA 
A  SCRIPPS  HOWARD  COMPANY 
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JULY 

8-13— National  Press  Photographers  Association,  Annual  Convention  and 
Education  Days,  MGM  Grand  Hotel,  Reno. 

10- 12— Arkansas  Press  Association,  Summer  Convention,  Hot  Springs. 

11- 12— Virginia  Press  Association,  Annual  Meeting,  Virginia  Beach. 
11-12— Michigan  Press  Association,  Summer  Convention,  Grand  Hotel, 

Mackinac  Island. 

15- 17— Wisconsin  Newspaper  Association,  Summer  Meeting,  Lake  Lawn 

Lodge. 

17-19— Idaho  Newspaper  Association,  North  Shore  Resort,  Lake  Coeur 
d’Alene. 

17-19— Joint  Summer  Conference:  Pa.  Newspaper  Publishers'  Association, 
West  Virginia  Press  Association,  and  Ohio  Newspaper  Association, 
Sheraton  Lakeview,  Morgantown,  W.  Va. 

17-19— News  Mix  '86,  Northwest  Newspaper  Gathering  &  Trade  Fair,  Coeur 
d'Alene  Resort,  Idaho. 

17- 20— South  Carolina  Press  Association,  Summer  Meeting,  Hilton  Head 

Island. 

18- 20 — Alabama  Press  Association,  Summer  Convention,  Gulf  State  Park, 

Gulf  Shores. 

20- 27— First  Annual  Music  Critics  and  Editors  Institute,  Co-sponsored  by 

Knight-Ridder  Newspapers,  Boulder  Daily  Camera,  University  of 
Colorado,  and  the  Colorado  Music  Festival,  Boulder,  Co. 

24-26— Oregon  Newspaper  Publishers  Association,  Annual  Convention, 
Rippling  River,  Welches,  Ore. 

24-27 — North  Carolina  Press  Assocation,  Annual  Convention,  Grove  Park 
Inn,  Asheville. 

27-30— International  Newspaper  Advertising  and  Marketing  Executives, 
Summer  Meeting,  Hyatt  Regency,  Vancouver,  B.C. 

AUGUST 

10-14 — National  Advertising  Co-operative  Network,  Semi-Annual  Meeting 
and  Sales  Seminars,  Old  Town  Holiday  Inn,  Alexandria,  Va. 

21- 23 — West  Virginia  Press  Association,  Annual  Convention,  Sheraton  Mar- 

tinsburg  Inn,  Martinsburg,  W.  Va. 

SEPTEMBER 

5-7— Environment/Chemophobia  Conference  for  Journalists,  Cospon¬ 
sored  by  the  Foundation  for  American  Communications  and  the 
Joyce  Foundation,  Harrison  Conference  Center  of  Lake  Bluff,  III. 
10-12— American  Society  of  Sunday  and  Feature  Editors,  Palliser  Hotel, 
Calgary,  Canada. 

10-12— International  Newspaper  Promotion  Association,  European  Division, 
Conference,  Nova  Park  Hotel,  Zurich,  Switzerland. 

10- 12 — Pennsylvania  Newspaper  Publishers'  Association,  Classified  Sales 

Conference,  Sheraton  Hotel,  Danville. 

11- 13— Illinois  Press  Association,  Annual  Convention,  Ramada  Renais¬ 

sance,  Springfield. 

SeminarsIWorkshopsIClinics 

JULY 

1 6- 1 9— National  Association  of  Printers  &  Lithographers,  Practical  Computer 

Applications  for  Managing  the  Printing  Plant,  Rochester  Hilton  and 
Rochester  Institute  of  Technology,  Rochester,  N.Y. 

18-20— Inland  Daily  Press  Association,  Editing  the  Smaller  Daily  Newspa¬ 
per,  Milwaukee,  Wis. 

20-23— American  Press  Institute,  Regional  Workshop  for  Reporters,  Pitts¬ 
burgh  Marriott,  Monroeville,  Pa. 

AUGUST 

10-16 — The  Poynter  Institute  for  Media  Studies,  Newspaper  Design/Graph¬ 
ics  College  Fellowship  Seminar,  St.  Petersburg. 

24-27 — SNPA  FOUNDATION,  Seminar,  Business  Sections:  Daily  and 
Weekly,  Texas  Tech  University,  Lubbock. 

SEPTEMBER 

2-8 — ANPA/INPA,  Newspaper  Executives  Marketing  Seminar,  Scottsdale 
Conference  Center,  Scottsdale,  Ariz. 

7-10 — SNPA  Foundation  Seminar,  Meeting  Competition  for  the  Advertising 
Dollar,  Trinity  University,  San  Antonio,  Texas. 
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By  Doug  Borgstedt 


About  Awards 


Gannett  Asian  Fellows.  Six  journalists  have  been 
awarded  Gannett  Fellowships  in  Asian  Studies  at  the 
University  of  Hawaii,  Manoa,  for  the  4986-87  academic 
year.  They  are:  Ben  Barber,  USA  Today;  Robert  T.  Benja¬ 
min,  Baltimore  Sun;  Elizabeth  Graeme  Browning,  Chi¬ 
cago  Sun-Times;  Janice  Lynn  Fuhrman,  United  Press 
International;  John  E.  Gittelsohn,  USA  Today  and  Bur¬ 
lington  (Vt.)  Free  Press;  and  Vicki  Sanders,  Miami  Her¬ 
ald. 

Adman  honored.  St.  Petersburg  Times  and  Evening 
Independent  advertising  manager  Jim  Doughton  was  pre¬ 
sented  the  St.  Petersburg  Advertising  Federation’s  Silver 
Medal  this  year  for  his  “distinguished  service”  to  adver¬ 
tising. 

Silurian  winners.  The  Society  of  Silurians,  an  organiza¬ 
tion  of  veteran  New  York  news  people,  presented  its  1986 
Awards  for  Excellence. 

Among  the  winners  were  the  New  York  Daily  News, 
spot  news;  Elliot  Pinsley,  The  Record,  Bergen  Co.,  N.J., 
feature  news;  Jane  Fritsch  and  Jennifer  Preston,  News- 
day,  investigative  reporting;  Tom  Monaster,  New  York 
Daily  News,  spot  photography;  Dan  Cronin,  Daily  News, 
feature  photography;  and  Joseph  Schroeder,  Associated 
Press,  the  Peter  Kihss  Award. 

Photographer  of  the  year.  Melvin  L.  Grier  of  the  Cincin¬ 
nati  Post  was  named  photographer  of  the  year  in  the 
annual  Ohio  Newspaper  Photographers  Association  com¬ 
petition. 

Other  Post  first  place  winners  were  Lawrence  Lambert, 
black-and-white  editorial  illustration  and  black-and-white 
industrial  illustration;  Marcy  Nighswander,  color  feature 
photo  story;  and  Patrick  Reddy,  color  fashion  photogra¬ 
phy. 

Ruhl  Fellow  Jonathan  Marshall,  editor  and  publisher  of 
the  Scottsdale  (Ariz.)  Progress  was  the  first  of  two  1986 
Ruhl  Fellows  to  lecture  journalism  classes  at  the  Univer¬ 
sity  of  Oregon  School  of  Journalism. 

The  other  Ruhl  Fellow  is  Mark  Zusman,  editor  of  Wil¬ 
lamette  Week  in  Portland. 
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A  smart  magazine  just  got  brighter. 


"We  got  a  lot  of  service  out  of  this  press 
and  we  think  you  will  too.” 


Buying 

Or 

Selling... 

the  Classified  Pages  of  EDITOR  &  PUB¬ 
LISHER,  where  thousands  of  newspaper 
people  get  together  every  week,  can 
be  your  people-to-people  meeting  place 
too. 

Rates  and  order  form  in  Classified  sec¬ 
tion.  All  mail  and  calls  go  to:  EDITOR  & 
PUBLISHER,  11  West  19th  St,  New  York, 
N.Y  10011,  212  675-4380. 

When  you  need  Classified, 
we're  here — every  week! 

m 


About  Awards 


Catholic  press  winner.  Moises  Sandoval,  Maryknoll 
magazine  edtor,  won  the  1986  St.  Francis  de  Sales  Award 
from  the  Catholic  Press  Association  of  the  U.S.  and  Cana¬ 
da  for  his  outstanding  contributions  to  Catholic  journal¬ 
ism.  The  award  is  the  top  honor  bestowed  by  CPA. 

Wins  $5,000.  Christopher  E.  Bogan,  a  Dallas  Times 
Herald  reporter,  received  the  $5,000  Donald  E.  Sommer/ 
A.  J.  Viehman  Jr.  Industrial  Relations  Scholarship  for  1986 
from  the  Master  Printers  of  America.  MPA  is  the  “open 
shop”  industrial  relations  division  of  Printing  Industries  of 
America  Inc. 

SNA  ad  contest  winners.  Gwinnet  Daily  News,  Law- 
renceville,  Ga.,  and  newspapers  published  by  North  Shore 
Weeklies,  Ipswich,  Mass.,  were  the  top  winners  in  Sub¬ 
urban  Newspaper  of  America’s  1986  Advertising/ 
Promotion  Awards  Contest. 

Newspapers  published  by  North  Shore  Weeklies  won 
four  place  awards  and  a  total  of  seven  awards.  The  Daily 
News  won  eight  awards,  including  three  first  place 
awards. 

Winners  in  the  general  excellence  of  presentation  cate¬ 
gory  were  McClatchy  Newspapers’  Gilroy  (Calif.)  Dis¬ 
patch  in  the  up  to  39,999  circulation  category;  the  Loudon 
Times,  Leesburg,  Va.,  in  the  40,()(X)  to  99,999  circulation 
category;  and  Lesher  Communications’  Valley  Times, 
Walnut  Creek,  Calif.,  in  the  over  100,000  circulation 
category. 

Denver  daily  honors  Rose.  Cincinnati  Reds  manager  Pete 
Rose  received  a  plaque  commemorating  his  4,192  hits, 
breaking  Ty  Cobb’s  decades-old  record,  from  the  Denver 
Rocky  Mountain  News.  The  award  was  presented  during  a 
June  5  exhibition  game  between  the  Reds  and  the  Denver 
Zephyrs. 

NASA  honors  Parmelee.  Edward  T.  Parmelee,  vice  pres¬ 
ident/marketing  of  Knight-Ridder  Inc.  and  chairman  of  the 
board  of  Knight-Ridder  Newspaper  Sales,  was  awarded  an 
honorary  life  memberhip  in  the  Newspaper  Advertising 
Sales  Association.  Parmelee  was  cited  for  his  40  years  in 
the  newspaper  advertising  business ,  which  included  estab¬ 
lishing  Newhouse  Newspaper  Sales  and  Knight  Newspa¬ 
per  Sales  before  the  merger  of  the  Knight  and  Ridder 
newspaper  companies. 


N.Y.  Times  to  use  Ms. 

After  staunchly  refusing  to  yield  to  protests  from  femi¬ 
nists  and  others,  the  New  York  Times  has  finally  decided  to 
adapt  its  stylebook  and  will  consider  Ms.  as  an  acceptable 
title  before  a  woman’s  name. 

Ms.  will  refer  to  women  whose  marital  status  is  un¬ 
known,  for  married  women  using  their  maiden  names  and 
for  women  who  prefer  it  over  Miss  or  Mrs. 

In  an  editor’s  note,  the  Times  explained  that,  “Until 
now,  ‘Ms.’  had  not  been  used  because  of  the  belief  that  it 
had  not  passed  sufficiently  into  the  language  to  be 
accepted  as  common  usage.” 

Ms.  magazine  publisher  Pat  Carbine  told  New  York 
Newsday  that  Times  editor  Abe  Rosenthal  can  expect  a 
reward  for  the  policy  change.  The  magazine  plans  to  send 
him  a  Ms.  tote  bag  filled  with  flowers  as  thanks. 
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Quality  and  commitment 
The  best  in  pictures. 


“In  news  photography,  the 
moment  is  a  fragile  thing.  It’s 
fleeting,  sometimes  even  unseen  by 
the  naked  eye.  Our  job  as  AP 
photographers  is  to  make  sure  we 
do  not  miss  that  moment.” 

Bob  Daugherty  of  The  Associated 
Press  is  one  of  the  top 
photographers  in  the  Washington 
news  corps  and  has  spent  23  years 
at  AP,  capturing  fragile  moments  on 
film,  making  them  endure. 

“It's  an  awesome  responsibility. 
Sometimes  you’re  the  only  AP 
photographer  on  a  particular 
breaking  story.  And  more  than  a 
thousand  newspapers  are 
depending  on  you  for  the  definitive 


Bob  Daugherty  at  the  Washington  bureau 


picture.  There’s  no  room  for  being 
second  best.” 

Bob  Daugherty’s  dedication  is 
shared  by  AP  photographers 
everywhere  —  whether  covering  a 
dangerous  war,  a  routine  press 
conference,  or  illustrating  a  feature. 
Sixteen  Pulitzer  Prizes  attest  to  their 
skill  and  determination. 

Thanks  to  modern 
communications,  the  images  they 
shoot  are  shared  almost 
instantaneously  around  the  world, 
increasingly  in  color,  for  the  benefit 
of  the  thousands  of  member 


newspapers  and  broadcasters  who 
own  AP. 

Like  Daugherty,  the  2,850  people 
who  staff  AP’s  219  offices  around 
the  world  are  dedicated  to  giving 
these  members  the  highest  quality 
service  in  the  news  industry  —  a 
goal  that  is  a  continuing 
commitment  of  everyone  in  AP. 

“A  good  picture  is  like  a  well- 
written  story.  AP  photographers 
have  a  tremendous  amount  of  pride 
in  their  product.  They  are, 
regardless  of  the  assignment, 
shooting  their  best.” 

Associated  Press 

Quality.  Ck)mmitment. 

Suzanne  Vlamis 


Six  reasons 
why  Parade  is 
America’s  Sunday 
magazine. 


WnO.  Who  they  read  week  after  week.  Pulitzer 
Prize-winning  authors  like  Norman  Mailer,  David 
Halberstam,  Carl  Sagan. 

What.  What  they  read  avidly:  “Personality 
Parade”— America’s  best-read  feature  in  print. 
Touching  stories  like  that  of  James  Stephens— a  man 
who  dedicated  his  life  to  saving  children  of  lepers.  And 
opinion  makers/newsmakers  like  John  Kenneth 
Galbraith  and  President  Reagan. 

Where.  Where  they  read  articles  that  are  some  of 
the  most  quoted  in  the  world. 

Why.  Why  they  read  it.  Because  Parade  captures 
the  fabric  and  texture  of  their  lives.  Sunday  after 
Sunday. 

When.  Sunday  morning.  With  Jack  Andei^on  on 
Washington.  Dick  Schaap  on  sports.  Earl  Ubell  on 
health.  And  colorful  profiles  and  useful  information 
from  James  Brady  and  Gail  Sheehy.  As  well  as  tasteful 
tips  and  recipes  from  food  editors  Sheila  Lukins  and 
Julee  Rosso,  authors  of  the  best-selling  Silver  Palate 
cookbooks. 

How.  How  does  all  this  affect  you?  Newspapers 
respond  to  their  readers.  And  readers  respond  to 
Parade.  So,  last  year,  more  than  150  newspapers 
responded  by  adding  Parade.  Find  out  more  about 
Parade  for  your  newspaper.  For  more  information,  call 
Parade’s  Publisher,  Carlo  Vittorini  at  (212)  573-7000. 


More  readers  want  us. 
More  newspapers  carry  us, 


Editor  &  Publisher 

THE  FOURTH  ESTATE 


Robert  U.  Brown,  President  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


From  computers  to  robotics 

The  exhibition  at  the  ANPA  Operations  Management  Conference 
in  Atlanta  this  week  lived  up  to  expectations  —  it  was  mind-boggling 
to  everyone  who  can  recall  the  era  of  hot  metal.  Just  as  we  and 
everyone  else  believed  that  newspaper  production  was  being 
embraced  completely  by  the  computer  age,  it  seems  that  the  robotic 
age  has  been  quietly  introduced  while  our  backs  have  been  turned. 

Robots  that  quietly  dollied  huge  rolls  of  newsprint  from  storage  to 
press  without  human  assistance  were  up-staged  by  robots  that  put 
plates  on  a  press  and  removed  them.  It  was  said  the  device  would 
undergo  testing  soon  at  a  Japanese  newspaper  plant  as  part  of  a  fully 
automated  plate  delivery  system. 

We  do  not  anticipate  an  era  when  newspaper  copies  will  be  de¬ 
livered  to  distributors  and  carriers  untouched  by  human  hands  after 
the  editing  process.  But  it  does  indicate  that  every  production 
method  will  have  to  prove  itself.  Ambitious  and  imaginative  manu¬ 
facturers  may  be  able  to  find  a  better  way. 

The  conference  sessions  once  again  were  highlighted  by  the  frank 
and  open  discussions  of  methods  and  equipment,  the  willingness  of 
newspaper  executives  to  share  their  experiences,  the  results  of  their 
testing,  and  their  expertise  with  everyone  else  in  the  industry  —  all 
in  the  constant  search  for  improved  efficiency  and  better  quality 
newspapers. 

It  is  this  cooperative  effort  —  this  teamwork  —  that  insures  not 
only  the  survival  of  newspapers  but  a  future  that  will  be  marked  by 
better  quality  service  to  readers  and  advertisers. 

Functional  iliiteracy 

According  to  the  U.S.  Department  of  Education,  27  million  people 
over  the  age  of  17  cannot  function  in  basic  reading  and  an  additional 
45  million  are  figured  to  have  only  minimal  reading  skills.  The  figures 
are  shocking  especially  when  it  is  estimated  the  numbers  grow  by  ZVa 
million  each  year. 

Newspaper  publishers  were  told  at  the  ANPA  meeting  in  San 
Francisco  recently  that  while  45%  of  American  adults  do  not  read  a 
daily  newspaper,  only  10%  do  not  read  by  choice.  The  remaining  35% 
do  not  read  papers  because  they  are  functionally  illiterate. 

This  should  be  a  challenge  to  all  newspaper  publishers  and  editors, 
but  few  of  them  apparently  are  trying  to  do  something  about  it. 
Scripps  Howard  newspapers  are  an  exception. 

This  week  educators  and  journalists  from  12  states  gathered  in 
Memphis  for  a  three-day  conference  on  the  problem.  It  was  spon¬ 
sored  by  the  Memphis  Commercial  Appeal  and  was  made  possible  by 
a  grant  from  the  Scripps  Howard  Foundation.  The  El  Paso  Herald- 
Post  and  Scripps  Howard  pioneered  in  mid-April  with  the  first  con¬ 
ference  on  the  subject  {E&P,  April  12,  page  17).  It  is  expected  others 
will  follow. 

An  E&P  editorial  May  3  commented:  “Newspapers  should  be 
providing  the  leadership  for  community  involvement  in  literacy  pro¬ 
grams  everywhere.  If  not  for  the  future  of  this  country,  then  for  their 
own  self-interest.”  If  they  can’t  read  the  paper,  they  are  not  going  to 
buy  it  —  nor  will  the  advertisers. 


Charter  Member 
Audit  Bureau 
of  Circulation 
Member  American 
Newspaper 
Publishers  Association 

6  mo.  avg.  circulation  Dec.  31,  1965 — 28,029 


ABP 
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Letters  to  the  Editor 

Is  there  a  generation  gap  among  readers? 


Robert  W.  Pittman,  the  president  of 
MTV  Networks  Inc. ,  gave  newspaper 
editors  some  interesting  points  to 
ponder  in  his  recent  speech  to  the 
American  Newspaper  Publishers 
Association  {E&P,  May  10). 

Mr.  Pittman  suggested  that  news¬ 
paper  editors  needed  to  “program” 
differently  for  people  who  grew  up 
with  television.  He  called  them  the 
“tv  babies.”  He  said  that  these 
youngsters  and  young  adults  don’t 
process  information  the  same  way 
their  elders  do,  that  they  have  short 
attention  spans,  that  they  skip  around 
rather  than  process  information 
sequentially,  and  that  they  are  more 
influenced  by  mood,  emotion,  sense 
impressions  and  images  than  factual 
content. 

Mr.  Pittman  gave  his  music-video 
channels,  MTV  and  VH-1,  as  exam¬ 
ples  of  successful  application  of  his 
understanding  of  the  “tv  babies’  ” 
media  tastes.  He  credited  USA  Today 
with  being  the  newspaper  that  comes 
closest  to  “programming”  for  the  “tv 
babies”  and  hinted  that  other  news- 

Says  cartoonists’ 
work  should 
not  be  altered 

There  have  been  a  lot  of  bad  ideas 
lately  thought  up  by  people  who  think 
they  are  going  to  improve  our  comic 
pages,  but  the  worst  yet  is  the  one  by 
Owen  McCarron  for  the  Nova  Scotia 
Cavalcade  of  Comics  {E&P,  June  7). 

Comic  strips,  both  daily  and  Sun¬ 
day,  survive  a  lot  of  beating,  but  this 
seems  to  be  almost  the  last  straw. 
Why  he  thinks  he  has  the  right  to  chop 
up  one  of  my  Sunday  pages  is  beyond 
me.  The  next  thing  we  know,  he  will 
be  running  up  and  down  the  aisles  of 
movie  theaters  shouting  at  people  to 
pay  attention. 

Actually,  all  a  good  cartoonist 
needs  is  some  space  in  which  to  work. 
We  will  provide  the  material  inside 
this  space  in  the  form  of  good  charac¬ 
ters  and  fascinating  material  that  will 
gain  and  hold  the  attention  of  sub¬ 
scribers. 

We  have  no  obligation  to  help  sell 
advertising.  Our  obligation  is  to  help 
sell  the  newspaper  itself.  What  we 
certainly  do  not  need  is  some  adver¬ 
tising  person  rearranging  our  panels 
at  his  own  misguided  direction. 

Charles  M.  Schulz 


papers  should  follow  suit  if  they  want 
to  attract  young  readers. 

Two  recent  research  projects  of 
mine  indicated  that  USA  Today  has  a 
bigger  following  among  I8-to-35-olds 
than  music- videos,  but  that  neither 
has  a  following  that  approaches  local 
and  regional  newspapers. 

It  should  be  noted  that  neither 
music-videos  nor  USA  Today  were  in 
existence  five  years  ago.  Regular 
measurements  of  them  in  comparison 
with  other  newspapers  should  be 
done  in  the  future  to  assess  the  growth 
or  decline  of  their  impact. 

How  should  newspaper  editors  and 
those  who  advise  them  react  to  all 
this?  Is  there  a  Generation  Gap 
among  newspaper  readers  that  defies 
“programming”  by  editors?  If  the 
Gap  exists,  can  it  be  bridged  by  skill¬ 
fully  blending  the  information  func¬ 
tion,  the  rock  on  which  most  newspa¬ 
pers  are  built,  with  sensory  stimula- 


Although  UPI  may  have  been 
somewhat  cavalier  about  defending 
its  figure  of  2,000  possibly  dead  at 
Chernobyl  {E&P,  May  31  and  previ¬ 
ously),  it  was  not  UPI  that  elected  to 
play  it  big  or  small  on  the  evening 
news  or  the  front  page. 

UPI  very  clearly  attributed  the 
report  to  one  source.  Media  were  free 
to  ignore  the  report,  play  it  up,  or 
mention  it  in  a  sentence  or  two  as  part 
of  an  overall  roundup. 

The  whole  affair  reminds  me  of  the 
day  some  journalists  (especially  in  tv) 
rushed  to  report  that  James  Brady  had 
died  from  wounds  he  received  during 
the  attempt  on  President  Reagan’s 


tion,  which  might  be  another  name  for 
entertainment? 

If  only  half  of  this  is  true,  it  poses  a 
formidable  challenge  for  editors  who 
must  try  to  hold  onto  their  oldest 
readers  (and  the  over-55s  are  the 
fastest  growing  and  wealthiest  seg¬ 
ment  of  our  post- Yuppie  society) 
while  reaching  out  to  the  younger  gen¬ 
eration. 

Of  course,  MTV’s  Mr.  Pittman  may 
not  be  the  best  person  to  critique 
newspapers,  unless  his  reading  habits 
have  changed  in  recent  years.  In  an 
April  1982  issue  of  Creem  magazine 
(p.  37),  Mr.  Pittman  was  described  as 
“a  man  who  says  he  learns  about  the 
news  from  skimming  headlines  and  is 
proud  that  his  attention  span  is  so 
brief  as  to  render  him  incapable  of 
reading  a  publication  like  The  New 
Yorker  ...” 


life.  Didn’t  we  learn  then  —  although 
we  should  have  known  it  since  Day 
One  —  that  one  source  isn’t  enough? 

Perhaps  it’s  okay  to  report  it,  but  at 
least  put  it  in  context. 

UPI’s  job  —  any  newsgatherer’s 
job  —  is  to  report  to  the  editors: 
“Here’s  what  we  know  or  what  we’ve 
heard.”  It’s  the  editors’ jobs  to  decide 
how  and  what  to  use.  Dumping  pri¬ 
marily  on  UPI  doesn’t  seem  to  ring 
true  to  me  nor  seem  quite  fair. 

Gary  North 
Ft.  Wayne,  Ind. 

(North  is  a  copy  editor  at  the  Fort 
Wayne  News-Sentinel.) 


GabeMirkin's 

FITNESS  CLINIC 

The  Column  for  Hish-Energy  Living 

Gabe  Mirkin,  M.D. — radio  personality  and  medical  editor  of  The 
Runner  masazine — cuts  throush  the  hype  to  give  readers  no- 
nonsense  advice  on  fitness  and  health.  Separates  the  myths  from 
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“The  People  &  The  Press”  Ad  #8  in  a  series 


Have  you  told  us  what  yoir^^i^et? 


Since  January,  we’ve  run  several 
ads  that  reported  on  our  inves¬ 
tigation  of  public  attitudes  toward 
the  press  and  invited  readers  to  send 
their  views  to  our  chairman. 

We  received  thousands  of  calls,  cards, 
letters,  even  drawings.  Nearly  all  were 
thoughtful  and  constructively  critical. 
Our  correspondents  took  our  invitation 
seriously. 

Now  it’s  our  turn  to  take  them  seri¬ 
ously,  to  use  their  comments  to  improve 
our  products.  But  we  don’t  want  to  end 
it  at  that.  We  commissioned  the  study 
and  ran  the  ads  because  we  wanted 
to  know  more  about  how  people  like  you 
see  our  business,  and  because  we 
wanted  to  engage  you  in  a  dialogue 
about  that  business. 

And  we  still  do. 

So  we  plan  more  ads,  more  Times 
Mirror  Forums  on  press  issues  around 
the  country  and  more  surveying. 
Meanwhile,  if  you  haven’t  told  us  what 


you  think  yet,  we  hope  you  will  soon. 
Write  our  chairman,  Robert  Erburu, 
Times  Mirror,  Times  Mirror  Square, 

Suite  100,  Los  Angeles,  CA  90053. 

He’s  also  the  person  to  write  for  a 
summary  of  our  “People  &  The  Press” 
investigation  or  our  new  annual  report. 
Or  you  can  call  our  public  affairs  people 
at  (213)  972-3946. 

Who  we  are 

We  own  the  media  properties  helow. 
In  terms  of  sales,  we  rank  135th  among 
Fortune  magazine’s  current  “500!’  In 
terms  of  net  income,  we’re  70th. 

Times  Mirror  Newspapers: 

Los  Angeles  Times;  Newsday;  Dallas 
Times  Herald;  The  Denver  Post;  The 
Hartford  Courant;  The  Morning  Call 


Times  Mirror  Magazines: 

Popular  Science;  Outdoor  Life;  Golf 
Magazine;  Ski  Magazine;  The  Sporting 
News;  National  Journal. 

Times  Mirror  TV  Stations: 

KDFW,  Dallas;  KTBC,  Austin;  KTVl, 

St.  Louis;  WVTM,  Birmingham  (AL). 

Times  Mirror  Cable: 

Fifty  cable  TV  systems  serve  300 
communities  in  15  northeastern,  western 
and  southwestern  states. 

Times  Mirror  Publishing: 

Matthew  Bender  &  Company,  law 
books;  The  C.V.  Mosby  Company,  medi¬ 
cal  and  college  publishers;  Year  Book 
Medical  Publishers,  medical  publications; 
Harry  N.  Abrams,  art  books;  Mirror 
Systems,  computer  software;  Learning 
International,  training  programs; 
Jeppesen  Sanderson,  flight  information 
and  training. 


Times  Mirror 

mM  We’ re  interested  in  what  you  think. 


June  28, 1986 


E&P 

Every  Saturday  since  1884 


News  groups  oppose  changes  in  FolA 

Press  attacks  congressional  proposal  that  would  permit 
businesses  to  dictate  what  information  should  be  classified 


By  James  E.  Roper 

A  House  government  operations 
subcommittee,  despite  the  reluctance 
of  some  members  and  the  vigorous 
opposition  of  media  groups,  has 
approved  a  bill  to  make  limited 
changes  in  the  Freedom  of  Informa¬ 
tion  Act. 

The  measure,  all  that  remains  from 
a  two-year  debate  on  possibly  sub¬ 
stantial  changes  in  the  law,  would  set 
up  special  procedures  intended  to 
help  business  firms  protect  their  prop¬ 
rietory  information  from  disclosure 
under  FoIA. 

Subcommittee  chairman  Glenn  En¬ 
glish  (D.-Okla.)  said  the  bill  may  need 
to  be  changed,  but  because  it  was  the 
only  FoIA  proposal  that  stands  a 
chance  of  passage  this  year,  he  per¬ 
suaded  the  subcommittee  June  25  to 
report  the  measure  to  the  full  govern¬ 
ment  operations  committee,  where 
amendments  could  be  considered. 

Some  subcommittee  members  indi¬ 
cated  they  could  not  vote  for  the  bill 
on  the  House  floor  unless  changes 
were  made.  They  appeared  to  have 
been  influenced  by  the  many  objec¬ 
tions  raised  by  media  groups  and 
organizations  —  some  of  whom  testi¬ 
fied  before  the  subcommittee  earlier 
in  the  month. 

The  American  Newspaper 
Publishers  Association  says  the  bill  is 
unnecessary  because  its  objectives 
can  be  achieved  through  administra¬ 
tive  means,  and  any  legislative 
attempt  at  limited  changes  in  FoIA 
might  open  up  the  act  to  larger  altera¬ 
tions. 

The  Society  of  Professional  Jour¬ 
nalists,  Sigma  Delta  Chi,  says  the 
proposed  changes  would  be  expen¬ 
sive  to  carry  out  and  “can  only  make 
the  press”  work  more  difficult  and 
more  frustrating,  and  we  see  no  bene¬ 
fits  to  the  public  to  offset  these 
costs.” 

The  Reporters  Committee  for  Free¬ 


dom  of  the  Press  says  the  proposed 
amendment  has  “the  potential  to 
adversely  affect  the  timely  release  as 
well  as  the  ultimate  availability  of 
information  to  the  public  and  the 
press.” 

The  Association  of  Business 
Publishers  says  the  proposed  amend¬ 
ment  “would  make  information  of  a 
business  or  financial  nature  more  dif¬ 
ficult  to  obtain.” 

Opposition  also  comes  from  the 
American  Civil  Liberties  Union  and 
Public  Citizen. 

Support  for  the  measure,  however, 
comes  from  the  Administrative  Con¬ 
ference  of  the  United  States,  whose 


statutory  mission  is  to  recommend 
improvements  in  administrative  pro¬ 
cedures  of  the  federal  government. 
Other  organizations  that  have  spoken 
out  in  favor  of  the  amendment  are  the 
National  Association  of  Manufactur¬ 
ers  and  the  National  Tooling  Machine 
Association. 

Views  of  all  of  these  organizations 
were  presented  to  a  June  5  hearing  of 
a  House  Government  Operations  sub¬ 
committee  on  information.  The  sub¬ 
committee  chairman.  Rep.  Glenn 
English  (D.-Okla.)  is  the  chief  spon¬ 
sor  of  the  proposed  amendment. 

Under  the  proposal,  a  business  firm 
submitting  information  to  a  govern¬ 
ment  agency  could  classify  the 
material  as  confidential.  If  someone 
else  requests  the  “confidential” 
information  under  FoIA,  the  agency 
would  be  required  within  five  working 
days  to  alert  the  submitter  who  then 
would  have  ten  working  days  in  which 


to  file  an  explanation  of  why  the  infor¬ 
mation  should  be  exempt  from  disclo¬ 
sure  under  FoIA. 

The  agency  then  would  have  ten 
working  days  to  make  a  decision  and 
if  the  decision  is  to  release,  the  release 
would  be  held  up  for  ten  working  days 
to  give  the  submitter  time  to  file  a  suit 
in  federal  court  to  prevent  disclosure. 

At  the  congressional  hearing,  oppo¬ 
nents  argued,  generally,  that  the 
timetable  would  delay  release  of 
information,  allow  businesses  the 
chance  to  abuse  their  “confidential” 
stamp,  invite  litigation  and  add  to  the 
government’s  cost  of  administering 
FoIA. 


One  argument  was  that  the  main 
agency  that  would  be  affected  by  the 
proposed  procedure  was  the  Food 
and  Drug  Administration,  and  that  a 
commercial  firm  already  publishes  a 
list  of  every  FoIA  request  to  FDA. 

English  commented  that  he  is  yet  to 
see  a  perfect  piece  of  legislation  on 
anything,  but  he  and  some  other  com¬ 
mittee  members  said  they  were 
impressed  by  some  of  the  opposition 
arguments  from  Bob  Lewis  of  the 
Newhouse  Newspapers,  testifying  as 
president  of  SPJ,  SDX,  and  Jane 
Kirtley,  executive  director  of  the 
Reporters  Committee. 

The  hint  was  that  changes  in  the 
amendment  might  be  made  when  the 
subcommittee  marks  up  the  bill,  but 
some  sort  of  measure  would  go  to  the 
House  floor  fairly  quickly. 

English,  in  opening  the  hearings, 
indicated  frustration  that  his  pro- 
(Continued  on  page  12) 


. . .  committee  members  said  they  were  impressed  by 
some  of  the  opposition  arguments  from  Bob  Lewis  of 
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‘Erroneously  captioned’ 


Boston  Herald  investigation  finds  that  photos  said  to  show 
McAuliffe's  family  reacting  to  the  shuttle  explosion  were  wrong 


By  Andrew  Radolf 

A  Boston  Herald  investigation 
revealed  that  photos  by  the  Asso¬ 
ciated  Press  and  the  New  York  Times, 
which  were  captioned  to  say  they 
showed  the  family  of  Christa  McAu- 
liffe  reacting  to  the  space  shuttle 
Challenger  exploding,  were  actually 
taken  only  nine  seconds  into  liftoff  — 
a  minute  before  the  tragedy  occured. 

The  Herald  story  prompted  the  AP 
and  Times  to  admit  that  the  Boston 
paper  was  correct. 

The  Herald  ran  its  story  on  June  19. 
The  newspaper  said  the  photos  in 
question  actually  showed  the  family’s 
joy  at  seeing  their  daughter  lifting  off 


to  become  the  first  teacher  in  space. 
McAuliffe  and  the  six  astronauts  on 
board  died  from  the  explosion  that 
occurred  73  seconds  into  the  flight. 

One  day  after  the  Herald  story  ran, 
pointing  out  the  discrepancy  in  the 
photos,  AP  issued  a  story  saying  that 
its  two  photos  of  McAuliffe’s  parents, 
Ed  and  Grace  Corrigan,  and  her  sis¬ 
ter,  Lisa,  were  “erroneously  cap¬ 
tioned.” 

AP  said  that  “after  the  Herald  story 
appeared,”  the  news  service 
reviewed  videotapes  of  the  family 
during  launch  and  compared  them  to 
the  entire  35mm  roll  of  film  shot  by 
photographer  Jim  Cole. 

“There  is  no  doubt  that  these  two 
pictures  were  made  during  the  liftoff 
and  not  at  the  time  of  the  explosion,” 
stated  Harold  G.  Buell,  assistant  gen¬ 
eral  manager  for  newsphotos. 


Cole’s  film  was  processed  at  Cape 
Canaveral  by  AP  editors  who 
“selected  photos  showing  what 
appeared  to  be  family  members  in 
tears.  The  photographer  who  took  the 
pictures,  in  the  mistaken  belief  that 
they  had  been  taken  at  the  time  of  the 
explosion,  then  wrote  a  caption  say¬ 
ing  they  showed  the  family  members 
reacting  to  the  shuttle  blowing  up,” 
Buell  said. 

One  of  the  erroneously  captioned 
photos  showed  Grace  Corrigan  look¬ 
ing  skyward  and  appearing  to  weep  on 
her  husband’s  shoulder.  Their 
daughter,  Lisa,  is  shown  with  her 
eyes  closed,  her  hand  to  her  chest  and 
appearing  to  cry  out. 

The  other  erroneously  captioned 
photo  shows  Grace  Corrigan  holding 
her  right  hand  to  her  face  with  an 
(Continued  on  page  42) 


The  two  photos  at  left  were  token  by  Associated  Press  photographer  Jim  Cole. 
They  were  sent  out  on  the  AP  photo  wire  captioned  to  say  they  showed  the  family 
of  Christa  McAuliffe  reacting  to  the  space  shuttle  Challenger  exploding.  The 
photos  were  actually  taken  only  nine  seconds  into  liftoff  —  a  minute  before  the 
tragedy  occurred. 

The  photo  below  was  taken  by  Boston  Herald  photographer  Arthur  Pollock.  It  is 
a  wider  shot,  taken  at  the  same  time  as  the  AP  photos  and  shows  people 
surrounding  the  McAuliffes  smiling  and  cheering. 

AP  has  acknowledged  that  the  photos  were  "erroneously  captioned." 


At  the  ANPA  Operations  Management  Conference 


Robotics  in  the  pressroom 

TKS  demonstrates  how  robots  can  put  plates  on  and  off  a  printing  press 


By  George  Gameau 

Tokyo  Kikai  Seisakusho  Ltd. 
(TKS)  has  demonstrated  how  robots 
can  put  plates  on  and  take  them  off  a 
printing  press. 

TKS,  the  Japanese  printing  equip¬ 
ment  company,  by  the  second  day  of 
the  ANPA  operations  meeting  in 
Atlanta,  had  endowed  the  robot  with 
a  taped-on  mannequin  head  replete 
with  sunglasses  and  the  pressman’s 
tradition^  newspaper  cap. 

Jim  Price,  who  heads  Taft  Equip¬ 
ment  Sales  Co.,  said  the  robot  was 
scheduled  to  begin  testing  within  60 
days  at  a  Japanese  newspaper  as  part 
of  a  fully  automated  plate  delivery 
and  robotic  installation  system. 

The  full  system.  Price  said,  can 
plate  an  entire  press  in  17  minutes  and 
remove  the  plates  in  18  minutes. 


For  demonstration  purposes  at  the 
show,  plates  were  placed  by  human 
hands  in  a  rack  on  a  TKS  unit  where 
they  would  be  dropped  automatically 
from  platemaking  equipment  by  a 
computer-controlled  delivery  sys¬ 
tem.  The  robot  picked  up  the  metal 
offset  plates  one  at  a  time,  rolled  it 
along  a  track  to  the  correct  position 


The  full  system,  Price 
said,  can  piate  an  entire 
press  in  17  minutes . . . 


on  the  plate  cylinder  and  placed  the 
folded  edges  into  the  lockups  as  the 
cylinder  turned.  The  plate  then 
locked  automatically.  On  command, 
the  robot  similarly  removed  the  plates 


and  dropped  them  into  a  holder. 

Each  robot  is  supposed  to  plate  two 
cylinders,  one  on  each  of  two  units. 

Plates  are  marked  by  their  desig¬ 
nated  position  on  units  and  cylinders, 
according  to  the  system. 

“We’re  just  trying  to  show  that  the 
technology  is  here  and  it  works,” 
Price  said. 

TKS,  which  so  far  has  only  sold 
offset  presses  to  the  U.S.  market,  also 
showed  its  first  piece  of  mailroom 
equipment,  a  computerized  label 
printer  for  on-line  printing  and  place¬ 
ment  of  labels  on  newspaper  bundles. 
The  thermal  printer,  driven  by  a  cir¬ 
culation  system  computer  disk,  can 
handle  30  bundles  a  minute.  Price 
said. 

Price  said  TKS  expects  to  intro¬ 
duce  more  mailroom  products  in  the 
United  States. 


Crosfield  announces  takeover  of  CSI 

Announcement  surprises  ANPA  conference  attendees;  deal  is  subject 
to  approval  by  CSI  stockholders;  is  expected  to  be  finalized  next  month 


By  George  Garneau 

Composition  Systems  Inc.,  maker 
of  large  newspaper  front-end  sys¬ 
tems,  has  agreed  to  be  taken  over  for 
an  undisclosed  sum  by  the  owner  of 
Crosfield  Electronics  Inc. 

The  announcement  surprised  many 
at  the  ANPA  Operations  Manage¬ 
ment  Conference  in  Atlanta  this 
week. 

It  came  within  two  months  of  Cros¬ 
field ’s  purchase  of  Hastech  Inc.,  a 
front-end  and  pagination  systems 
vendor,  and  Muirhead  Data  Commu¬ 
nications,  a  picture  handling  and  data 
transmission  company  in  the  United 
Kingdom  and  Canada. 

Just  days  before  the  show  opened, 
CSI  signs  were  taken  down  and  Cros¬ 


field  signs  put  up.  All  the  Crosfield 
companies  displayed  from  the  same 
booth. 

The  acquisition  of  CSI,  a  20-year- 
old  firm  whose  sales  were  reported  at 
$20  million  last  year,  will  come 
through  a  U.S.  subsidiary  of  Cros- 
field’s  British  parent,  De  La  Rue  Co. 
pic. 

The  deal  consolidates  —  under  the 
aegis  of  Crosfield,  heretofore  a  color 
graphics  system  manufacturer  —  the 
components  to  build  entire  electronic 
publishing  systems,  large  and  small 
and  in  color. 

An  example  of  the  cooperation 
between  Hastech  and  Crosfield  can 
be  seen  at  the  highly  computerized 
Today  newspaper  in  England. 

The  deal  is  subject  to  approval  of 


the  directors  of  CSI.  It  is  expected  to 
be  consummated  in  July. 

A  source  said  that  Crosfield,  whose 
pretax  profits  rose  30%  last  fiscal  year 
to  $18  million,  had  further  acquisition 
plans. 

The  following  names  were 
announced  for  De  La  Rue’s  U.S. 
affiliates  —  in  addition  to  Crosfield 
Electronics  Inc.  and  Crosfield  Data 
Systems  Inc.:  Crosfield-Hastech 
Inc.,  Crosfield-Muirhead  Inc.  and 
Crosfield-CSI  Inc. 

At  a  champagne  and  hors  d’oeuvres 
press  conference  atop  the  Crosfield 
booth  on  the  exhibition  floor  in 
Atlanta,  Jim  Salmon,  who  heads  the 
Crosfield  companies,  said  that  CSI’s 
strength  in  editorial  and  classified  text 
handling  for  large  newspapers  fits 
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well  into  Crosfleld  plans  for  a  total 
publishing  system. 

Like  Hastech,  CSI  is  based  on  Digi¬ 
tal  Equipment  Corp.  computers,  and 
while  Hastech  manufactures  in  Man¬ 
chester,  N.H.,  CSI  of  Elmsford, 
N.Y.,  does  not. 

Salmon  said  no  changes  were 
planned  for  CSI  management,  and  an 
ongoing  project  applying  artificial 
intelligence  to  newspaper  publishing 
systems  would  continue  to  be  sup¬ 
ported. 

However,  the  leaders  of  CSI’s  AI 
development,  Marvin  Berlin  and 


Mike  Stock,  have  formed  their  own 
company.  Artificial  Intelligence 
Technologies  Inc.,  which  will  not 
compete  with  CSI.  They  said  they 
would  support  the  project  as  consul¬ 
tants.  The  project  will  be  taken  over 
by  Bob  Rosenthal,  who  had  been  in 
charge  of  page  layout. 

Though  CSI  was  profitable  last 
year,  according  to  Salmon,  the  AI 
project,  which  has  already  cost  $4  or 
$5  million,  was  “a  heavy  financial 
strain,”  despite  a  refinancing  of  the 
company  not  long  ago. 

Stock  said  the  AI  system  is  planned 


to  go  into  testing  this  summer  at  a 
newspaper  yet  to  be  chosen  and  is 
planned  for  live  production  in  early 
1987. 

Salmon  said,  “It’s  a  situation  when 
two  plus  two  equals  five.  We  are 
going  to  be  much  stronger  together 
than  we  were  separately.” 

Salmon  said  the  companies  would 
continue  to  operate  independently  on 
a  day-to-day  level,  but  eventually 
there  would  be  a  “redirection”  aimed 
at  eliminating  duplication  and  over¬ 
lapping  of  products. 


ANPA  chairman  praises  newspaper  production  departments 


Newspapers  remain  the  nation’s 
number  one  advertising  medium  in 
large  measure  because  of  improve¬ 
ments  developed  by  production 
departments,  Alvah  H.  Chapman  Jr. 
told  the  American  Newspaper 
Publishers  Association  Management 
Conference  and  Exposition  (June  23). 

“You  can  be  proud  that  American 
newspapers  are  still  the  number  one 
ad  medium  in  America  —  despite  for¬ 
midable  competition.  Absent  what 
you  are  about  today,  it  simply  would 
not  be  so,”  said  Chapman,  who 


became  ANPA  chairman  and  presi¬ 
dent  this  year. 

Chapman,  who  is  board  chairman 
of  Knight-Ridder  Newspapers, 
recalled  that  he  first  attended  an 
ANPA  operations  conference  in  1948 
“as  a  wide-eyed,  26  year-old  business 
manager.”  That  meeting,  he  said,  was 
the  first  ANPA  production  show  to 
include  any  discussion  of  personnel 
and  training  matters  —  subjects 
which  now  often  dominate  confer¬ 
ence  seminars. 

He  noted  that  attendance  at  ANPA 


operations  shows  has  increased  from 
1,022  in  1948  to  more  than  10,000 
today.  And  the  44  companies  who 
exhibited  in  1948  needed  only  6,000 
square  feet,  while  in  1986  some  252 
exhibitors  sprawled  over  270,000 
square  feet  at  the  Georgia  World  Con¬ 
gress  Center. 

“And  yet  there  are  fewer  newspa¬ 
pers  today  than  in  1948,”  he  said. 

The  conferences  have  “brought  the 
production  departments  and  those 
who  lead  them  into  the  mainstream  of 
American  newspaper  management,” 
Chapman  said. 


Goss  jumps  on  the  flexo  bandwagon 

Endorses  the  process  and  will  build  Its  own  press;  con^petitors  believe  the 
move  adds  credibility  to  flexo  as  a  viable  newspaper  printing  process 


By  George  Garneau 

Goss  has  tested  flexo  and  said  that 
it  is  good. 

After  several  years  of  develop¬ 
ment,  production  testing  at  a  major 
newspaper  and  following  the  lead  of 
several  U.S.  and  foreign  press  mak¬ 
ers,  Goss  announced  at  the  ANPA 
conference  in  Atlanta,  June  21-25,  it 
will  put  its  name  on  a  new  double¬ 
width  flexographic  newspaper  press. 

The  new  press,  still  unnamed  and 
unbuilt,  is  expected  to  be  available  in 
late  1987. 

Rated  at  70,000  papers  an  hour,  it 
incorporates  a  unique  flexo  design 
that  permits  stacking  and  four-color 
printing  from  the  floor  space  of  just 
one  unit,  Les  Kraft,  vice  president 
and  general  manager  of  Goss  News¬ 
paper  Products,  told  E&P. 


The  design  also  includes  indepen¬ 
dently  reversible  cylinders,  fixed- 
impression  cylinders,  easily  remov¬ 
able  anilox  rolls  and  a  magnetic  plate 
lockup. 

Though  Goss  has  been  testing  a  full 
converted  flexo  press  for  a  year,  the 
announcement  shook  the  newspaper 
industry  and  delighted  other  flexo 
press  makers. 


San  Francisco  newspapers  to  test 
flexo.  See  page  37. 


The  other  flexo  press  makers 
indicated  it  to  be  a  major  endorse¬ 
ment  of  flexography  when  the 
nation’s  top  manufacturer  of  offset 
newspaper  presses  said  it  would 
build  new  flexo  units. 

One  executive  for  another  press 
manufacturer  said;  For  U.S.  news¬ 


papers,  the  only  difference  between 
Goss  and  the  name  of  the  Supreme 
Being  is  the  double  “s.” 

“Now  we  have  the  most  domin¬ 
ant  force  in  the  industry  on  flexo’ s 
side,”  said  Bob  Mrak,  who  has 
been  marketing  Italian  Cerutti  flexo 
presses  in  the  United  States  — 
unsuccessfully,  despite  the  suc¬ 
cess  of  flexo  at  newspapers  in  Italy. 

Add  to  that  the  “mildly  positive” 
review  of  the  economics  of  printing 
a  major  metro  daily  at  another  ven¬ 
erable  institution,  the  Washington 
Post,  on  Goss’s  converted  flexo 
press,  and  you  have  a  significant 
breakthrough  in  the  way  newspa¬ 
pers  of  the  future  may  be  printed. 

“We  feel  we  have  won  the  battle 
and  now  the  war  begins,”  said 
Andy  Schipke,  who  markets  flexo 
(Continued  on  page  20) 
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Press  barred  and  searched 

Reporters  are  bar^ned  from  the  chapel  during  memorial  service  for 
U.S.  pilot  killed  in  bombing  of  Libya;  military  searches  reporters’  cars 


By  Kathryn  Keatley  Garvey 

An  Air  Force  captain  killed  during  the  U.S.  assault  of 
Libya  was  hailed  as  an  “American  hero”  at  a  recent 
memorial  service  at  Travis  Air  Force  Base,  Calif.,  but  the 
press  was  searched  for  contraband  and  banned  from  the 
chapel. 

The  memorial  service,  held  seven  weeks  after  the  April 
14th  assault  on  Libyan  terrorist  targets,  honored  Capt. 
Paul  F.  Lorence,  31,  a  native  of  Oakland.  He  died  along 
with  his  pilot,  Capt.  Fernando  L.  Ribas-Dominicci  of 
Puerto  Rico,  when  their  F-1 1 1  was  downed  in  the  Gulf  of 
Sidra  during  the  early-morning  raid. 

They  were  the  only  American  casualties  in  the  assault. 

The  memorial  service  for  Lorence  was  held  at  Travis  — 
the  closest  base  to  his  childhood  home  —  at  the  request 
of  his  family.  A  crowd  of  300  packed  the  chapel,  the  press 
was  not  among  them. 

“The  family  wanted  the  press  banned  from  the  entire 
base  during  the  memorial  ceremony,”  said  Maj.  Mike  Cox 
of  the  Travis  public  affairs  office.  “They  didn’t  want 
cameras  stuck  in  their  faces.” 

Cox  said  he  told  the  family  the  press  didn’t  have  to  be 
banned,  that  ground  rules  could  be  set  up  to  accommodate 
both  the  family  and  the  media. 

As  a  result,  the  press  was  banned  from  the  chapel,  but 
was  granted  permission  to  cover  the  outdoor  segment  of 
the  ceremony  from  a  cordoned-off  area  75  yards  from  the 
chapel.  Travis  officials  placed  a  flatbed  truck  inside  the 
roped-off  area  for  photographers  and  reporters  to  get  a 
“better  view.” 

The  concessions  also  included  a  stationary  tv  camera 
inside  the  chapel  —  but  no  lights  —  so  the  media  could 
monitor  the  ceremony  from  a  van. 

The  indoor  ceremony  included  eulogies;  an  address  by 


Press  photographers  used  their  long  lenses  to  cover  a 
memorial  tribute  to  an  American  hero  at  a  ceremony  at 
Travis  Air  Force  Base.  They  had  to.  They  were  cordoned  off  in 
an  area  75  yards  from  the  chapel.  The  Air  Force  provided  a 
flatbed  truck  for  the  photographers  and  reporters  to  get  a 
"better  view."  (Photo  by  Kathryn  Keatley  Garvey) 


Air  Force  Maj.  Gen.  Donald  Brown,  commander  of  the 
22nd  Air  Force,  Military  Airlift  Command,  Travis;  a 
speech  by  Lorence’s  sister,  and  statements  read  from 
U.S.  Defense  Secretary  Caspar  Weinberger  and  Califor¬ 
nia  Gov.  George  Deukmejian. 

At  the  outdoor  ceremony,  Lorence’s  widow,  Diana  of 
Lakenheath,  England,  and  his  mother  were  presented  the 
Purple  Heart  and  an  American  flag.  A  bugler  played 
“Taps”;  an  F-1 11  “missing-man”  flyby  thundered  over, 
and  an  honor  guard  fired  a  21 -gun  salute.  None  of  the 
speeches  was  audible  to  the  media. 

“It’s  a  good  thing  I  had  this  300-mm  lens  in  my  trunk,” 
commented  Vallejo  Times-Herald  photographer  Dennis 
Lee,  as  he  positioned  his  monopod  on  the  flatbed  truck. 
“Otherwise,  I  wouldn’t  be  able  to  get  anything.” 

Reporter  Ann  Johnson  of  the  Fairfield  Daily  Republic 
commented  this  was  the  first  time  she’d  been  “sniffed”  for 
contraband.  All  of  the  some  23  vehicles  parked  in  the  press 
parking  lot  were  searched  by  a  trained  German  Shepherd, 
guided  by  several  handlers. 

Of  the  press  search,  Cox  said:  “It’s  just  a  precaution. 
Better  safe  than  sorry.” 

He  said  a  similar  search  of  the  press  at  McGuire  Air 
Force  Base  yielded  “some  marijuana”  and  a  search  of  the 
press  during  the  Granada  raid  resulted  in  “knives,  guns 
and  other  souvenirs”  being  confiscated. 


This  was  the  view  press  photographers  got  with  their 
200mm  lenses  at  75  yards  from  the  Travis  Air  Force  Base 
chapel  as  the  crowd  of  300  filed  out  for  the  outdoor  portion 
of  the  memorial  tribute  to  U.S.  downed  navigator  Capt. 
Paul  F.  Lorence.  The  press  was  banned  from  the  indoor 
ceremony. 
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AIDS  called  no  great  threat  to  newspapers 

Doctors  say  drugs,  alcohol  are  more  common  and  serious  problems  at 
the  workplace;  newspapers  get  advice  on  how  to  handle  these  situations 


By  Mark  Fitzgerald 

Despite  its  dreaded  reputation, 
AIDS  poses  little  health  or  legal  dan¬ 
ger  to  newspapers. 

Much  more  common  and  serious  is 
employee  drug  use  —  which  can  bring 
a  welter  of  legal  and  health  problems 
to  the  workplace. 

Those  were  the  major  conclusions 
of  a  panel  of  doctors  and  attorneys 
speaking  at  the  American  Newspaper 
Publishers  Association  Operations 
Management  Conference  and  Exposi¬ 
tion  meeting  in  Atlanta  (June  23). 

“There’s  no  documented  transmis¬ 
sion  through  casual  contact  in  the 
workplace,”  said  Dr.  James  O. 
Mason,  director  of  the  Center  for  Dis¬ 
ease  Control  in  Atlanta. 


Companies  probably 
should  not  adopt 
policies  on  AIDS  —  and 
definitely  should  not  test 
applicants  for  the 
disease,  he  said. 


And  AIDS  is  more  likely  to  be  a 
personnel  than  a  legal  problem, 
despite  a  plethora  of  state  laws  pro¬ 
hibiting  discrimination  against  those 
with  Acquired  Immune  Deficiency 
Syndrome,  said  Stuart  H.  Bompey, 
senior  partner  of  the  New  York  law 
firm  Baer,  Marks  and  Upham. 

Some  44  states  specifically  forbid 
employer  discrimination  against 
AIDS,  Bompey  said. 

“For  your  purposes,  treat  AIDS 
like  any  other  disability.  If  you  have 
leave  for  disability,  you  have  to  do 
that  for  AIDS.  And  you  cannot  cite 
future  disability,  (saying)  ‘I  don’t 
want  to  employ  the  AIDS  victim 
because  I  know  he  will  be  dead  and 
he’ll  be  sick,’  ”  Bompey  said.  That 
may  be  interpreted  as  violating  the 
federal  ERISA  disability  and  pension 
regulations,  he  said. 

Bompey  noted  that  a  few  hours 
before  his  speech  the  U.S.  Justice 
Department  issued  an  opinion  that 
AIDS  victims  could  be  fired  because 
of  fear  that  the  disease  may  spread  in 


the  workplace. 

“That  is  just  an  opinion  and  you 
cannot  rely  on  what  might  happen  in 
the  future.  It’s  got  to  be  what’s  hap¬ 
pening  now,”  Bompey  said. 

Companies  probably  should  not 
adopt  policies  on  AIDS  —  and  defi¬ 
nitely  sh  'uld  not  test  applicants  for 
the  disease,  he  said. 

“As  far  as  testing  applicants, 
there’s  no  value  to  it  —  it  can  only  get 
you  into  trouble,”  Bompey  said. 

The  biggest  problem  AIDS  poses 
for  newspapers,  Bompey  said,  is  the 
discontent  of  other  employees  who 
worry  that  they  may  catch  the  disease 
from  a  worker. 

In  unionized  situations,  no-strike 
clauses  could  be  used  against  work 
stoppages  triggered  by  AIDS  fears, 
Bompey  said. 

“They  can’t  refuse  to  work.  That 
doesn’t  solve  the  problem,  but  it  does 
give  you  the  muscle  you  need  when 
you  are  talking  with  them,”  Bompey 
said.  “The  real  key  is  education. 
You’ve  gotta  sit  down  and  reason 
with  them.” 

Illegal  drugs  present  much  more 
tangled  legal  questions,  Bompey  said, 
though  even  here  employers  have 
more  leverage  than  they  may  think. 

“You  always  hear  about  the  ‘right 
to  privacy’  on  drug  testing  .  .  .  but 
(that  principle)  is  mostly  not  appli¬ 
cable  to  private  business,”  he  said. 

Newspapers  are  on  fairly  firm 
ground,  too,  in  testing  job  applicants 
for  illegal  drug  use,  Bompey  added. 

“In  most  cases,  applicants  don’t 
have  many  rights.  You’re  probably  all 
right  as  long  as  you  give  the  applicants 
notice  —  and  I  think  that  is  important 
—  that  their  employment  is  subject  to 
physical  exam,  and  will  include 
drugs,”  he  said. 

Results  of  drug  tests  must  remain 
confidential,  Bompey  said,  warning 
that  several  companies  have  already 
been  successfully  sued  for  letting 
information  about  test  findings 
become  public. 

“You  have  to  be  careful  about  who 
you  give  the  test  to,  do  you  give  it  to 
just  the  hourly  workers  or  to  every¬ 
one?  Obviously  the  best  way  is  to  give 
it  to  everyone,”  he  said. 

Organized  newspapers  must  nego¬ 


tiate  with  unions  before  initiating 
testing  or  other  measures  —  and  they 
must  state  a  good  reason,  Bompey 
said. 

“Give  a  reasonable  basis  for  the 
policy.  Do  you  have  a  safety  prob¬ 
lem?  It  has  to  be  more  than  just  the 
chairman  of  the  board  doesn’t  want 
employees  using  drugs,”  he  said. 

Bompey  praised  the  drug  and  alco¬ 
hol  policy  adopted  by  the  Fort 
Lauderdale  News  and  Sun-Sentinel 
Co.,  which  treats  both  problems  in 
the  context  of  an  overall  health  and 
safety  policy. 


“In  most  cases, 
applicants  don’t  have 
many  rights.  You’re 
probably  all  right  as 
long  as  you  give  the 
applicants  notice . . .’ 


The  Fort  Lauderdale  policy,  which 
was  explained  at  the  conference  by 
John  T.  Spran,  the  newspaper’s  vice 
president  of  employee  relations, 
includes  urinalysis  for  applicants  and 
also  provides  that  “if  a  supervisor  has 
reasonable  cause  to  question  an 
employee’s  fitness  for  work,  the 
employee  will  be  required  to  take  a 
breathalyzer  and/or  blood  or  uri¬ 
nalysis  exam  at  company  expense. 

If  alcohol  is  found,  at  a  level  below 
.  10  —  the  level  used  in  most  states  for 
presumed  intoxication  of  a  driver  — 
the  employee  is  sent  home  for  a  day 
without  pay.  A  level  of  .10  or  above 
results  in  a  week’s  suspension  with¬ 
out  pay. 

In  looking  for  a  drug  testing  lab, 
newspapers  should  look  for  a  facility 
with  five  to  10  years  experience  in 
processing  roughly  200  samples  daily, 
a  level  needed  to  maintain  expertise, 
said  Dr.  David  Sohn,  executive  direc¬ 
tor  of  the  Laboratory  for  Chroma¬ 
tography  in  Flushing,  N.Y. 

“I  also  say,  go  see  the  horse  — 
visit  the  laboratory,  see  the  people. 
Know  what  you  are  buying,”  Dr. 
Sohn  said. 
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Pictures  of  the  Year 

Judges  look  at  more  than  20,000  photos 
in  awarding  annual  photo  and  picture  editing  honors 


The  43rd  Pictures  of  the  Year  Com¬ 
petition,  sponsored  by  the  National 
Press  Photographers  Association  and 
the  University  of  Missouri  School  of 
Journalism,  attracted  entries  from 
1,701  photojoumalists  who  submitted 
more  than  20,000  photographs. 

It  took  five  days  for  the  judges  to 
view  the  photographs  at  the  Colum¬ 
bia,  Missouri,  campus  and  make  their 
final  decisions. 

For  the  second  time  Steve  Ringman 
of  the  San  Francisco  Chronicle  cap¬ 
tured  the  coveted  Newspaper  Pho¬ 
tographer  of  the  Y ear  title  for  his  port¬ 
folio.  He  first  won  the  top  honor  in 
1984. 

John  Kaplan  of  the  Pittsburgh 
Press  was  runner-up  for  the  title,  and 
Eric  Luse,  also  with  the  Chronicle, 
won  third  place. 

Top  winner  in  the  Canon  Photo 
Essayist  Award  competition  was 
David  C.  Tumley  of  the  Detroit  Free 
Press.  Special  recognition  went  to 
April  Saul  of  the  Philadelphia 
Inquirer  and  to  Stephen  Shames,  Ali¬ 
cia  Patterson  Foundation.  The  con¬ 
test  is  conducted  by  NPPA  and  the 
university,  with  an  educational  grant 
from  Canon  USA. 

Top  honor  for  Magazine  Photogra¬ 
pher  of  the  Year  went  to  Harry  Ben¬ 
son  of  Life  and  James  Stanfield  of  the 
National  Geographic. 

Picture  Editing 

The  judges  were  also  charged  with 
making  the  annual  picture  editing 
awards.  The  winners  in  this  category 
were: 

Best  Use  of  Photographs  by  a 
Newspaper  under  30,000  circulation: 
Claremont  (Calif.)  Courier. 

Best  Use  of  Photographs  by  a 
Newspaper  over  30,000  circulation, 
St.  Petersburg  Times. 

Newspaper  Picture  Editor  Award: 
First,  Dick  Bell;  Philadelphia 
Inquirer.  Honorable  mention:  Randy 
Cox,  Hartford  Courant;  Mike  Healy, 
San  Jose  Mercury  News',  Kristine 
Snipes,  Sacramento  Bee. 

Newspaper  Magazine  Picture  Edi¬ 
tor  Award:  Bill  Marr,  Inquirer  Sun¬ 
day  Magazine,  Philadelphia. 

Judges  were:  Bruno  Barbey,  Mag¬ 


num  Photos;  Peter  Howe,  picture  edi¬ 
tor  of  the  New  York  Times  Magazine', 
M.C.  Marden,  associate  picture  edi¬ 
tor  of  People  magazine;  Karen  Mul- 
larkey,  picture  editor  of  Newsweek', 
and  Larry  Price,  Philadelphia 
Inquirer  staff  photograher  and  ^lit- 
zer  Prize  winner.  Ken  Kobre  has 
directed  the  POY  and  College  Pho¬ 
tographer  of  the  Year  contests  at  Mis¬ 
souri  since  1982.  He  is  joining  the 
teaching  staff  at  San  Francisco  State 
University  and  is  being  succeeded  at 
Missouri  by  William  F.  Kuykendall, 
photo  director  of  the  Seattle  Times 
since  1982. 

Also  making  it  to  the  final  rounds  of 
judging  for  the  newspaper  POY  title 
were:  Michael  J.  Bryant,  San  Jose 
Mercury  News;  Fred  Comegys,  Wil¬ 
mington  News- Journal;  Carol  Guzy, 
Miami  Herald;  Steve  Jones,  Ogden 
(Utah)  Standard-Examiner;  Kit  C. 
King,  Spokane  Spokesman-Reviewl 
Chronicle;  Sarah  Leen,  Philadelphia 
Inquirer;  Jim  Lott,  Seattle  Times,  and 
Frank  Niemeir,  Kansas  City  Times. 

Also  finalists  for  the  Canon  Photo 
Essayist  Award  were:  Carol  Guzy, 
Miami  Herald,  for  “Amero — Buried 
Alive.”  John  Kaplan,  Pittsburgh 
Press,  for  “Philippines — Crisis  in 
Paradise.”  Kim  Komenich,  San 
Francisco  Examiner,  “Crisis  in  the 
Philippines.”  Sarah  Leen,  Philadel¬ 
phia  Inquirer,  “South  Africa — A 
Land  of  Separate  Lives”  and  “Los¬ 
ing  Max.” 

Newspaper  categories 

Winners  in  the  newspaper  catego¬ 
ries  follow. 

SPOT  NEWS — First,  Lois  Berns¬ 
tein,  Virginian-Pilot  and  Norfolk  Led¬ 
ger-Star;  second,  David  Parker, 
Marysville-Yuba  City  (Calif.)  Appeal- 
Democrat;  third,  Pierre  Gleizes, 
Associated  Press.  Honorable  men¬ 
tion — Carol  Guzy,  Miami  Herald,  and 
John  Kaplan,  Pittsburgh  Press. 

GENERAL  NEWS— First  and 
second  place,  Dennis  Cook,  Asso¬ 
ciated  Press;  third,  Gary  D.  Stewart, 
Associated  Press.  Honorable  men¬ 
tion — Eric  Luse,  San  Francisco 
Chronicle. 


FEATURE — First,  Bob  Gwaltney, 
Evansville  (Ind.)  Press;  second.  Rich 
Hein,  Chicago  Sun-Times;  third.  Bill 
Alkofer,  Orange  County  (Calif.) 
Register,  Santa  Ana,  Calif.  Honor¬ 
able  mention —  Manny  Chrisostomo, 
Detroit  Free  Press. 

SPORTS  ACTION— First,  John 
Blanding,  Boston  Globe;  second.  Bill 
Wax,  Gainesville  Sun;  third,  Chris 
Stewart,  freelance  for  Kansas  City 
Times.  Honorable  mention — 
Charlaine  Brown,  Orange  County 
Register,  Santa  Ana,  Calif. 

SPORTS  FEATURE— First,  Skip 
Peterson,  Dayton  Newspapers;  sec¬ 
ond,  Rick  Mansfield,  Nashville  Ban¬ 
ner;  third,  Bruce  Bisping,  Minneapo¬ 
lis  Star  and  Tribune.  Honorable  men¬ 
tion — Jebb  Harris,  Orange  County 
Register,  Santa  Ana,  Calif. 

PORTRAIT/PERSONALITY— 
First,  Chris  Hardy,  San  Francisco 
Examiner;  second,  Tom  Jagoe,  Daily 
News  of  Los  Angeles;  third,  Lance 
Wynn,  Grand  Rapids  Press.  Honor¬ 
able  mention — Bill  Luster,  Courier- 
Journal  and  Louisville  Times;  Jimi 
Lott,  Seattle  Times. 

PICTORIAL— First,  Ted  Kirk, 
Lincoln  (Neb.)  Journal  and  Star;  sec¬ 
ond,  Chris  Russell,  Willoughby 
(Ohio)  News  Herald;  third,  Brant 
Ward,  San  Francisco  Chronicle. 

HUMOR — First,  Eric  Luse,  San 
Francisco  Chronicle;  second,  George 
Wilhelm,  Simi  Valley  (Calif.)  Enter¬ 
prise;  third,  Arthur  Pollock,  Boston 
Herald.  Honorable  mention — Valerie 
Hodgson,  freelance;  Grant  Haller, 
Seattle  Post-Intelligencer. 

FOOD  ILLUSTRATION— First, 
Alan  Berner,  Seattle  Times;  second, 
Michael  P.  Franklin,  San  Diego 
Union-Tribune;  third,  Scott  Robin¬ 
son,  Providence  Journal.  Honorable 
mention — Stephen  Crowley, 
Washington  Times. 

FASHION  ILLUSTRATION— 
First,  Craig  Trumbo,  Florida  Times- 
Union,  Jacksonville;  second,  Murry 
Sill,  Miami  Herald;  third,  Erwin  Geb- 
hard,  Milwaukee  Journal. 

EDITORIAL  ILLUSTRATION— 
First,  Jeff  Alexander,  Albuquerque 
(Continued  on  page  22) 
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Project  Censored 

Now  in  its  10th  year,  the  group  seiects  the  aeriai  war  in  Ei  Saivador 
as  the  most  'under-reported’  story  by  the  nationai  news  media  in  1985 


The  aenal  war  in  El  Salvador  was 
the  most  under-reported  story  by  the 
national  news  media  in  1985,  accord¬ 
ing  to  Project  Censored,  a  research 
program  based  at  Sonoma  State  Uni¬ 
versity  in  Rohnert  Park,  Calif. 

Project  Censored,  now  in  its  10th 
year,  compiles  lists  of  significant  sto¬ 
ries  it  believes  went  largely  unre¬ 
ported  by  the  news  media. 

The  project  is  directed  by  Carl 
Jensen,  professor  of  communication 
studies. 

“While  the  U.S.  press  covered 
every  possible  angle  of  Coca  Cola’s 
formula  change  last  year,  it  totally 
failed  to  report  an  extraordinary 
secret  aerial  war  being  waged  against 
the  civilian  population  of  El  Salva¬ 
dor,”  Jensen  stated. 

The  project  said  the  “intense 
bombing  of  noncombatant  civilians, 
supervised  by  the  U.S.  Department  of 
Defense,  is  reportedly  responsible  for 
most  of  El  Salvador’s  500,000  internal 
refugees  and  for  many  of  the  750,000 
refugees  outside  the  country’s  bor¬ 
ders.” 

The  other  nine  “most  censored” 
stories  of  1985,  according  to  the  Pro¬ 
ject  Censored  judges,  were: 

Military  Toxic  Wastes;  “Each  year 
the  military  generates  more  than  half 
a  million  tons  of  hazardous  wastes, 
including  radioactive  wastes,  chemi¬ 
cal  solvents,  and  leaking  nerve  gas 
rockets;  and  the  military  is  not  sub¬ 
ject  to  Environmental  Protection 
Agency  regulations.” 

Ten  years  of  Genocide  in  East 
Timor:  “Amnesty  International 
reported  that  it  is  now  estimated  that 
up  to  200,000  East  Timorese,  a  third 
of  the  population,  have  died  as  a 
result  of  Indonesian  policies  in  the 
region.  This  tragedy,  conducted  with 
U.S. -supplied  arms,  has  been  unre¬ 
ported  by  the  American  press  since  it 
started  in  1975.” 

The  Reagan  Revolution:  Liberty 
Under  Siege:  “In  1985,  the  Reagan 
administration  quietly  but  effectively 
continued  to  expand  the  power  of  the 
presidency  by  applying  cost-benefit 
principles  to  government  which 
undermine  the  power  of  the  law,  the 
courts,  the  Congress  and  the  people.” 

Media  Merger  Mania  Threatens 


Information  Flow:  “The  drive  for 
profits,  coupled  with  the  collapse  of 
the  Federal  Communications  Com¬ 
mission  in  1985,  led  to  a  frenzy  of 
media  mergers  and  paved  the  way  for 
an  international  information 
monopoly.”  The  judges  singled  out 
for  criticism  the  $6.3  billion  merger  of 
RCA  and  General  Electric. 

Terata:  the  Birth  Defect  Epidemic: 
“Twelve  percent  of  all  babies  bom  in 
the  United  States  this  year  will  have  a 
serious,  often  incurable,  mental  or 
physical  health  disorder.  The  abnor¬ 
mal  number  of  newborns  has  doubled 
since  the  late  1950s  .  .  .  the  cause  is 
now  being  linked  to  environmental 
disasters.” 

Phony  “Star  Wars”  Test  Result: 
“Administration  officials  reportedly 
are  covering  up  scientific  failure  with 
the  ‘Star  Wars’  project  in  a  effort  to 
sell  the  program  to  a  skeptical  Ameri¬ 
can  public.” 

Nuclear  Decapitation  Study:  “A 
highly  classified  Congressional  study, 
known  as  the  ‘Nuclear  Decapitation 
Study,’  revealed  that  the  U.S. 
strategic  command  and  control  sys¬ 
tem  could  be  easily  knocked  out  in 
nuclear  war.” 

Federal  Goverment  “Rips  Off’ 
Homeless:  “A  federal  task  force 
established  by  the  Department  of 
Health  and  Human  Services  in  1983 
has  totally  failed  to  reduce  the  prob¬ 
lem  (of  homelessness)  as  a  result  of 
waste  and  corruption  in  federal  agen¬ 
cies  such  as  the  Department  of 
Defense,  Housing  and  Urban  Devel¬ 
opment  and  the  General  Services 
Administration.” 

High-tech  Health  Hazards:  “The 
‘clean’  high-tech  industry’s  health 
problems  include  respiratory  dis¬ 
eases,  chemical  sensitization,  hyper¬ 
tension,  radiation  hazards,  reproduc¬ 
tive  problems  and  cancer.” 

Jurors  selecting  the  10  “most  cen¬ 
sored”  stories  of  1985  included  Dr. 
Donna  Allen,  editor  and  publisher  of 
Media  Report  to  Women;  Ben  Bagdi- 
kian,  dean.  Graduate  School  of  Jour¬ 
nalism,  University  of  California, 
Berkeley;  Noam  Chomsky,  profes¬ 
sor,  Massachusetts  Institute  of  Tech¬ 
nology;  Dr.  George  Gerbner,  dean, 
Annenberg  School  of  Communica¬ 


tions,  University  of  Pennsylvania; 
Charlayne  Hunter-Gault,  national 
correspondent,  McNeil/Lehrer  News 
Hour;  Nicholas  Johnson,  nationally 
syndicated  columnist  and  professor 
of  law;  Charles  L.  Klotzer,  editor  and 
publisher  of  the  St.  Louis  Journalism 
Review;  Jack  L.  Nelson,  professor. 
Graduate  School  of  Education,  Rut¬ 
gers  University;  Susan  Sontag, 
writer;  and  Sheila  Rabb  Weidenfeld, 
president,  D.C.  Productions,  Ltd. 

The  stories  cited  by  Project  Cen¬ 
sored  did  not  go  completely  uncov¬ 
ered.  The  project  provided  a  list  of 
articles  covering  those  topics: 

Alexander  Cockbum  covered  the 
aerial  war  in  El  Salvador  in  “Remem¬ 
ber  El  Salvador,”  The  Nation,  June  1 , 
1985. 

“Pentagon  Dumps  Toxic  Waste  on 
All  of  Us”  by  Will  Colette  appeared  in 
Recon,  Winter,  1986. 

“East  Timor:  A  Decade  of  Killing, 
Torture  and  Indonesian  Claims  of 
‘Normality’  ”  was  published  by  the 
U.S.  Section  of  Amnesty  Internation¬ 
al  in  Am/iesryAcn'on,  Summer,  1985. 

The  November  1985  Harper’s 
looked  at  the  Reagan  revolution  in 
“Liberty  Under  Siege”  by  Walter 
Karp. 

The  June  8,  1985  Nation  looked  at 
media  mergers  in  an  article  by  Her¬ 
bert  Schiller.  Tom  Shales  of  the 
Washington  Post  also  did  a  story  in 
December  1985  that  was  distributed 
by  the  Washington  Post  Writers 
Group. 

Terata  was  covered  by  Mother 
Jones  in  a  January  1985  article  by 
Christopher  Norwood  and  in  “Man¬ 
hattan  Project  for  the  Unborn”  by 
Mark  Dowie,  which  ran  in  the  same 
issue. 

Flora  Lewis  in  a  column  distributed 
by  the  New  York  Times  News  Ser¬ 
vice  wrote  about  a  possible  Star  Wars 
“cover-up.”  David  Moberg’s  article, 
“Scientists  Say  ‘No’  to  Star  Wars” 
appeared  in  the  November  6,  1985  In 
These  Times. 

The  Nuclear  Decapitation  Study 
was  covered  in  the  Winter  1985 
Recon,  the  July  1985  Physics  and 
(continued  on  page  46) 
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F/exo  catches  on 

(Continued  from  page  15) 

newspaper  presses  for  the  joint  enter¬ 
prise  of  Windmoeller  &  Hoelscher 
and  Koenig  &  Bauer. 

Schipke  said  he  regards  it  as  an 
achievement  that  Goss  has  recog¬ 
nized  flexo  as  being  worthy  of  a  new 
design. 

Virtually  all  the  flexo  manufactur¬ 
ers  reported  heightened  interest  in  the 
process  since  last  year’s  ANPA 
show.  They  said  people  are  not  only 
interested  in  looking  at  flexo  —  but  in 
buying. 

Bill  Seaman  of  M. A. N. -Roland 
USA  Inc.  said  he  fully  expected  one 
or  two  newspapers  to  purchases  full 
presses  soon  after  the  show. 

Several  major  newspaper  compa- 
nies  over  the  last  year  have 
announced  limited  purchases  of  flexo 
equipment,  mainly  to  take  advantage 
of  flexo  color  in  the  context  of  exist¬ 
ing  letterpress  press  lines.  They 
include  Knight-Ridder  Newspapers, 
Scripps  Howard  and,  most  recently, 
the  San  Francisco  newspapers  —  the 
Hearst-owned  Examiner  and  the 
independently  owned  Chronicle  — 
which  publish  under  a  joint  operating 
arrangement. 

Seaman  of  M. A. N. -Roland  said  the 
ANPA  show  has  demonstrated  that 
“flexo  is  certainly  a  viable  considera¬ 
tion  to  other  processes.  There’s  no 
question  about  it.  People  are  recog¬ 
nizing  there  is  no  need  to  be  afraid  of 
the  process.  It’s  been  proven.” 

He  said  that  as  plates  and  inks  for 
flexo  have  been  improved,  fears 
about  ink  setoff  and  plate  plugging 
have  diminished. 

At  the  same  time  Goss  announced 
its  flexo  press,  M. A. N. -Roland  and 
the  Motter  Printing  Press  Co.  and  W& 
H  showed  for  the  first  time  produc¬ 
tion  models  of  flexo  units  that  have 
been  under  development  and  testing 
at  newspapers. 

Meanwhile,  at  a  standing-room 
only  symposium,  flexo  won  positive, 
but  qualified,  reviews  for  its  quality 
and  cost  savings.  And  the  improving 
outlook  for  keyless  offset,  it  was  said, 
could  negate  some  of  flexo’ s  advan¬ 
tages. 

Flexo  is  being  considered  by  many 
newspapers  because  its  water-based 
inks  do  not  rub  off  on  readers’  hands 
and  because  its  keyless  inking  pro¬ 
duces  less  wasted  paper  and  requires 
less  labor  to  operate. 

Offset  prints  finer  at  its  best,  but 
uses  oil-based  inks  and  is  tricky  to  run 
properly  without  wasting  lots  of 
paper. 

The  Washington  Post,  with  eight 


units  of  Goss  retrofit  flexo,  has  been 
the  only  test  of  a  full  flexo  press  at  a 
metro  U.S.  daily  and  the  most 
exhaustive  comparison  of  flexo 
against  offset  and  letterpress.  The 
results  of  its  cost  analysis  have  been 
eagerly  awaited  by  newspapers 
deciding  on  press  purchases. 

Big  newsprint  savings 
Though  there  were  a  number  of 
balancing  factors,  the  bottom  line 
showed  it  cost  $14.24  less  per  ton  of 
newsprint  to  print  with  flexo  than 
with  offset  —  $106.84  versus  $92.60, 
Tom  Might,  Post  vice  president  for 
productions,  said. 

Virtually  all  the  flexo 
manufacturers  reported 
heightened  interest  in  the 
process  since  last  year’s 
ANPA  show. _ 

However,  that  savings,  figured  on 
the  cost  of  30-pound  newsprint,  could 
nearly  double  if  lighter  paper  is  used, 
and  that  is  possible  with  flexo’s 
smooth  laydown  and  almost  no  strike 
through. 

He  said  the  Post  on  a  recent  week 
ran  flexo  on  24.6-pound  paper  —  an 
18%  savings  —  but  with  mixed 


results:  One  paper  showed  worse 
strike  through  than  offset,  but  the 
other  was  equal  to  offset.  Newsprint 
closer  to  30-pound  would  result  in  less 
savings. 

At  4%  savings  with  lighter  weight 
paper,  the  advantage  flexo  jumps  to 
$20  per  ton.  Might  said,  and  at  8% 
paper  savings  to  $55  a  ton.  That  adds 
up  to  millions  of  dollars  a  year  for 
large  newspapers. 

“All  of  these  numbers  are,  of 
course  subject  to  change,”  Might 
said.  “The  cost  of  our  offset  opera¬ 
tion  did  not  stabilize  until  four  years 
after  start-up,  due  to  our  learning 
curve,  and  that  was  with  a  mature 
printing  process.  I  am  sure  flexo  pro¬ 
ductivity  and  cost  savings  will  be 
even  better  than  now  as  experience 
and  R&D  lead  it  to  maturity.  One  way 
of  gauging  that  maturity  will  be  the 
improvement  in  net  production  per 
hour  of  flexo  presses  in  the  years 
ahead.” 

Ralph  Roth,  vice  president  for  pro¬ 
duction  at  Knight-Ridder  papers, 
whose  Miami  Herald  and  Long  Beach 
(Calif.)  Press  Telegram  have  been 
using  flexo,  pointed  out  “that  good 
flexo  is  now  being  run,  day  in  and  day 
out,  in  a  number  of  outstanding  news- 
(Continued  on  page  43) 


Scitex  wins  E&P  ‘large  island’  booth  award 


Scitex  won  the  first  prize  for  large 
island  booths  in  the  Editor  & 
Publisher  awards  for  outstanding 
exhibits  at  the  American  Newspaper 
Publishers  Association  Operations 
Management  Conference  and  Exposi¬ 
tion  in  Atlanta  (June  24). 

“The  judges  made  special  note  of 
the  innovative  use  of  sound-deaden¬ 
ing  material;  the  traffic  control  within 
the  booth;  raised  flooring  and  color 
coding  that  make  it  easy  for  visitors  to 
the  booth  to  know  exactly  what  is 
being  said,”  E&P  publisher  Ferdi¬ 
nand  C.  Teubner  said  in  presenting 
the  award  during  the  Tuesday  morn¬ 
ing  general  session. 

Accepting  the  award  for  Scitex  was 
president  George  Carlisle;  vice  presi¬ 
dent  of  marketing  publications  Chuck 
Bennzing;  vice  president  of  market¬ 
ing  Paul  Thiel  and  Dawn  Luca,  man¬ 
ager  of  trade  shows  and  special 
events. 

Certificates  of  merit  in  the  large 
booth  category  —  those  larger  than 
1 ,000  square  feet  —  were  won  by 
Atex  Inc.  and  by  IDAB. 

CIP  Inc.  won  the  E&P  award  in  the 
small  island  booth  category.  The 
award  was  accepted  by  Charles  A. 
Thompson,  vice  president  of  product 
development. 

Certificates  of  merit  in  the  small 
island  booth  category  were  won  by 


Strapex  Corp.  and  Midwest 
Publishers  Supply. 

In  the  non-island  booth  category, 
first  place  went  to  The  Pellegren 
Corp.  President  John  Pellegren 
accepted  the  award. 

Non-island  booth  certificates  of 
merit  were  awarded  to  The  TV  List¬ 
ing  Group  Inc.  and  3M’s  Industrial 
Tape  Division. 

The  nine  winners  were  selected 
from  254  exhibitors  sprawling  over 
270,000  square  feet  at  the  Georgia 
World  Congress  Center. 

The  awards  are  sponsored  by  Edi¬ 
tor  &  Publisher  magazine  as  a  means 
of  recognizing  and  encouraging  the 
high  standards  of  presentation  and 
display  exhibited  at  the  conference  by 
the  manufacturers  and  distributors  of 
products  and  services  for  newspa¬ 
pers,  publisher  Teubner  said. 

E&P  does  not  participate  in  the 
judging. 

Judging  this  year  was  performed  by 
the  following  ANPA  members: 
Wayne  T.  Patrick,  president  and 
publisher,  the  Evening  Herald  of 
Rockhill,  S.C.;  Larry  D.  Strutton, 
executive  vice  president/operations, 
Los  Angeles  Times;  Minor  J.  Ward, 
president  of  the  Atlanta  Newspapers 
and  Joseph  M.  Ungaro,  president  and 
general  manager  of  the  Westchester 
Rockland  (N.Y.)  Newspapers  Inc. 
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GIVES  YOU 
MORE 
OPTIONS 


Look  to  KIMT  to  brighten  your  pages 

Select  any  subject  for  any  section  of  your  paper  and  it  is  very  likely  that 
KNT  has  a  writer  or  columnist  to  cover  it.  Op  Ed.  Business.  Lifestyle. 
Fashions.  Home  and  Hobby.  Medicine/Sci/Hi-Tech.  People.  Autos. 
Food.  Arts  and  Entertainment.  Films.  Drama.  Music.  Video/Audio.  Show 
Biz.  Books.  Sports.  Travel.  Recreation.  KNT  has  them  all. 

Every  week  KNT  moves  more  than  150  columns  and  features  as  fixtures 
on  the  wire  in  addition  to  its  extensive  news  coverage.  Whether  it's 
book  or  movie  reviews,  cooking  or  do-it-yourself  features,  satire  or 
commentaries,  or  maybe  an  investment  column  you're  looking 
for,  turn  to  KNT  to  brighten  your  pages. 

To  put  KNT  to  work  in  your  newspaper,  call 
Walter  Mahoney  at  1-800-322-3068 


KNT 

YOU  CAN  USE  THE  BEST 

Chicago  Tribune  •  The  Boston  Globe  •  The  Miami  Herald  •  The  Orlando  Sentinel  •  The  Dallas  Morning  News  • 

New  York  Daily  News  •  San  Jose  Mercury  News  •  Philadelphia  Daily  News  •  The  Philadelphia  Inquirer  •  Detroit  Free  Press 


Court  expands  'actual  malice’  standard 

The  U.S.  Supreme  Court  ruled  6  to  I  the  suit,  asserting  that  Liberty  Lobby 


3  on  June  25  that  public  figures  suing 
for  libel  must  offer  clear  and  convinc¬ 
ing  evidence  of  malice  even  in  pre¬ 
trial  proceedings. 

The  decision  overturned  an  appeals 
court  opinion  written  by  Judge  Anto¬ 
nin  Scalia,  nominated  by  President 
Reagan  for  a  seat  on  the  Supreme 
Court. 

In  the  case  before  the  high  tribunal, 
Liberty  Lobby,  a  non-profit  citizens 
group,  and  its  director,  Willis  A. 
Cato,  were  suing  for  libel  because  of 
articles  printed  in  The  Investigator,  a 
magazine  published  by  columnist 
Jack  Anderson. 

The  U.S.  District  Court  for  the  Dis¬ 
trict  of  Columbia  summarily  dis¬ 
missed  the  suit  on  grounds  that  evi¬ 
dence  that  Liberty  Lobby  produced 
during  the  pre-trial  discovery  process 
could  not  have  supported  a  jury  ver¬ 
dict  that  the  Anderson  magazine 
acted  with  malice.  Thus,  said  the  dis¬ 
trict  court,  there  was  no  issue  to  place 
before  a  jury. 

However,  the  appeals  court,  in  the 
opinion  written  by  Scalia,  reinstated 


in  the  pre-tnal  proceedings  did  not 
have  to  offer  clear  and  convincing 
evidence  that  the  magazine  printed 
material  that  it  knew  to  be  false  or  in 
reckless  disregard  of  whether  it  was 
false. 

The  Supreme  Court,  as  far  back  as 
its  decision  in  New  York  Times  v. 
Sullivan  in  1964,  has  required  public 
officials  or  public  figures  to  prove 
such  malice  at  trial. 

In  its  latest  decision,  the  Supreme 
Court  said  the  district  court  was  cor¬ 
rect  in  dismissing  the  Liberty  Lobby 
suit  and  the  appeals  court  was  wrong 
in  not  insisting  that  Liberty  Lobby 
provide  evidence  of  alleged  malice, 
which  would  have  to  be  proven  at 
trial. 

In  a  case  such  as  this,  the  Supreme 
Court  said,  a  trial  court  that  is  ruling 
on  a  motion  for  summary  judgment 
must  be  guided  by  the  New  York 
Times  standard  of  clear  and  convinc¬ 
ing  evidence  in  determining  whether  a 
genuine  issue  of  actual  malice  ex¬ 
ists. 


Photo  awards 

(Continued  from  page  18) 


Journal',  second,  Gary  Fandel,  Des 
Moines  Register,  third,  Jim  Mayfield, 
Springfield  (Mo.)  Newspapers. 

NEWS  PICTURE  STORY— First, 
Jim  Mahoney,  Boston  Herald;  sec¬ 
ond,  Carol  Guzy,  Miami  Herald; 
third.  Bill  Wax,  Gainesville  Sun. 
Honorable  mention — John  Kaplan, 
Pittsburgh  Press;  Dave  Gatley,  Los 
Angeles  Times. 

FEATURE  PICTURE  STORY— 
First,  April  Saul,  Philadelphia 
Inquirer;  second.  Bill  Luster,  Cour¬ 
ier-Journal  and  Louisville  Times; 
third,  Tom  Sweeney,  Minneapolis 
Star  and  Tribune.  Honorable  men¬ 
tion — Fred  Comegys,  Wilmington 
News-Journal;  Steve  Ringman,  San 
Francisco  Chronicle. 

SPORTS  PICTURE  STORY— 
First,  Fred  Comegys,  Wilmington 
News-Journal;  second.  Bill  Frakes, 
Miami  Herald;  third,  Lui  Kit  Wong, 
San  Jose  Mercury  News. 

SELF-PRODUCED  PUBLISHED 
PICTURE  STORY— First,  Kevin 
Clark,  Springe  Id  (Ore.)  News.  Hon¬ 
orable  mention — Steve  Mellon,  Jas¬ 
per  (Ind.)  Herald',  and  Harry  Fisher, 
Allentown  (Pa.)  Morning  Call. 


C^EAlIVE  DAc  a  ^V^CEin^ 

9300  W.  noth  street 
Suite  150 

Overland  Park.  KS  66210 
913/451-4618 


An  IBM  Value-Added  Remarketer 


Newspaper  software  professionals. 


Almost  everyone  has  done  an  about-face  after  seeing  what 
publishers  are  doing  with  the  System/38  from  CDS  these 
days.  One  of  our  customers  is  processing  40,000  retail  ads 
plus  60,000  classified  ads  per  month  from  12  remote  sales 
offices  feeding  5  composition  centers  for  52  different  publi¬ 
cations  ...  all  with  sub-second  response  time ...  all  with  one 
System/38 .. . .  and  that  ain’t  hay. 
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There's  tm  place  like 

itewEimiancI 

FOR  PULLING  Ilf  1986  VACA'^N  MONEY 


Vacationland,  U.S.A.:  Better  than  ever  this  year 

Tourism  has  long  been  one  of  the  top  industries  in  each  of  our 
six  states.  This  year,  with  European  travel  limited  by  terrorism 
tremors  and  nuclear  nerves,  New  England  vacation  spots  are 
likely  to  be  full  to  overflowing  all  summer  long.  Inquiries  and 
bookings  are  running  far  ahead  of  other  years. 

New  England  pleasures  for  every  taste  and  purse 

Camp  in  the  woods  or  spend  a  week  on  a  windjammer.  Hike 
in  New  Hampshire,  bike  in  Vermont.  Enjoy  luxurious  leisure 
and  haute  cuisine  in  an  elegant  hotel  or  stuff  yourself  at  a 
village  clambake.  Swim,  sail,  go  antiquing,  shoot  the  rapids, 
visit  museums,  play  golf  or  tennis,  or  just  sit  on  a  porch  and 
rock. 

Get  your  share  of  this  $21.6  billion  annual  take 

Housing,  feeding  and  amusing  thousands  of  visitors  puts 
their  hosts  in  a  high  income  bracket,  pushing  New  England 
retail  sales  far  ahead  of  most  U.S.  regions.  Promote  your 
products  in  that  best-selling  advertising  medium — the  local 
New  England  daily  newspaper. 


Smart  marketing  starts  with  New  Engiand  daily  newspapers 

MAINE  MASSACHUSETTS  CONNECTICUT  RHODE  ISLAND 

Bangor  Daily  News  (M)  Boston  Globe  (M&S)  The  Advocate  (Stamford)  (E&S)  The  Newport  Daily  News  (E) 

Maine  Weekend  Boston  Herald  (M&S)  Bridgeport  Post-Telegram  (M&E)  Providence  Bulletin  (E) 

The  Lewiston  Daily  Sun  (M)  Cape  Cod  Times  (Hyannis)  (M&S)  Bridgeport  Post  (S)  Providence  Journal  (M&S) 

Lewiston  Journal  (E)  The  Enterprise  (Brockton)  (E&S)  Greenwich  Time  (E&S)  The  Westerly  Sun  (E&S) 

Sunday  Sun-Journal  (S)  The  Daily  Transcript  (Dedham)  (E)  Hartford  Courant  (M&S) 

Maine  Sunday  Telegram  (S)  Gardner  News  (E)  Manchester  Journal  Inquirer  (E) 

Portland  Press  Herald  (M)  Daily  Evening  Item  (Lynn)  (E)  Meriden  Record-Journal  (M&S) 

Portland  Express  (E)  The  Middlesex  News  (E&S)  Middletown  Press  (E) 

The  Patriot  Ledger  (Quincy)  (E)  New  Britain  Herald  (E) 

Salem  Evening  News  (E)  New  Haven  Journal-Courier  (M) 

Springfield  Daily  News  (E)  New  Haven  Register  (E&S) 

Springfield  Union  (M)  New  London  Day  (E&S) 

Springfield  Republican  (S)  Waterbury  American  (E) 

The  News  Tribune  (Waltham)  (E)  Waterbury  Republican  (M&S) 

Daily  Times  and  Chronicle  (Woburn)  (E) 

Worcester  Telegram  (M-S)  VERMONT 

Worcester  Gazette  (E) 

Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


Concord  Monitor  (E) 

Union  Leader  (M) 

Nashua  Telegraph  (E&S) 

New  Hampshire  Sunday  News  (S) 


IN  BRIEF 


Gannett  center 
names  13  fellows 

The  Gannett  Center  for  Media 
Studies  at  Columbia  University  has 
named  13  fellows  from  the  news 
media  and  higher  education. 

The  senior  fellows  include  David 
A.  Anderson,  Rosenberg  Centennial 
Professor  of  Law,  University  of 
Texas,  Austin;  Eleanor  Singer,  edi¬ 
tor,  Public  Opinion  Quarterly;  John 
C.  Merrill,  journalism  professor, 
Louisiana  State  University,  Baton 
Rouge;  Herbert  J.  Gans,  Robert  S. 
Lynd  Professor  of  Sociology,  Colum¬ 


bia  University;  and  Burton  Benjamin, 
former  vice  president  and  senior  pro¬ 
ducer  of  DBS  News. 

Other  senior  fellows  are  Sally 
Bedell-Smith,  author  and  former  New 
York  Times  reporter;  Ellis  Cose, 
president.  Institute  of  Journalism 
Education,  University  of  California, 
Berkeley;  Jerrold  K.  Footlick,  senior 
editor,  Newsweek',  Dan  Schiller, 
associate  professor  of  communica¬ 
tion,  Temple  University,  Philadel¬ 
phia;  and  Susan  Shapiro,  associate 
professor  of  sociology.  New  York 
University. 

Research  fellows  are  Lawrence 
McGill,  Center  for  Urban  Affairs  and 


CAN  YOU  EXPLAIN  THE  COMPETITION’S 
35-40%  dRCUUmON  GAIN 
TO  YOUR  BOSS? 


Our  exciting  'Bortiollo' 
promotion  con  moke 
new  readers  Invest  in 
your  future.  And 
EUROPRINT  can  show 
you  how. 

The  Times  of  Lon¬ 
don,  Le  Figaro  of  Paris, 


and  AB.C.  of  Madrid 
have  all  invested  in 
our  'Portfolio'. 


If  you're  looking  for 
a  major  promotion  to 
Increase  your  circula¬ 
tion  and  upscale  demo¬ 
graphic  profile,  call 
EUROPRINT,  INC.  today 
at  305/441-2526. 


POHTFOUO*  Europrlnl  Miami  Rorida  305/441-2526 


Policy  Research,  Northwestern; 
Michael  Moss,  staff  writer,  Atlanta 
Constitution  and  Journal',  and 
Christine  Ogan,  assistant  professor  of 
journalism,  Indiana  University, 
Bloomington. 

The  newly  appointed  fellows  will 
pursue  various  media-related  topics. 

Paper  apologizes 
to  publisher 
of  another 

The  Arizona  Daily  Sun,  Flagstaff, 
apologized  to  Arizona  Republic  and 
Phoenix  Gazette  publisher  Pat  Mur¬ 
phy  for  incorrectly  identifying  a  for¬ 
mer  Northern  Arizona  University 
journalism  student  as  Murphy’s  son. 

Murphy  does  not  have  a  son. 

The  front  page  apology  said  the 
error  occurred  in  a  May  11  column 
written  by  Sun  managing  editor 
Richard  N.  Velotta.  Velotta  wrote 
that  it  was  “somewhat  ironic”  for 
Murphy  to  be  coming  to  the  NAU 
campus  to  speak  on  ethics  when  his 
son  had  invented  sources  for  attribu¬ 
tion  in  a  story  for  the  campus  newspa¬ 
per,  The  Lumberjack.. 

The  apology  said  Velotta  mis¬ 
takenly  attributed  to  Murphy  “  a  fami¬ 
ly  relationship  to  an;  NAU  student  of 
the  same  name  who  many  years  ago 
was  involved  in  an  unsavory  incident 
relating  to  the  campus  newspaper.” 

The  Sun  quoted  Murphy  as  saying 
that  Velotta’s  error  “demonstrates 
what  we  in  journalism  are  so  terribly 
concerned  about  —  those  types  of 
mistakes  made  thoughtlessly  and 
recklessly.” 

Neb.  dailies  offer 
kids  safety  tips 

Nebraska’s  18  daily  newspapers 
and  the  Nebraska  Jaycees  have 
teamed  up  to  develop  a  program  giv¬ 
ing  children  and  their  parents  safety 
and  security  tips. 

The  program.  Personal  Safety 
Security  Tips  or  “PSST”,  has  won 
endorsement  from  several  law  en¬ 
forcement  organizations,  including 
the  National  Crime  Prevention  Coun¬ 
cil,  Police  Officer’s  Association  of 
Nebraska  and  Nebraska  Sheriffs  and 
Peace  Officer’s  Association. 

The  state’s  newspapers  have  begun 
running  a  series  of  promotional  ads 
giving  parents  safety  tips  for  their 
children,  informing  them  about  the 
program  and  telling  where  to  get 
booklets  giving  more  details  on  child 
safety. 
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The  Morris  Publishing  System  is  an  innovative  front  end  system  designed  by  newspaper 
people  for  newspaper  people.  For  speed,  and  utmost  reliability  the  system  provides  one  IBM  PC- 
AT™  Personal  Computer  for  each  Reporter,  Editor,  or  Classified  Adviser.  The  individual 
personal  computers  are  linked  via  a  "high  speed  Token  Ring  Network.  Any  single  computer 
foilure  will  affect  only  one  user. 

The  system  includes  advanced  features  formerly  found  on  only  the  most  sophisticated 
systems.  Other  features  such  as  color  and  instantaneous  spell  checking  are  not  commonly 
available  on  other  newspaper  front  end  systems.  Over  400  Morris  Publishing  System  stations  are 
currently  installed  in  7  daily  newspapers,  1  weekly  paper,  and  4  news  bureaus.  The  largest 
system  contains  over  90  stations  on  one  network.  The  system  is  designed  to  be  equally  at  home  in 
the  smallest  to  largest  newspapers. 

•  Instantaneous  Spell  Checking  •  Comprehensive  Formatting  Commands 

•  Fast  Hyphenation  and  Justification  •  Area  Composition  for  News  or  Ads 

•  Effective  use  of  Color  Displays  •  Text  is  not  lost  due  to  a  power  failure 

•  Split  Screen  Support  •  Full  Remote  Bureau  Support 

•  Wire  Capture  •  Word  Processing  Mode  for  letters 

•  Automatic  Routing  of  Wire  Copy  •  Full  Classified  Support 

•  Context  Sensitive  Help  Function  •  Comprehensive  System  Manual 

Morris  Publishing  System 
P.  0  Box  936 

Augusta,  Georgia  30913-0936 
800-233-1339  (In  Georgia:  404-724-0851) 


Hie  text  of  this  ad  was  produced  by  the  Morris  Publishing  System  using  area  composition.  IBM  is  a  registered  trademark  of  the  Intemationai  Business  Machines  Corporation. 
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Tax  reform  plans  to  have  little  effect  on  newspapers 

But  one  possible  problem  for  newspapers  is  cited 


The  federal  tax  reform  packages 
under  discussion  in  Congress 
wouldn’t  affect  newspapers  specifi¬ 
cally,  according  to  the  government 
affairs  manager  of  the  American 
Newspaper  Publishers  Association. 

Martin  Casey  told  the  recent  spring 
conference  of  the  International 


Newspaper  Financial  Executives  that 
two  proposals  that  would  have  hurt 
newspapers  are  not  included  in  the 
reform  packages  under  discussion  by 
both  the  Senate  and  the  House  of 
Representatives. 

The  first  of  these  dropped  propos¬ 
als  would  have  forced  newspapers 


and  other  periodicals  to  amortize  over 
five  or  10  years  the  circulation  deduc¬ 
tions  allowed  under  current  law. 

Lobbying  by  the  ANPA  and  the 
Magazine  Publishers  Association 
convinced  lawmakers  that  the  circu¬ 
lation  deductions  were  legitimate 
costs  of  doing  business,  Casey  said. 

In  addition,  opposition  by 
publishers  and  dozens  of  other  groups 
has  already  killed  an  earlier  proposal 
to  limit  the  deduction  of  business 
expenses  for  advertising  to  just  80%. 

“That  might  not  have  affected  your 
newspaper  accounting  procedures, 
but  it  certainly  would  affect  future 
advertising  linage,”  Casey  said. 

He  warned,  however,  that  “once 
suggested,  these  kinds  of  ideas  often 
do  not  die  easily.” 


See  related  story  —  tax  break 
proposed  for  AP  —  on  page  12. 


Similarly,  despite  the  various  pro¬ 
posals  to  extend  excise  taxes,  Casey 
said,  “I  haven’t  heard  anyone  want¬ 
ing  to  repeal  the  exemption  from  fed¬ 
eral  excise  taxes  on  long-distance 
news  gathering  and  newswire  ser¬ 
vices  contained  in  Section  4253  (b).” 

What  remains  in  the  tax  bills  gener¬ 
ally  would  affect  the  newspaper 
industry  in  the  same  way  any  other 
business  would  be  affected,  Casey 
said. 

Ironically,  however,  some  newspa¬ 
per  financial  executives  are  worrying 
about  the  proposed  reduction  of  the 
corporate  income  tax  rates. 

“I’d  think  a  wise  businessman, 
given  more  discretionary  power  over 
his  spending  due  to  lower  tax  rates, 
might  spend  a  bit  more  on  advertising 
in  hopes  of  moving  more  product  and 
increasing  profits  further,”  Casey 
said.  “But  maybe  I’ve  just  been  lis¬ 
tening  to  the  Newspaper  Advertising 
Bureau.” 

One  possible  problem 

A  recent  discussion  with  a  small 
publisher,  however,  alerted  him  to  a 
possible  problem. 

“He  figured  this  way:  If  an  adver¬ 
tiser  buys  $100  worth  of  newspaper 
advertising  deductible  at  the  current 
46%  rate,  he  spent  only  54  after-tax 
dollars.  If  he  buys  $100  worth  of 
advertising  deductible  from  taxable 
(Continued  on  page  46) 
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From  Sale  To  Linage  Analysis. 


CJ/ADVERTISING™  integrates  all  steps  of  the  advertising  process  — 
order  entry  and  rating,  sales  rep  reporting,  contraa  management  billing, 
aging  and  receivables  handling,  ad  statistics  and  reporting. 

It  shows  performance  by  territory  or  account.  Because  it's  online, 
managers  can  easily  see  where  they  made  money,  what  products  did  best 
and  how  much  preprints  impacted  sales.  They  can  compare  current  figures 
to  previous  forecasts  and  check  them  against  actual  year-to-date  figures. 
Online  information  and  up-to-the-minute  reports  are  available  by  reve¬ 
nue,  linage,  SAUs  or  whatever  type  of  units  you  want  to  use. 

When  CJ/AD  TRACKING,^"  CJ/LAYOUT’"  and  CJ/CLASSIFIED’"  are 
brought  online,  comprehensive  control  of  the  full  advertising  and  produc¬ 
tion  cycle  begins.  These  three  systems  are  tightly  coupled  to  CJ/ADVER- 
TISING  —  a  unique  design  option  which  allows  all  of  them  to  share  the 
most  current  up-to-date  information. 

E> 

Collier-Jackson,  Inc. 

3707  West  Cherry  Street  •  Tampa,  Florida  33607  •  (813)  872-9990 


to  Integrate 


Two  Impression  cylinder  press,  circa  1845,  for  printing  flat  forms  used  in 
newspapers  of  that  period. 


In  the  early  days  newspaper  production  crews  would  have  welcomed  any  integration  - 
or  combination  of  systems  that  would  take  the  finished  product  from  the  press  folder  cut 
to  the  loading  dock.  .  .  Today,  FERAG  is  known  the  world  over  for  their  customized, 
fully-integrated,  automated  newspaper  processing  systems  -  making  publishers’  distribution 
systems  efficient  and  profitable. 

When  you’re  ready  to  integrate  your  operation,  we’re  ready  to  show  you  how. . .  FERAG, 
Inc.,  Keystone  Industrial  Park,  Bristol,  PA  19007  . . .  (215)  788-0892 


This  Is  FERAG’s  fully  automated  conveyor  linked  system  network  which  inte¬ 
grates  all  phases  of  newspaper  processing:  palletizing,  storage,  depalletizing, 
with  both  on-line  and  off-line  inserting  capability  every  day  of  the  week. 


F'E'R'AG 


First  in  automated  Processing  Systems 


NEWSPEOPLE  IN  THE  NEWS 


Rena  Pederson 


Russ  Kramer 


Catherine  Martindale 


Ted  Sell 


Rena  Pederson,  a  veteran  member 
of  the  Dallas  Morning  News  staff,  has 
been  appointed  editor  of  the  editorial 
page.  Most  recently  associate  editor 
of  the  page,  she  succeeds  Jim 
Wright,  who  will  become  a  senior 
columnist. 

Pederson  joined  the  Morning  News 
in  1973  and  has  worked  as  a  reporter, 
feature  writer  and  editor  of  the 
Viewpoints  page.  Earlier  in  her 
career,  she  was  a  reporter  for  the 
Associated  Press  and  United  Press 
International  and  worked  in  the 
Washington  bureau  of  the  Houston 
Chronicle.  In  1983  she  was  awarded  a 
Jefferson  Fellowship  for  study  of 
Asian  affairs  at  the  East-West  Center 
in  Hawaii. 

Wright  has  been  at  the  Morning 
News  since  1961 ,  advancing  from  edi¬ 
torial  writer  to  associate  editor  to  edi¬ 
torial  page  editor  in  1977.  He  has 
received  a  Freedom  Foundation 
award  for  editorial  writing. 

♦  *  ♦ 

Greg  Ward  has  joined  Knight 
Publishing  Company  as  classified 
sales  manager  of  the  Charlotte 
Observer.  He  was  outside  sales 
supervisor  for  the  Lexington  (Ky.) 
Herald-Leader. 


The  Wichita  Eagle-Beacon  has 
made  two  key  appointments  to  its 
newsroom-management  staff. 

Russ  Kramer  is  the  newspaper’s 
graphics  editor,  and  Catherine  Mar¬ 
tindale,  is  copy  desk  chief. 

Kramer  worked  for  the  Tampa  Tri¬ 
bune  for  five  years  as  chief  illustrator 
and  assistant  art  director  and  earlier 
was  staff  artist  for  the  Clearwater  Sun 
and  Resource,  Inc.  Most  recently  he 
has  been  a  freelance  illustrator  and 
graphic  designer. 

Martindale  was  copy  desk  chief  at 
the  Florida  Times-Union,  Jackson¬ 
ville,  for  three  years  and  before  that, 
was  makeup  editor  at  the  Dayton 
(Ohio)  Journal  Herald. 

Hi  in  ^ 

Ted  Sell  has  been  named  assistant 
to  the  editor  of  McClatchy  Newspa¬ 
pers  and  will  assume  responsibility 
for  liaison  with  the  Washington 
bureau  and  coordination  of  news 
efforts  and  other  activities  among  the 
group’s  newspapers. 

Sell  also  will  continue  as  editor  of 
McClatchy  News  Service. 

He  joined  McClatchy  in  1978  after 
twenty  years  with  the  Los  Angeles 


Times  where  he  was  a  reporter,  assis¬ 
tant  city  editor,  Tokyo  bureau  chief 
and  a  Washington  correspondent  cov¬ 
ering  the  Pentagon  and  the  White 
House. 

♦  *  * 

Robert  Trounson  has  been  named 
assistant  business  editor  and  Simon 
Li,  assistant  foreign  editor  of  the  Los 
Angeles  Times. 

Trounson  previously  was  assistant 
foreign  editor,  and  earlier  worked  as 
assistant  national  editor,  political 
news  editor,  and  managing  editor  of 
the  Opinion  section  among  other 
assignments. 

Li  joined  the  Times  in  1984  and  was 
assistant  business  editor  before  his 
new  assignment.  He  previously  was 
with  the  Philadelphia  Inquirer  and 
also  has  worked  for  the  Hong  Kong 
Standard,  an  English-language  daily. 
*  ♦  * 

Randy  Hammer  is  the  newly 
appointed  assistant  managing  editor 
at  the  Pensacola  News  Journal  and  is 
in  charge  of  special  projects  and 
graphics. 

He  joined  the  staff  in  1974  as  assis¬ 
tant  news-wire  editor  and  has  held 
positions  ranging  from  newsfeatures 
editor  to  Weekender  editor  to  feature 
writer.  Hammer  began  his  career  with 
the  Panama  City  News-Herald  as  a 
sportswriter  and  photographer. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Selling 
Daily  Newspapers 

(919)  782-3131 

BOX  17127,  RALEIGH,  N.C.  27619 

31  Yeors  Notion«Wlde  Personol  Service 


the  most  e.xperienced 
executive  recruiting  firm  in 
newspaper,  broadcasting  and  cable 

More  than  16  years  as  specialists  in  the  communications  industry. 

For  a  confidential  discussion,  call  312-991-6900. 
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Three  vice  presidents  and  a 
publisher  have  been  named  execu¬ 
tives  of  Gannett  Co.  Inc. 

Richard  M.  Bottorf,  former 
president  and  publisher  of  the  Bur¬ 
lington  (Vt.)  Free  Press  and  a  regional 
vice  president  for  Gannett  East,  was 
appointed  vice  president/operations 
for  Gannett  at  the  corporate  head¬ 
quarters  in  Rosslyn,  Va. 

Donna  M.  Donovan,  previously 
president  and  publisher  of  the  Sioux 
Falls  (S/D)  Argus  Leader,  was  named 
president  and  publisher  of  the  Bur¬ 
lington  Free  Press  and  regional  vice 
president  of  Gannett  East. 

Lawrence  R.  Fuller,  former 
director  of  communications  for  Gan¬ 
nett,  was  appointed  president  and 
publisher  of  the  Sioux  Falls  Argus 
Leader. 

Mimi  Feller,  vice  president  of 
government  relations  for  Gannett, 
becomes  vice  president  of  public 
affairs  and  government  relations. 

*  ♦  ♦ 

Bob  Phillips  is  the  new  city  editor 
of  the  Nashville  Banner.  He  joined 
the  Banner  in  November  1983  as 
executive  sports  editor  after  working 
in  the  same  position  at  the  Memphis 
Press-Scimitar. 

Phillips  replaces  Bill  Hance,  who 
has  been  named  director  of  news  and 
media  affairs  at  Vanderbilt  University 
Medical  Center,  Nashville. 

♦  *  * 

Robert  Zaltsberg  recently  was 
named  editor  of  the  Bloomington 
(Ind.)  Herald-Telephone,  following 
tenures  as  city  editor  and  managing 
editor. 

Former  editor  William  Schrader, 
has  taken  over  as  editor  and  general 
manager  of  the  Herald-Telephone’s 
sister  paper,  the  Bedford  (Ind.) 
Times-Mail. 

In  other  Herald-Telephone  promo¬ 
tions  Brian  Werth,  city  editor,  was 
named  business  editor;  Bill 
Strother,  area  editor,  moved  to 
Worth’s  former  post,  and  Richard 
Gilbert,  education  reporter,  was 
named  assistant  city  editor. 

4c 

Gary  Merrell  has  been  named 
classified  advertising  manager  of  the 
Columbus  (Ohio)  Dispatch.  He 
moved  to  Columbus  after  more  than 
14  years  at  the  Oklahoma  Publishing 
Company,  Oklahoma  City.  He  had 
been  classified  sales  manager  since 
1981,  and  prior  to  that,  classified  real 
estate  manager  and  account  execu¬ 
tive  in  both  retail  and  national  adver¬ 
tising. 

Mark  L.  Barebo  joined  the  Dis¬ 
patch  advertising  department  as  retail 
sales  supervisor.  He  was  with  the 
Lafayette  (Ind.)  Journal  and  Courier. 


Millicent  Hearst  Boudjakdji 
has  been  named  a  director  of  The 
Hearst  Corporation  and,  in  a  separate 
action,  also  was  elected  a  testamen¬ 
tary  trustee  of  the  trusts  established 
under  the  will  of  William  Randolph 
Hearst. 

Boudjakdji  succeeds  her  father,  the 
late  David  W.  Hearst,  in  both  posi¬ 
tions. 

Most  recently  an  assistant  to  the 
president  of  the  William  Randolph 
Hearst  Foundation,  she  also  has 
worked  as  a  reporter  covering  the 
United  Nations  for  the  Hearst  Head¬ 
line  Service.  Her  husband  is  Raouf 
Boudjakdji,  a  diplomat,  who  has 
served  as  ambassador  of  the  Republic 
of  Algeria  to  the  United  Nations  in 
Geneva  (1971-79)  and,  concurrently, 
to  the  Vatican  (1974-79).  He  later 
served  as  the  Algerian  ambassador  to 
India. 

♦  ♦  ♦ 

Anne  Marie  McGeown  is  the 
newly  appointed  account  executive 
for  Sunday  Magazine  Network,  New 
York.  She  previously  was  senior 
account  executive  at  U.S.  Lines  for 
two  years. 

♦  *  * 

Heidi  Knapp  Rinella  has  been 
named  People  editor  of  the  Fort 
Myers  (Fla.)  News-Press.  She  joined 
the  newspaper  in  1980  as  a  copy  editor 
and  since  has  served  as  acting  wire 
editor  and  assistant  People  editor. 

4c  4c  !|c 

Joan  Mather  was  named  adver¬ 
tising  director  of  the  Tacoma  (Wash.) 
News  Tribune.  Mather  previously 
was  publisher  of  the  tri-weekly  Pierce 
County  Herald,  Puyallup,  Wash.  She 
had  been  retail  advertising  sales  man¬ 
ager  at  the  News  Tribune  before 
moving  to  the  Herald.  Both  papers 
are  owned  by  Tribune  Publishing 
Company  in  Tacoma. 

Mather  assumed  most  of  the  duties 
performed  by  Bill  Ridenour,  former 
director  of  sales  and  marketing  who 
left  the  newspaper  to  attend  to  busi¬ 
ness  interests  in  California. 

Circulation  Management  Consultant 
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'N.  tion  growth  and  profitability. 

iV  \  27  years  of  achievement  as  a 

mgL  ^  circulation  executive!  Solid  ex- 

perience  for  15  years  as  a 
consultant  to  newspapers  of 
all  sizes,  all  over  the  USA! 
Special  services  include  Cir- 
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OBITUARIES 


Michael  J.  Brocato,  retail  adver¬ 
tising  manager  of  the  Greenville 
(N.C.)  Daily  Reflector,  died  on  May 
8.  He  had  been  with  the  newspaper 
since  19S1  and  served  in  the  Marine 
Corps  during  World  War  II  and  the 
Korean  Conflict. 

4i  4i  * 

Francis  M.  Callanan,  93,  retired 
sports  writer  and  obituary  editor  for 
The  Berkshire  Eagle,  Pittsfield, 
Mass.,  died  May  2.  He  was  a  corres¬ 
pondent  for  the  Boston  Globe  for 
many  years. 

mm* 

Katherine  Christman,  34,  a 
dance  and  theatre  critic  for  the 
Springfield  (Mass.)  Morning  Union 
and  the  Sunday  Republican,  died 
May  22  in  a  fall  from  a  highrise  dor¬ 
mitory  on  the  University  of  Massa¬ 
chusetts  campus  in  Amherst.  Her 
death  was  ruled  a  suicide.  Survivors 
include  her  husband,  Richard  T. 
Nadolski,  a  reporter  for  the  Morning 
Union. 

4c  >|c 

James  H.  Driscoll,  76,  president 
of  the  Driscoll  Advertising  Company 
died  of  cancer  on  May  24  at  the  Veter¬ 
ans  Administration  Hospital  in  New 
York  City. 


Earlier  in  his  career,  he  was  a 
reporter  for  the  old  New  York  Ameri¬ 
can.  During  World  War  II,  he  was  a 
correspondent  for  the  Marine  Corps 
and  later  served  as  president  of  the 
Marine  Corps  Combat  Correspon¬ 
dents  Association  and  for  many  years 
was  secretary  of  the  National  Demo¬ 
cratic  Committee. 

41  41  lit 

Alexander  J.  Haviland,  82, 
retired  executive  editor  of  the  Boston 
Globe,  died  at  his  Duxbury,  Mass., 
home  on  April  17.  He  had  been  with 
the  newspaper  45  years  before  retir¬ 
ing  at  age  65  in  1%9.  He  started  as  a 
reporter  and  rose  through  editing 
positions  to  managing  editor  of  the 
Evening  Globe  and  then  to  executive 
editor  in  1965. 

4t  4t  4« 

William  E.  Matthias,  75,  whose 
stories  and  page  designs  appeared  in 
the  New  York  Daily  News  for  nearly 
40  years,  died  May  26  in  Greenwich, 
Conn.,  of  kidney  failure. 

He  covered  baseball — including 
the  Brooklyn  Dodgers — early  in  his 
career  and  later  worked  on  the  news 
desk  as  a  page  makeup  editor.  He  is 


mentioned  in  the  archives  of  the  Base¬ 
ball  Hall  of  Fame  for  his  songs  and 
skits  usually  performed  during  the 
New  York  Baseball  Writers’  annual 
show. 

4c  4>  4( 


4c  4(  4> 

Henry  J.  Schmitt,  76,  longtime 
publisher  of  the  Aberdeen  (S.D.) 
American  News,  died  May  25  at  St. 
Mary’s  Hospital  in  Rochester,  Minn. 

He  served  an  apprenticeship  at  the 
American  News  in  the  late  20s  and 
then  worked  at  the  Grand  Forks 
(N.D.)  Herald,  the  former  St.  Paul 
(Minn.)  Daily  News,  and  the  Duluth 
(Minn.)  Tribune  before  going  back  to 
Aberdeen  as  editor  and  publisher  in 
1939.  Schmidt  was  part  owner  and 
chairman  of  the  Aberdeen  News 
Company  until  the  mid  70s.  He  retired 
in  1976  and  remained  chairman  emeri¬ 
tus  until  his  death. 


Frances  Phipps,  62,  former 
reporter  for  a  number  of  Connecticut 
newspapers  and,  more  recently,  an¬ 
tiques  columnist  for  the  Connecticut 
Weekly  section  of  the  New  York 
Times,  died  April  17  in  New  Britain, 
Conn.  She  was  founder  of  the  Con¬ 
necticut  Antiques  Show  in  Hartford. 


Two  thousand  employees 
In  166  countries  serving 
12,(X)0  news  organizations 
and  one  billion  people. 


1612  K  Street,  N.W.,  Washington,  DC  20006  (202)  223-2363 
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with  the  8300  Family  of  Products 


More  than  75  newspapers  worldwide 
are  putting  their  ads  and  pages  together  with  the 
8300  Ad  and  Page  Layout  System. 


407  John  Rodes  Boulevard  •  P.O.  Box  430  •  Melbourne,  Florida  32901  •  305-242-5330 


NEWSPEOPLE  IN  THE  NEWS 


David  E.  Easterly  Charles  E.  Glover 

Charles  E.  Glover,  president  of  Cox  Newspapers,  is  the  newly  named 
editor  in  chief  of  the  publishing  group  which  includes  21  dailies. 

David  E.  Easterly,  publisher  of  the  Atlanta  Journal  and  the  Atlanta 
Constitution,  succeeds  Glover  as  president  of  Cox  Newspapers.  The 
appointments  were  announced  by  Garner  Anthony,  chairman  and  chief 
executive  officer  of  Cox  Enterprises  Inc. 

Glover  was  named  executive  vice  president  of  CEI  and  president  of 
Cox  Newspapers  last  September  after  the  merger  of  Cox  Enterprises  and 
the  formerly  publicly  owned  Cox  Communications.  He  continues  as  a 
director  of  CEI. 

Easterly  joined  Cox  in  1970  at  the  Dayton  Daily  News,  worked  in 
editorial  and  business  posts,  and  then  succeeded  Glover  as  president  of 
Dayton  Newspapers.  He  went  to  Atlanta  in  1981  as  vice  president-oper¬ 
ations  for  the  Cox  group. 


Systems 

Simple  systems 
Efficient  systems 

In  the  final  analysis,  it  is  reliable  systems 
performance  that  results  in  mailroom  profit¬ 
ability  —  the  bottom  line. 

For  complete  systems  —  design,  engineer¬ 
ing,  installation  and  service  —  contact: 


MAILROOM  SYSTEMS,  INC. 

N114  W18850  Clinton  Drive,  RO.  Box  155 
Germantown,  Wl  53022  •  Phone;  (414)  255-0040 
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Joining  the  San  Francisco  Newspa¬ 
per  Agency  as  marketing  manager  for 
the  San  Francisco  Examiner  is 
Michele  Chaboudy.  She  is  a  former 
senior  marketing  associate  for 
Thomas,  Kavner  &  Associates,  an 
investment  banking  firm  specializing 
in  mergers  and  acquisitions,  where 
she  recently  finished  an  acquisition 
project  in  Thailand. 

Jose  Rodrigues  joined  the  mar¬ 
keting  services  department  of  the 
agency  as  art  director.  He  most 
recently  was  the  senior  art  director  of 
J.M.R.  &  Associates,  an  advertising 
design  firm  in  Monterey,  Calif,  and 
earlier  an  art  director  for  Exito 
Advertising  in  his  native  city  of  Lis¬ 
bon  and  a  senior  art  director  for 
Impact  Advertising  in  Brussels. 

♦  ♦  ♦ 

Nancy  J.  Woodhull,  a  senior  edi¬ 
tor  of  USA  Today,  has  been  given  the 
additional  role  of  senior  editor  of  Gan¬ 
nett  News  Service.  She  will  supervise 
day-to-day  operations  of  GNS  and 
also  will  continue  as  president  of  Gan¬ 
nett  New  Media  Services,  the  com¬ 
pany’s  primary  research  and  develop¬ 
ment  division. 

♦  ♦  ♦ 

Harry  A.  Dollahite,  former  Dal¬ 
las  manager  of  Story  &  Kelly-Smith, 
has  been  named  merchandising  man¬ 
ager  of  the  Dallas  Morning  News.  He 
was  a  representative  in  New  York 
City  for  Scripps-Howard  Newspa¬ 
pers  prior  to  going  to  Dallas  in  1969  as 
Southwestern  manager. 

♦  ♦  * 

David  S.  Anderson,  who  most 
recently  served  as  advertising  direc¬ 
tor  of  the  Reno  Gazette- Journal,  has 
been  named  classified  advertising 
manager  of  the  Fresno  (Calif.)  Bee. 
He  has  also  been  classified  sales  man¬ 
ager  for  the  San  Francisco  Chronicle. 
♦  ♦  ♦ 

LaDona  Carlton  Mirza,  who 
joined  the  Bloomington  (Ill.)  Panto¬ 
graph  last  October  as  manager  of 
sales  training  and  development,  has 
been  named  classified  advertising 
manager. 

♦  ♦  ♦ 

Dan  Eakin,  managing  editor  of  the 
Shoshone  County  News-Press  in 
Kellogg,  Idaho,  was  named  managing 
editor  of  the  Sandpoint  (Idaho)  Daily 
Bee. 

Michael  Neff,  a  reporter  for  the 
News-Press,  has  moved  to  the  Coeur 
d’Alene  (Idaho)  Press  and  Kim  Diane 
Dahlquist  joined  the  News-Press  as 
a  reporter,  replacing  Neff.  She  was 
with  Valley  Newspapers  in  Kent, 
Wash. 
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Notimeouts 


There  are  no  time  outs  in  business. 

When  advertising  opportunity  pops  up,  you  have  to  act  quickly  ...  or  somebody 
else  will. 

Newspapers  are  the  medium  of  choice  when  you  move  fast.  Ycu  can  prepare 
newspaper  advertising  quickly.  There’s  rarely  any  problem  with  space  availability 
because  newspapers  are  expandable.  Finally,  timing  of  message  delivery  is  precise 
so  you  reach  your  targets  when  you  want  to. 

Next  time  there’s  no  time  to  lose,  remember  the  timely  medium. 


Newspapers.  Our  time  has  come. 


Okla.  unlikely  to  appeal  overturning  of  liquor  ad  ban 


The  state  of  Oklahoma  has  until 
June  30  to  appeal  a  federal  judge’s 
ruling  that  strikes  down  as  unconsti¬ 
tutional  the  state’s  1959  ban  on  liquor 
advertising. 

U.S.  District  Judge  Lee  West  said 
the  ban  violated  the  right  of  equal 
protection  under  the  law  because  it 
has  been  applied  inconsistently,  pro¬ 
hibiting  liquor  ads  in  publications 
based  in  Oldahoma  but  allowing  them 
in  out-of-state  publications  that  print 
there. 

“Utilizing  even  the  lowest  possible 
standard  of  review,  the  court  finds 
that  Oklahoma  applies  its  prohibition 
on  alcoholic  beverage  advertising  in 
an  arbitrary,  capricious  and  irrational 
manner,”  West  ruled. 

It  appeared  unlikely  the  Oklahoma 
attorney  general  would  appeal. 

Victor  Bird,  a  spokesman  for  the 
state  attorney  general’s  office,  said  an 
appeal  was  being  evaluated,  but,  “It 
doesn’t  look  like  there  is  any  real  op¬ 
tion  from  here.” 

However,  the  state  alcoholic 
beverage  control  board,  the  defen¬ 
dant  in  the  case,  was  scheduled  to 


meet  late  in  June  to  decide  whether  it 
wanted  to  try  and  uphold  a  law  that 
has  lost  two  major  federal  court  chal¬ 
lenges. 

The  challenge  was  brought  in  1982 
by  the  Oklahoma  Press  Association 
and  the  Oklahoma  Broadcasters 
Association. 


"...  the  court  finds  that 
Oklahoma  applies  its 
prohibition  on  alcoholic 
beverage  arivertising  in  an 
arbitrary,  capricious  and 
irrational  manner ...” 


The  ban  has  been  in  litigation  for 
more  than  10  years.  A  previous  chal¬ 
lenge,  resulted  in  the  U.S.  Supreme 
Court  ruling  that  the  ban,  contained  in 
the  state  constitution,  did  not  apply  to 
cable  television  advertisers. 

The  law  was  highlighted  last  year 
when  Dow  Jones  &  Co.,  publisher  of 


the  Wall  Street  Journal,  planned  to 
build  a  $20  million  printing  plant  in 
Oklahoma. 

The  Journal  asked  for  and  was 
granted  an  attorney  general’s  opinion 
and  a  declaratory  judgment  in  state 
court  —  both  saying  the  law  did  not 
apply  to  the  Journal,  which  though  it 
would  be  “printed”  in  Oklahoma, 
would  be  “published”  (based)  else¬ 
where. 

By  separating  printing  and  publish¬ 
ing,  the  Attorney  General  Mike  Tur- 
pen  left  the  state’s  521  daily  and  191 
weekly  newspapers  out  in  the  cold. 

Meanwhile,  other  publications  for 
years  have  been  printed  —  with 
liquor  ads  —  at  plants  in  Oklahoma 
for  wider  distribution. 

The  1959  amendment  to  the  state 
constitution  made  it  illegal  “to  adver¬ 
tise  the  sale  of  alcoholic  beverages 
within  the  State  of  Oklahoma,  except 
by  a  sign  at  a  retail  package 
store  ...” 

Noting  the  many  exceptions  that 
allowed  liquor  ads  in  Oklahoma,  West 
ruled:  “In  the  midst  of  this  flood  of 
(Continued  on  page  41) 


Tired  of  finger  pointing? 


When  it  comes  to  the  liability  crisis,  it  seems  that  all  the  parties 
involved  are  busily  pointing  the  finger  of  blame  at  each  other. 

To  provide  news  people  with  a  balanced  source  of  information  on  this  complex 

r  subject,  State  F^rm  is  offering  a  manual  called  LIABILITY,  Who,  What,  Where 
When,  Why?  It  contains  an  overview  of  the  subject  and  several  background 
papers  on  areas  of  the  civil  justice  system  where  reform  is  being  proposed. 

To  get  your  copy,  just  fill  out  the  coupon  below  and  mail  it  to  us.  We’ll  also  send  you 
any  additional  background  material  we  produce  on  the  subject  in  the  future. 


IV  like  to  have  a 
copy  of  your 
liability  manual. 


Media  Information  Service 
Public  Relations  Office 
State  Farm  Insurance  Companies 
1  State  Farm  Plaza 
Bloomington,  Illinois  61710 


Organization 
s.  Address  _ 
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Better! 
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THE  ^TRIBUNE 

Newspapers  large  and  small  have  found 
a  cost-effective  way  to  electronically 
store  their  clipping  files.  They  use  Data- 
Times  to  install,  support  and  market 
their  electronic  library.  Some  of  these 
libraries  are  in-house  systems,  others 
run  on  service  bureau  computers.  All 
utilize  BASIS™,  the  industry’s  fastest, 
most  comprehensive  search  and  retrieval 
software,developed  by  Battelle  Labora¬ 
tories,  the  world’s  largwt  research  and 
development  organization. 

DataTimes  is  designed  to  interface  with 
almost  any  editorial  system  including 
DEC,  Atex,  SII,  CSI  and  Hastech.  Data¬ 
Times  even  offers  optical  disk  tech¬ 
nology  for  maximum  cost  saving  of 
clipping  file  storage.  The  DataTimes 
electronic  library  allows  reporters  and 
editors  to  retrieve  information  in  seconds 
from  their  own  desks. 


These  newspapers  have  found  Data¬ 
Times  to  be  more  cost-effective,  reliable 
and  usable  than  their  old  clipping  files. 
A  better  newspaper  is  the  result 

Join  these  prestigious  newspapers  and 
become  one  of  America’s  Newspapers 
Online. 


Americans  Newspapers  Online. 

DataHmes 

8 1 8  NW  63rd  Street 
Oklahoma  City,  OK  73 1 1 6 
405-843-7323 
800-642-2525 
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NEWS/TECH 


Out-of-court  settlement 

Compugraphic  to  pay  Triple-I  $5  million  in  patent  infringement  suit 


Compugraphic  Corp.  has  agreed  to 
pay  $5  million  in  an  out-of-court  set¬ 
tlement  to  Information  International 
Inc.  for  a  1984  patent  infringement 
suit. 

Under  the  terms  of  the  settlement, 
Compugraphic,  the  computer 
typesetting  and  composition  com¬ 
pany  based  in  Wilmington,  Mass., 
will  pay  $2  million  immediately,  and 
the  remainder  over  three  years.  In 
exchange,  Compugraphic  will  receive 
a  non-exclusive  license  for  the  patent, 
which  runs  until  1999. 

To  pay  the  settlement,  Compu¬ 
graphic  will  take  a  $2  million  pre-tax 
charge  against  its  second-quarter 
earnings.  The  charge  is  expected  to 
result  in  a  $2  million  loss  for  the 
period,  for  which  Compugraphic  had 
expected  to  break  even  because  of  a 


slowdown  in  orders.  The  balance,  $3 
million,  will  be  amortized  and  is  not 
expected  to  affect  future  results, 
according  to  a  Compugraphic  spokes- 


“We  still  maintain  there 
was  no  patent 
infringement,”  Harry 
Zane,  a  Compugraphic 
spokesman,  said. 


The  settlement  came  June  17  —  a 
week  before  the  case  was  scheduled 
to  go  to  trial  in  U.S.  District  Court  in 
Los  Angeles. 

The  disputed  patent  covers  a  pro¬ 
cess  of  generating  type  from  outline 


Bm-  I  I»ON’T  WAI^  TO  JERRy-Rie 

A  PC!  doesn't  anyone  PESI6N  A 
NEWSfiUrtR  FRDNT-END  StSIEM  W, 
A  WER  OUR  SIZE? 


MVCRO-TEKPOES.Y 
A  COMPLCTE 
SYSTEM  FOR 
$126  A  WEEK!*J 


For  weeklies  and  small  dailies,  the  Mycro-  Comp’"  550  IS  the  solution. 
Call  us  for  the  proof,  Toll  Free  800-835-2055. 

'Average  weekly  cost  of  sample  system  purchased  on  Mlmonth  noncanccllahle  lea.se 


9229  East  37th  Street  North  •  P.O.Box  47068  •  Wichita,  KS  6720 1  •  In  Kansas,  (316)  681 -0550 


data  in  typesetting  machines.  The 
patent  is  licensed  by  Triple-I  to  two 
other  companies,  which  a  spokesman 
declined  to  identify,  and  has  been  the 
subject  of  litigation  in  the  past. 

Originally  developed  by  Rockwell 
International  Corp.  for  its  now  dis¬ 
continued  MetroSet  phototypeset¬ 
ters,  the  patent  was  acquired  in  1979 
by  Information  International,  based 
in  Culver  City,  Calif.  Triple-I  took 
title  to  the  patent  in  July  1983,  after 
Rockwell  settled  for  an  undisclosed 
sum  a  patent  infringement  suit,  with 
Eltra  Corp.,  which  then  made 
Mergenthaler  typesetting  equipment. 

The  disputed  process  has  been  used 
in  three  models  of  Compugraphic 
cathode-ray-tube  typesetters  intro¬ 
duced  from  1980  to  1985,  the  8000, 
8400  and  8600.  It  was  not  used  in  any 
current  Triple-I  typesetters. 

“We  still  maintain  there  was  no 
patent  infringement,”  Harry  Zane,  a 
Compugraphic  spokesman,  said. 
“Our  process  is  different,  and  we  still 
maintain  that.” 

Zane  said  the  settlement  “was  a 
business  decision  on  our  part.  We 
didn’t  want  to  continue  what  was  a 
costly  court  battle,  in  terms  of  money 
and  resources.” 

Each  side  will  pay  its  own  legal 
fees. 

Compugraphic  is  one  of  the  largest 
manufacturers  of  computerized 
typesetting  and  composition  equip¬ 
ment  for  small  newspapers.  Triple-I 
makes  some  of  the  most  advanced 
typesetting  and  page-make  up  sys¬ 
tems  in  use  at  any  newspaper. 


Weekly  goes 
daily  in  June 

Harte-Hanks  Communications 
announced  that  its  Mountain  Visitor 
in  Sevierville,  Tenn.,  began  publish¬ 
ing  daily  Monday  through  Friday  on 
June  14,  giving  the  company  24  daily 
newspapers. 

The  Visitor  is  located  in  eastern 
Tennessee. 
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S.F.  dailies  to  test  flexography 

Chronicle  and  Examiner  order  two  units,  half  deck  from  M.A.N.-Roland 


The  San  Francisco  Chronicle  and 
Examiner  have  ordered  two  units  and 
a  half  deck  of  flexographic  press 
equipment  to  evaluate  whether  to 
convert  76  units  of  letterpress  to  flexo 
or  offset  printing. 

Larry  Ingram,  vice  president  and 
production  director  of  the  San  Fran¬ 
cisco  Newspaper  agency,  publishers 
of  the  newspapers,  said  the  Flexoman 
units  from  M. A. N. -Roland  U.S.A. 
Inc.  of  Middlesex,  N.J.,  would  be 
positioned  at  the  back  end  of  a  1967 
Goss  Mark  II  letterpress  press  line 
and  would  give  the  newspapers  the 
capability  of  printing  full-color  on  up 
to  four  sections. 

Ingram,  who  started  a  flexo  test  at 
the  New  York  Daily  News  in  1983 
while  he  was  vice  president  of  pro¬ 
duction  there,  said,  “I  happen  to  be 
very  strong  on  flexo  and  I’m  anxious 
to  make  it  work  here.” 

(Since  Ingram  left  New  York,  the 
company  that  supplied  a  flexo  unit  to 
the  Daily  News,  Koppers  Co.  Inc., 
has  left  the  flexo  newspaper  market. 
No  further  plans  for  that  flexo  project 
have  been  announced.) 

“We  have  76  units  of  letterpress 
and  we  want  to  evaluate  (flexo)  as  the 
only  alternative  we  see  in  presses 

Judge  upholds 
jury  verdict 

A  federal  judge  in  Little  Rock, 
Ark.,  has  refused  to  set  aside  a  jury’s 
verdict  and  order  a  new  trial  in  the 
Arkansas  Gazette’s  antitrust  suit 
against  the  competing  Arkansas 
Democrat. 

On  March  26,  a  jury  denied  the 
Gazette’s  claims  that  the  Democrat 
violated  fair  trade  laws  by  selling 
advertising  space  below  cost  or  giving 
it  away  free  in  an  effort  to  drive  its 
competitor  out  of  business. 

Gazette  attorneys  asked  U.S.  Dis¬ 
trict  Judge  William  R.  Overton  to  set 
aside  the  jury  verdict  and  rule  in  favor 
of  the  Gazette,  but  the  judge  ruled 
there  was  insufficient  proof  that  the 
Democrat  was  trying  to  destroy  the 
Gazette  through  unfair  practices. 


between  flexo  and  offset,”  Ingram 
said  of  the  San  Francisco  flexo  test. 

The  test  installation,  valued  at 
slightly  more  than  $1  million,  includes 
a  bulk-ink  handling  system. 

Installation  is  scheduled  for  1987 


and  the  newspapers  plan  at  least  six  to 
eight  months  of  testing  before  decid¬ 
ing  on  which  printing  process  to  buy. 

Ingram  said  that  the  test  at  the 
Daily  News  resulted  in  printing  at 
least  as  good  as  letterpress. 


COMMAND 

PERFORMANCE! 

Here’s  the  high  production  bottom  wrapping  your  mail- 
room  deserves . . .  stack  rates  to  40  per  minute . . .  quick 
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switches,  access  doors  and  other  safeguards . . .  and  the 
year-in,  year-out  reliability  you  expect  of  the  industry 
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MARKETING  - 

Editor  offers  marketing  advice  to  feiiow  editors 


By  Debra  Gersh 

As  editor  of  the  Sunday  News  in 
Aukland,  New  Zealand,  Judy  McGre¬ 
gor  is  also  a  marketer,  something  she 
said  all  editors  must  be. 

Speaking  at  the  recent  Interna¬ 
tional  Newspaper  Association  con¬ 
ference  in  Ft.  Lauderdale,  McGregor 
defined  eight  principles  that  editors 
should  follow  in  order  to  be  success¬ 
ful  marketers. 

The  first  dictum  presented  by 
McGregor  was  that  an  editor  should 
know  his  market  and  have  a  feel  for 
the  paper’s  readers.  Following  your 
nose,  McGregor  said,  is  just  as  impor¬ 
tant  as  relying  on  statistics. 

Next,  she  said,  an  editor  must  stay 
ahead  of  readers,  anticipating  what 
they  want.  This  requires  time  and 
effort,  but  a  paper  cannot  sit  on  circu¬ 
lation  gains  as  an  excuse  for  not  doing 
anything  new. 

Further,  McGregor  continued,  an 
editor  must  know  his  enemies  and  be 
aware  of  what  the  competition  is  up 
to. 

Making  the  news  is  just  as  impor¬ 


tant  as  breaking  it  for  an  editor, 
McGregor  continued.  She  cited 
examples  of  the  Sunday  News’s  cam¬ 
paign  against  the  lenient  attitude  of 
the  courts  against  drunk  drivers  and 
times  when  the  paper  has  filed  civil 
and  criminal  complaints.  In  addition, 
she  said  her  newspaper  published  a 
clip-out  letter  to  the  postmaster  gen¬ 
eral  complaining  about  a  proposed 
telephone  rate  hike  and  it  drew  3,000 
responses  from  readers  who  took  the 
time  to  send  it  in. 

“Do  not  ignore  good  news,’’  was 
McGregor’s  fifth  principle. 

The  Sunday  News  often  runs  a  hard 
news  story  on  page  one  with  a  teaser 
for  an  inside  feature.  The  paper  has 
also  run  all-good-news  front  pages, 
she  said.  Since  the  paper  appears  only 
on  Sundays,  she  continued,  many 
people  do  not  want  to  be  hit  with  hard 
news  first  thing  on  a  Sunday  morning. 

In  addition,  the  paper  sponsors  an 
annual  “Children  of  Courage”  award 
to  youngsters  under  age  15  who  have 
overcome  some  handicap  or  per¬ 
formed  meritoriously  under  an  un¬ 


usual  or  dangerous  situation.  The 
awards  also  get  good  coverage  from 
the  other  media. 

Next,  McGregor  suggested  watch¬ 
ing  the  aesthetics  mix  of  the  final 
product  and  stressed  the  importance 
of  the  right  mix  of  features  and  news. 
The  feel  of  the  front  page  is  very 
important,  she  said. 

An  editor  must  also  never  forget 
that  “people  stories”  sell.  People 
want  to  read  about  the  guy  next  door 
or  the  human  side  of  a  crime  or  a  local 
sports  hero. 

And  finally,  she  added,  marketing 
is  a  24-hour  job.  Not  only  is  she  avail¬ 
able  to  the  staff  at  all  times,  but  her 
telephone  number  is  listed  in  the 
directory  and  she  is  often  the  first  one 
called  on  a  Sunday  morning  by  a 
reader  with  a  complaint. 

Radio  and  television  broadcasts  are 
an  essential  task  for  editors,  she  said, 
as  are  public  relations  and  speaking 
events. 

Never,  McGregor  said,  does  mar¬ 
keting  mean  compromising  news 
copy,  but  it’s  the  tunnel  vision  that 
can  come  from  only  editing  that 
should  be  avoided. 

Daily  raises 
funds  for 
summer  camp 

The  Hartford  Courant  recently 
signed  up  13  celebrities  who  live  in 
Connecticut  to  help  raise  funds  for 
Camp  Courant,  the  newspaper’s  free 
summer  day  camp  for  Hartford  chil¬ 
dren. 

The  celebrities  autographed  May 
18  copies  of  the  Courant’ s  Sunday 
magazine.  Northeast,  which  the 
newspaper  then  sold  for  $5. 

The  May  18  edition  marked  the 
celebration  of  the  350th  anniversary 
of  the  founding  of  Connecticut. 

The  celebrities  included  fashion 
designer  Bill  Blass,  actors  Paul  New¬ 
man,  Joanne  Woodward,  Gary  Burg- 
hoff  and  Glenn  Close;  CBS  news¬ 
casters  Douglas  Edwards  and  Harry 
Reasoner,  rock  and  roll  star  Gene  Pit¬ 
ney,  former  Hockey  star  Gordie 
Howe,  musician  and  comedian  Victor 
Borge,  New  Yorker  writer  Brendan 
Gill,  Henry  Kissinger  and  Abraham 
Ribicoff. 

The  1986  season  will  be  the  92nd  for 
Camp  Courant.  Last  year  daily  atten¬ 
dance  averaged  500  kids. 


A  Healthy  Newspaper  Needs  Increased 
Circnlation.  Papertrak"  is  the  Answer. 


The  more  you  know  about  your 
current  and  potential  subscriber 
base,  the  better  you  can  do 
your  job. 

If  you  know  who  your  sub¬ 
scribers  are,  you  can: 

1)  develop  Total  Market  Cover¬ 
age  products  (TMC)  to  sell 
to  your  advertisers 

2)  devise  strategies  to  increase 
your  circulation  base 

To  manage  all  this  informa¬ 
tion,  you  need  a  total  computer 
solution — Papertrak,  from  Data 
Sciences,  Inc.  The  Papertrak 
family  of  software  offers  com¬ 
puterized  solutions  for  Circula¬ 
tion  Management  and  TMC, 
as  well  as  solutions  for  Display 
Advertising  and  General 
Accounting. 

To  get  more  information  or  to 
arrange  a  free  hands  on  demon¬ 
stration,  please  call  or  write  to¬ 
day.  800-826-7245 


Since  1972 

Data  Sciences,  Inc. 
8555  16th  Street 
Silver  Spring,  MD  20910 
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Few  at  Wyoming  weekly  newspaper  took  bomb  scare  seriously 

Police  continue  to  search  for  the  culprit 


By  Debra  Gersh 

News  editor  Ginny  Braun  thought 
the  package  she  found  in  the  parking 
lot  at  the  weekly  Platte  County  Rec¬ 
ord-Times  in  Wheatland,  Wyoming, 
was  simply  trash  or  a  package  some¬ 
one  had  left  for  the  paper,  so  she 
brought  it  inside  the  building. 

In  fact,  few  at  the  paper  took  the 
cardboard  box  marked  “Record 
Times  Bomb  Inside”  very  seriously 
—  calling  the  police  was  an  after¬ 
thought,  editor/general  manager  Rich 
Thurlow  told  E&P. 

“I  thought  of  calling  the  police 
when  I  found  it,  but  I  thought  every¬ 
one  would  laugh  at  me  if  it  was  noth¬ 
ing,”  Braun  was  quoted  in  the  paper 
as  saying.  “Who  would  think  we  had 
a  real  bomb  in  Wheatland?” 

According  to  the  paper’s  report, 
police  Lt.  Ron  Stugart  removed  the 
box  from  the  premises  and  took  it  to 
the  firing  range,  whereupon  he  fired 
on  the  box  four  times  to  see  if  it  would 
explode.  It  did  not. 

The  package  was  opened,  and 
inside  was  a  hand-grenade  simulator 


—  pin  in  place  —  packed  in  a  gun¬ 
cleaning  rag  and  styrofoam  chips. 

A  hand-grenade  simulator,  Thur¬ 
low  explained,  is  simply  a  practice 
hand  grenade.  It  is  an  explosive,  and 
although  it  does  not  have  the  force  of 
a  regular  hand  grenade,  Thurlow  said 
“If  you’re  holding  it  in  your  hand 
(when  it  explodes),  it  would  take  your 
hand  off.” 


“}Nho  would  think  we 
had  a  real  bomb 
in  Wheatland?’" 


Like  a  regular  grenade,  a  simulator 
has  a  pin  that  must  be  pulled  out 
before  it  will  explode.  The  one  left  at 
the  paper,  however,  had  the  pin  still  in 
it,  and  thus  was  inert. 

The  way  the  grenade  was  packaged 
led  Thurlow  to  believe  that  it  was 
probably  an  attempt  to  scare  the  pa¬ 
per’s  employees. 

There  have  been  no  arrests  yet, 
Thurlow  said.  A  bank  deposit  slip 


with  someone’s  name  on  it  was  found 
in  the  bottom  of  the  bag  the  package 
was  in,  and  while  Thurlow  said  police 
have  a  pretty  good  idea  who  the  cul¬ 
prit  is,  more  evidence  is  needed 
before  an  arrest  can  be  made. 

Publisher  Mike  Lindsey  has  posted 
a  $1,0(X)  reward  for  information  lead¬ 
ing  to  an  arrest,  and  two  anonymous 
calls  have  since  been  received  by 
police,  Thurlow  said.  One  simply 
asked  for  details  on  the  reward  and 
the  other  said  he  knew  who  did  it  and 
then  hung  up. 

The  simulator  found  is  the  same  as 
those  used  at  the  local  National 
Guard,  where  some  183  people  have 
access  to  the  practice  grenades. 
There  has  been  no  evidence,  how¬ 
ever,  to  show  that  the  hand  grenade 
simulator  came  from  there,  Thurlow 
said. 

The  entire  package  has  been  sent  to 
the  State  Police  laboratory  in  Chey¬ 
enne  for  tests,  but  because  of  priori¬ 
tizing,  the  results  may  not  be  avail¬ 
able  for  a  couple  of  weeks,  Thurlow 
said. 

( Continued  on  page  40) 
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New  York  Times  acts  to  insure  ownership  by  Suizberger  famiiy 


The  New  York  Times  Co.’s  board 
approved  a  series  of  moves  which  will 
insure  continued  control  by  members 
of  the  Sulzberger  family. 

The  board  also  authorized  a  two- 
for-one  stock  split  of  its  Class  A  and 
Class  B  common  shares  and  voted  a 
20%  increase  in  the  quarterly 
dividend  payment  for  both  classes  of 
stock  from  150  to  180  before  the  split, 
which  is  scheduled  for  September  19. 

The  anti-takeover  moves  involved 
a  decision  by  the  board  to  recapitalize 
the  company’s  Class  B  common 
stock,  which  is  not  publicly  traded  but 
controls  70%  of  the  votes  for  direc¬ 
tors.  Under  the  proposal,  every  10 
outstanding  Class  B  shares  will  be 
converted  into  nine  Class  A  common 
stock  shares  and  one  Class  B  share. 

In  another  move  related  to  protect- 
ing  family  control,  the  board 
approved  an  amendment  to  the  com¬ 
pany’s  certificate  of  incorporation  to 
allow  Class  B  shares  to  be  converted 
on  a  share-for-share  basis  into  Class  A 
shares  at  the  option  of  shareholders. 
Class  A  stock  is  traded  on  the  Amer¬ 
ican  stock  exchange  but  has  limited 
voting  rights.  Class  A  stock  elects 
30%  of  the  company’s  directors. 

The  Ochs  Trust,  created  under  the 
will  of  Adolph  S.  Ochs,  New  York 
Times  publisher  from  1896  to  1935, 
holds  80%  of  the  Class  B  shares  and 
18%  of  the  Class  A  shares.  The  trust 
was  created  for  the  benefit  of  Ochs’ 


daughter,  Iphigene  Ochs  Sulzberger, 
and  her  descendants. 

Arthur  Ochs  Sulzberger,  the  cur¬ 
rent  publisher  of  the  Times  and  chair¬ 
man  of  the  company,  is  Iphigene  Sulz¬ 
berger’s  son.  Her  other  children, 
Marian  S.  Heiskell,  Ruth  S.  Holm- 
burg  (publisher  of  the  Chattanooga 
[Tenn.]  Times),  and  Dr.  Judith  P. 
Sulzberger,  also  serve  on  the  board. 

Under  the  recapitalization,  the 
Ochs  Trust  will  continue  to  own  80% 
of  the  remaining  Class  B  shares,  and, 
therefore,  will  retain  control  of  the 
company.  The  trust  will  also  hold  22% 
of  the  Class  A  shares  as  a  result  of  the 
recapitalization  and  stock  split. 

The  conversion  of  nine-tenths  of 
the  Class  B  shares  to  publicly  traded 
Class  A  shares,  and  the  ability  of 
holders  to  convert  Class  B  shares  to 
Class  A  shares  on  a  one-for-one 
basis,  will  give  more  liquidity  to  Class 
B  holders  without  diminishing  the 
voting  power  of  the  remaining  Class  B 
shares. 

The  Ochs  Trust  will  expire  on  the 
death  of  Iphigene  Sulzberger,  who  is 
93. 

In  a  related  move  to  strengthen 
family  control,  her  descendants  have 
agreed  to  continue  the  trust  arrange¬ 
ment  by  placing  the  Class  B  stock 
they  will  inherit  in  new  trusts;  one  for 
each  of  the  four  children. 

The  children  have  further  agreed  to 
include  buy-sell  agreements  in  the 
new  trust  structures,  restricting  the 


sale  of  Class  B  shares  outside  the 
family  or  the  New  York  Times  Co. 
Before  any  sale  of  the  family’s  Class 
B  stock  is  sold,  it  will  first  have  to  be 
offered  to  the  other  trusts  and  next  to 
the  Times  Co.  at  the  current  market 
value  of  the  Class  A  stock. 

Any  Class  B  shares  not  so  pur¬ 
chased  would  then  have  to  be  con¬ 
verted  to  Class  A  shares  before  they 
could  be  sold  to  outsiders. 

“We  believe  these  steps  are  consis¬ 
tent  with  the  wishes  of  Mr.  Ochs  that 
the  New  York  Times  be  maintained  as 
an  independent  voice,”  stated  the 
publisher  on  behalf  of  the  Sulzberger 
family.  “These  new  moves  will 
further  tie  the  family  together  by 
eliminating  any  premium  for  the  sale 
of  B  shares.” 

The  recapitalization  and  converti¬ 
bility  proposals  must  be  approved  by 
the  Class  A  and  Class  B  shareholders, 
voting  separately.  The  company  has 
called  a  special  shareholders  meeting 
in  New  York  City  on  September  18  at 
which  shareholders  of  record  on  July 
30  will  be  eligible  to  vote. 

The  stock  split  is  subject  to  the  vote 
of  a  majority  of  Class  B  shareholders 
who  must  approve  an  increase  in  the 
authorized  Class  A  shares. 


Bomb  scare 

(Continued  from  page  39) 


“The  staff  took  it  as  well  as  can  be 
expected  —  we  have  no  hysterical 
people,”  he  said,  adding,  however, 
that  on  the  day  of  the  incident,  he 
called  his  family,  told  them  about  it, 
instructed  his  children  to  stay  in  the 
house  and  his  mother-in-law  checked 
the  grounds  around  the  house  for  any 
similar  packages. 
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Liquor  ad  ban 

(Continued  from  page  34) 


alcoholic  beverage  advertising,  the 
only  instance  where  Oklahoma  seeks 
to  enforce  its  prohibition  on  alcoholic 
beverage  advertising  is  against  in¬ 
state  advertisers  and  even  there 
exceptions  abound  for  the  Wall  Street 
Journal,  the  yellow  and  white  pages  of 
telephone  directories,  all  packaging 
advertising  and  every  form  of  beer 
I  advertising  imaginable.” 

The  judge  dismissed  the  press  asso- 
ciations’  contentions  that  the  ban 
violated  rights  of  commercial  free 
speech,  holding  that  there  were  many 
legitimate  restrictions  on  commercial 
speech. 

West  signed  an  order  permanently 
prohibiting  the  state  from  enforcing 
the  provisions  of  its  constitution  that 
prohibit  liquor  advertising. 

The  result  will  not  be  that  drastic, 
however,  since  for  several  years  a 
temporary  restraining  order  has  pro¬ 
hibited  enforcement  of  the  ban  and 
liquor  ads  have  appeared  in  many 

Guest  editors 
help  put  out 
weekly  paper 

The  Carroll  County  Sun  section  of 
the  Baltimore  (Md.)  Sun  decided  to 
mark  Freedom  of  Information  Day 
differently  than  through  the  usual  edi¬ 
torials  on  the  importance  of  a  free 
press. 

Editor  Edward  H.  Shur  decided  to 
run  a  contest  seeking  two  guest  edi¬ 
tors  for  the  week,  who  would  be  in 
charge  of  publishing  the  March  16 
(FOI  Day)  issue  of  the  19,000  circula¬ 
tion  weekly  distributed  with  the  Sun¬ 
day  Sun  in  Carroll  County. 

Brenda  Tracy,  a  part-time  secre¬ 
tary  from  Westminster,  was  selected 
as  news  editor  for  the  week,  and  Ste¬ 
phen  Letnaunchyn,  a  school  teacher 
from  Hampstead,  became  that  week’s 
sports  editor. 

The  guest  editors  came  to  the 
weekly  news  meeting  and  contributed 
sever^  story  ideas.  After  a  round¬ 
table  discussion  with  reporters  over 
stories,  Tracy  and  Letnaunchyn 
made  assignments,  wrote  up  photo¬ 
work  orders  and  made  an  art  depart¬ 
ment  request  for  a  map  to  accompany 
one  of  the  stories. 

Throughout  the  week,  each  worked 
with  the  reporters  and  edited  copy.  At 
production  time,  they  worked  on  page 
layout  and  pasteup,  with  the  help  of 
Shur.  In  addition,  each  wrote  a  guest 
editorial  about  their  experience. 


state  newspapers. 

However,  publishers  voluntary 
limited  advertising  to  “brand  aware¬ 
ness,”  name-brand  promotions  of 
liquor  products. 

With  the  addition  of  retail  advertis¬ 
ing,  scheduled  to  begin  July  1, 
according  to  Bob  Stacy,  vice  presi¬ 
dent  of  the  Oklahoma  ftess  Associa¬ 
tion,  an  estimated  $200,000  and 
$500,000  a  year  in  ad  revenues  will 
pour  into  to  the  state’s  newspapers. 

“Now  retail  liquor  stores  can 
advertise  brands  as  well  as  prices,” 
Stacy  said.  “It’s  going  to  be  a  new 
revenue  maker  for  newspapers.” 

Stacy  said  some  15%  of  the  state’s 
newspapers  still  will  not  take  liquor 
ads.  They  include  the  Daily  Oklaho¬ 
man  and  Oklahoma  Times. 


Ad  agency 
acquires 
PR  firm 

Giant  ad  agency  Ogilvy  &  Mather 
Worldwide  recently  reacquired 
Adams  &  Rinehart  for  $6.8  million  in 
cash  and  Ogilvy  Group  stock,  in  addi¬ 
tion  to  subsequent  performance- 
based  payments. 

According  to  published  reports, 
Adams  &  Rinehart  will  be  combined 
with  Ogilvy  &  Mather’s  Dudley- 
Anderson-Yutzy  unit  to  form  the 
Ogilvy  &  Mather  Public  Relations 
Group,  making  it  the  fourth-largest 
PR  organization  in  the  world,  with 
revenues  of  some  $25  million. 
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Photo  caption 

(Continued  from  page  13) 


apparent  look  of  anguish;  her 
daughter  Lisa  was  in  basically  the 
same  position  as  in  the  other  photo. 

The  New  York  Times  photograph, 
by  Keith  Meyers,  was  similar  to  the 
AP  photo  showing  Grace  Corrigan 
with  her  head  on  her  husband’s  shoul¬ 
der. 

The  New  York  Times  ran  an  “Edi¬ 
tor’s  Note”  on  the  bottom  of  the  front 
page  of  its  Metropolitan  section  in  its 


June  21  edition.  The  note,  while 
admitting  the  incorrect  caption,  did 
not  credit  the  Boston  Herald  for  its 
investigation. 

The  note  said:  “A  picture  on  Jan. 
29  published  after  the  explosion  of  the 
space  shuttle  Challenger  showed  the 
parents  and  sister  of  Christa  McAu- 
liffe,  a  teacher  astronaut.  Under  the 
heading,  ‘Family  in  Crisis,’  the  edi¬ 
tor’s  caption  said  the  family  was 
watching  ‘as  shuttle  took  off  and 
exploded.’ 

“In  response  to  inquiries,  the 
Times  has  reviewed  its  film  frame  by 
frame  against  tv  tapes  of  the  sequence 
from  liftoff  to  the  announcement  of 
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the  explosion.  The  review  shows  that 
the  published  photograph  was  made 
slightly  before  the  explosion.  The 
suggestion  that  the  family  was  react¬ 
ing  to  the  explosion  was  mistaken.” 

Boston  Herald  photo  editor  Kevin 
Cole  (no  relation  to  Jim  Cole)  said  the 
newspaper’s  investigation  began  as  a 
result  of  staff  photographer  Arthur 
Pollock  being  “chewed  out”  by  him 
for  not  getting  a  photo  of  the  family’s 
reaction  to  the  explosion. 

Pollock’s  photo  of  the  family  was  a 
wider  shot  than  the  AP’s  and  it 
showed  the  family  surrounded  by 
cheering  bystanders. 

Pollock  convinced  his  editors  to 
review  videotapes  and  proved  to 
them  that  the  AP  and  Times  photos 
were  taken  just  after  liftoff. 

Cole  said  the  Herald  last  winter 
started  contacting  the  AP  and  the 
Times  about  the  photos  being  miscap- 
tioned,  but  got  little  reaction. 

“All  we  kept  getting  back  was  ‘We 
stand  by  our  photos,’  ”  he  said, 
adding  that  Pollock  was  also  accused 
of  “sour  grapes.” 

Pollock  went  so  far  as  to  state  his 
position  in  an  article  in  News  Pho¬ 
tographer,  the  magazine  of  the 
National  Press  Photographers  Asso¬ 
ciation,  Cole  said. 

Jim  Cole  and  Meyers  also  had  arti¬ 
cles  in  the  same  issue  about  their 
photos  of,  what  they  believed  then, 
was  the  family’s  grief. 

Cole  said  that  ^ter  months  of  get¬ 
ting  nowhere  with  the  Times  and  AP, 
“we  said,  ‘The  heck  with  it,’  and  ran 
the  story.” 

The  Herald  story  was  accompanied 
by  photographs  comparing  the  AP 
and  Times  shots  to  portions  of  the 
videotape  showing  the  family 
moments  after  liftoff. 

The  Herald  also  published  photos 
which  the  newspaper  said  showed  the 
Corrigans  a  couple  of  minutes  after 
the  explosion  occurred.  From  the 
expressions  on  their  faces,  it  is 
apparent  that  the  enormity  of  what 
happened  had  not  yet  sunk  in. 

The  erroneously  captioned  photos 
of  McAuliffe’s  family  was  “about  to 
go  down  in  history  as  the  picture”  of 
the  Challenger  disaster.  Cole  said. 

Noting  that  the  AP  photo  showing 
Grace  Corrigan  with  her  head  on  her 
husband’s  shoulder  already  won  first 
place  in  a  contest,  the  Herald  editor 
remarked,  “It  could  have  won  the 
Pulitzer  Prize  and  it’s  totally  inaccu¬ 
rate.” 

‘Giving’  program 

The  Fort  Lauderdale  News  and 
Sun  Sentinel  recently  launched  its 
new  Community  Services  Awards 
program  with  $30,000  in  gifts  to  eight 
organizations. 
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The  story  of  a  43-year-old  cartoon  maid 

Ted  Key  talks  about  his  long-running  ‘Hazel’  comic  panel,  which 
was  introduced  as  a  magazine  feature  during  World  War  11 


By  George  L.  Beiswinger 

“Hazel”  is  43,  which  makes  Ted 
Key’s  panel  about  a  free-spirited 
domestic  one  of  the  nation’s  oldest 
cartoons  still  being  handled  by  its 
creator. 

King  Features  Syndicate  distributes 
“Hazel”  to  over  150  newspapers,  but 
the  comic  is  also  remembered  by 
many  as  a  staple  of  the  old  Curtis- 
published  Saturday  Evening  Post, 
where  it  appeared  until  the  demise  of 
that  magazine.  So  popular  was  the 
cartoon,  and  so  important  to  the  Post, 
that  it  was  listed  in  the  table  of  con¬ 
tents. 

The  panel’s  principal  characters  — 
besides  Hazel  the  maid  —  are  her 
employers,  Mr.  and  Mrs.  George 
Baxter;  their  son  Harold;  and  their 
adopted  daughter  Katie  (a  fairly 
recent  addition).  There  is  also  a  some¬ 
what  corpulent  feline  called  Two  Ton, 
another  cat  named  Mostly  (she’s 
mostly  Siamese),  a  very  affectionate 
dog  dubbed  Smiley,  and  an  unhouse- 
broken  mutt  called  Schnoozel. 

Many  “Hazel”  readers  like  the 
panel’s  main  character  because  they 
identify  with  her  dislike  of  sham  and 
pretense.  With  a  single  word,  know¬ 
ing  glance,  or  gesture.  Hazel  can  cut 
through  a  pompous  facade  like  a  knife 
through  hot  butter. 

Readers  also  like  Hazel  because 
she  personifies  the  child  in  everyone. 
She  expresses  unbounded  joy  at  find¬ 
ing  a  four-leaf  clover  and  enjoys  chil¬ 
dren’s  games  as  much  as  they  do. 
When  Hazel  takes  one  of  her  young 
charges  to  the  doctor,  she  insists  on 
receiving  a  lollipop,  too. 

There  are  times  when  all  of  us 
would  like  to  see  people  who  flaunt 
their  authority  “brought  down  to 
size.”  But  we’re  not  sure  how  to  do  it. 
Hazel  does  it  for  us.  She’s  a  master  of 
the  perfect  rejoinder  —  the  one  you 
always  wished  you  had  thought  of  at 
the  time,  but  didn’t.  Her  biting  wit 
and  dry  pithy  comments  let  everyone 


George  L.  Beiswinger  is  a  freelance 
writer  living  in  Berwyn,  Pennsylvania. 
A  longer  version  of  his  ‘Hazel’  article 
previously  appeared  in  Media  History 
Digest. 


know  just  what  she  thinks  of  their 
actions,  but  she  always  stops  short  of 
outright  sarcasm  of  .e  deeply 
wounding  variety. 

Hazel  is  everyone’s  advocate  or 
spokesperson,  in  situations  where 
many  fear  to  tread.  As  a  member  of  a 
jury,  she  demands  that  the  prosecutor 
speak  louder.  She  isn’t  afraid  to  dis¬ 
agree  heartily  with  her  employer. 
Hazel  didn’t  have  to  adapt  to 
“women’s  liberation.”  She  was 
never  captive. 

Finally,  Hazel  is  everyone’s 
mother.  Beneath  her  thinly-veiled 
brusque  exterior  exists  a  large  capac¬ 
ity  for  love,  gentleness,  and  compas¬ 
sion. 

Key  lives  and  works  in  what  many 
writers  and  artists  would  consider 
an  ideal  environment  for  fostering 
creativity  —  a  centuries-old  stone 
house  at  the  edge  of  historic  Valley 
Forge  National  Park  near  Philadel¬ 
phia.  “It’s  nice,”  agreed  Key,  “but 
such  bucolic  surroundings  can 
detract.  Creativity  comes  from 
forcing  yourself  to  sit  down  at  a 
regular  time  each  day  and  stare  at  a 
blank  sheet  of  paper  until  the  ideas 
start  coming,  no  matter  where  you 
are.” 

The  “Hazel”  creator  graduated  in 
1933  from  the  University  of  California 
at  Berkeley,  where  he  was  editorial 
cartoonist  and  art  editor  of  the  Daily 
Californian  and  associate  editor  of 
The  Pelican  campus  humor  maga¬ 


zine.  Key  lost  his  first  job  after  one 
week  when  his  employer,  Disney  Stu¬ 
dios,  determined  that  his  style  was 
too  bold  for  animation. 

“I  decided  it  was  time  to  try  my 
luck  in  New  York,”  recalled  Key. 
“What  could  I  lose?  With  $100  bor¬ 
rowed  from  my  sister,  I  boarded  a 
Greyhound  bus  and  headed  east. 
After  checking  in  at  the  YMCA,  I 
began  drawing  ‘roughs’  and  making 
the  rounds  of  the  big  magazines.  Per¬ 
haps  it  was  beginner’s  luck,  but  1  sold 
cartoons  to  three  magazines  during 
the  first  week.” 

Key  has  always  loved  to  write 
almost  as  much  as  he  loves  drawing — 
a  dichotomy  of  interests  not  without 
conflict.  While  achieving  a  significant 
measure  of  success  as  a  writer  with 
the  J.  Walter  Thompson  advertising 
agency  in  New  York  prior  to  World 
War  II,  Key  continued  to  sell  car¬ 
toons  to  major  publications.  Although 
the  concept  for  a  panel  featuring  a 
household  domestic  came  in  a  flash  of 
creative  insight  in  1943  (“I  was  awak¬ 
ened  in  the  middle  of  the  night  with 
this  idea  for  a  somewhat  incompetent 
maid”),  evolution  of  the  character 
took  some  time  (Hazel  turned  out  to 
be  anything  but  incompetent). 

Key  sold  his  maid  cartoon  to  Col¬ 
lier’s,  This  Week,  and  the  Saturday 
Evening  Post  as  he  gradually  devel¬ 
oped  its  central  character.  When,  in 
one  of  the  panels,  the  domestic  had  to 
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have  a  name.  Key  randomly  selected 
Hazel  —  which  soon  appeared  at  the 
top  of  subsequent  cartoons. 

Key  continued  to  produce  “Hazel” 
for  the  Post  after  he  entered  the  U.S. 
Army  Signal  Corps.  “I  was  stationed 
at  Camp  Crowder,  in  southwest  Mis¬ 
souri,”  he  remembered.  “I  would 
perform  my  Army  duties  all  week. 
Then,  on  Sunday,  I  would  hole  up  in  a 
hotel  room  in  the  nearby  town  of 
Joplin  and  produce  five  ‘roughs’  as 

Kid  reporting  report 

The  Media  and  Children’s  Issues,  a 
report  on  the  recent  Children’s 
Express  (CE)  lOth-anniversary  sym¬ 
posium,  has  been  published. 

Included  in  the  48-page  report  are 
recommendations  by  symposium  par¬ 
ticipants  from  the  media  on  how  to 
improve  press  coverage  of  children’s 
issues.  Some  of  the  suggestions 
included: 

•  “(A)  rethinking  of  all  issues  as 
children’s  issues.” 

•  Hiring  an  assistant  editor  for  chil¬ 
dren. 

•  Establishing  a  children’s  advisory 
comniittee. 

•  Identifying,  highlighting,  and 
communicating  with  kids  in  trouble. 

•  Training  adult  reporters  to  inter¬ 
view  kids  better. 

•  Improving  or  starting  kids’  pro¬ 
grams,  pages,  stories,  and  columns. 

A  second  symposium  is  scheduled 
for  February  12-13,  1987,  in  New 
York  City.  And  an  annual  $1,000  CE 
award  has  been  established  for  the 
best  reporting  on  children  in  trouble. 
Submissions  are  due  by  January  31, 
1987. 

CE  —  based  at  20  Charles  St.,  New 
York,  N.Y.  10014  —  is  a  news  service 
staffed  by  reporters  13  and  under  and 
assistant  editors  aged  14  to  18. 

'Judge’  comes  back 

“Judge  Parker”  recently  returned 
to  the  Duluth  (Minn.)  News-Tribune 
&  Herald  following  a  five-week  abs¬ 
ence. 

A  number  of  readers  complained 
after  the  dropping  of  the  story  strip, 
which  is  by  Dr.  Nick  Dallis  and  Har¬ 


well  as  the  finished  art  for  the  next 
issue.” 

In  late  1943,  after  being  transferred 
by  the  Army  to  the  Philadelphia  area, 
and  shortly  after  the  Post  had  lost  a 
popular  panel  called  “Little  Lulu”  to 
a  corporate  advertising  campaign,  the 
magazine  demanded  that  all  its  regu¬ 
lar  cartoonists  sign  exclusive  con¬ 
tracts  giving  the  magazine  all  rights  to 
their  works  and  prohibiting  product 
endorsements  by  the  cartoon  charac¬ 
ters. 

Although  reluctant  to  do  so.  Key 
signed  and  thus  found  himself  bound 
to  a  long-term,  highly  restrictive 
agreement.  In  January  of  1945, 
“Hazel”  began  appearing  in  the  cen¬ 
ter  of  the  last  page  of  every  Post  issue, 
in  the  spot  formerly  occupied  by 
“Little  Lulu.”  It  stayed  there  for  24 
years. 

When  the  Post  ceased  publication 
in  1969,  Key  again  gained  full  rights  to 

old  LeDoux  of  News  America  Syndi¬ 
cate. 

When  “Judge”  came  back,  the 
paper  reprinted  all  30  installments 
readers  had  missed. 


Two  books  in  future 

“Steve  Canyon”  cartoonist  Milt 
Caniff  of  News  America  Syndicate  and 
King  Features  Syndicate  has  begun 
work  on  an  adventure  novel. 

And  John  Bloom,  who  writes  the 
“Joe  Bob  Briggs  Goes  to  the  Drive- 
In”  column  for  Universal  Press  Syndi¬ 
cate,  is  doing  a  book  about  Route  66. 

King  cartoonist  dies 

Cartoonist  Bob  Schroeter,  62,  died 
June  3  of  an  apparent  heart  attack. 

Schroeter  —  who  joined  King  Fea¬ 
tures  Syndicate  as  a  cartoon  editor  in 
1960  —  wrote  and  drew  the  “Laugh 
Time,”  “Hocus  Focus,”  and  “Junior 
World”  comic  panels.  He  also  did 
cartoons  for  magazines  such  as  The 
New  Yorker,  Good  Housekeeping, 
and  Cosmopolitan. 

Tv  viewers  on  Lurie 

Over  19%  of  those  questioned  in  a 
recent  nationwide  survey  indicated 
that  seeing  Ranan  Lurie’s  electronic 
editorial  cartoons  on  television’s 
MacNeillLehrer  News  Hour  has 
“helped  them  crystallize  their  under¬ 
standing  of  the  news”  and  “as  a  result 
they  started  to  watch  the  show  regu¬ 
larly.” 

Lurie’s  newspaper  cartoons  are 
distributed  by  Universal  Press  Syndi¬ 
cate  and  Editors  Press  Service. 


his  panel  and  was  able  to  affiliate  with 
King. 

Shortly  after  his  discharge  from  the 
Army,  Key  had  an  opportunity  to 
rejoin  J.  Walter  Thompson  as  a 
writer.  Instead,  he  opted  to  remain  a 
cartoonist  and  work  at  home,  where 
he  could  watch  his  children  grow  up. 
“That’s  the  most  marvelous  thing  in 
the  world  to  be  able  to  do,”  Key 
declared.  “How  many  men  have 
that?  Practically  none.” 

After  over  five  decades  of  cartoon¬ 
ing  and  writing.  Key  —  who  will  turn 
74  this  year  —  feels  he  is  currently 
doing  his  best  work. 

Key  is  often  asked  why  he  doesn’t 
do  a  Sunday  “Hazel”  comic. 
“‘Hazel’  has  always  been  good  to 
me,”  he  said,  “but  I  don’t  want  to 
become  wholly  involved  with  one  car¬ 
toon  panel.  I  love  to  write,  too,  and 
draw  other  cartoons.  I  like  to  write 
books  (Key  has  created  13  ‘Hazel’ 
books  and  authored  eight  others), 
movies  (three  nonanimated  feature- 
length  films  for  Disney  and  one  for 
another  studio;  ‘Hazel’  also  spawned 
a  long-running  television  show  during 
the  1960s),  stories,  almost  anything. 
At  present,  I  am  working  on  a  musical 
comedy  about  Hazel.  If  I  did  a  Sun¬ 
day  panel  or  strip,  I  wouldn’t  have 
time  for  anything  else.” 


STEVE  DRAWS 
READERSHIP 


The  San  Diego  Union's  Steve  Kelley 
says  his  job  is  to  direct  well-aimed 
kicks  at  deserving  politicians.  But  he 
doesn't  stop  there.  He  pokes  his  pens 
everywhere.  At  everything  from 
sports  to  space.  And  the  readers  of 
more  than  800  publications  across 
the  country  love  his  nibs. 

Call  toll-free  800-445-4555  for  a 
free  sample  of  the  11  funnymen 
in  our  editorial  cartoon  package. 
Alaska,  California,  Hawaii  and 
Canada,  call  collect  (619)  293-1818. 
Get  the  package  that  ties  up 
readership  and  revenues 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


ANIMALS 


AWARD-WINNING  ANIMAL  COLUMN. 
Samples:  EARTHLINGS-Bennett,  513 
Lake  St.,  Crystal  Lake  IL  60014 
(815)455-4995. 


HILDREN’S  CHOICE-Popular  column 
or  kids-600  words-  prescreened,  origi¬ 
nal  illustrations,  interesting  topics,  fun 
ctivities.  3rd  year.  Samples,  rates.  Box 
486,  Pownal,  VT  05261,  (802) 
823-5276. 


_ COMIC  STRIPS _ 

CONTAINS  HELPFUL  hints  on  reusing 
old  newspapers,  Pulitzer  winning  writer, 
superb  photojournalism,  witty  lines, 
and  excellent  artwork.  Perfect  for  daily 
r  weekly  publication.  The  Newstrip,  PO 
ox  10623,  Cleveland,  OH  44110. 


Tulsa,  Ok. 
74134 

918-744-6591 


I _ BOXING _ 

BOXING  ~  Established  weekly  column 
of  boxing  commentary.  Well  written, 
provocative.  Excellent  offbeat  sports 
feature  about  controversial,  high  inter- 
st  subject  often  underestimated  by 
ditors.  Will  cultivate  new  readership, 
/on't  cost  much  in  space/money  for 
trial.  Samples.  Jon  Piper,  Sports  News 
Service,  44  Lufkin  Point  Rd.,  Essex, 
MA  01929.  (617)  768-7165. 


ENTERTAINMENT 

ELEBRITY  INTERVIEWS,  movie 
eviews,  "Around  Entertainment"  with 
hotos.  Our  12th  year.  International 
hoto  News,  Box  2405,  West  Palm 
each  FL  33402. 


GENERAL 


INEXPENSIVE  travel,  teen,  food/ 
cooking,  etc.  feature  package  designed 
to  give  weeklies  pro  writing  to  build  ads, 
circulation.  Free  trial  period.  Write  GSM 
Features,  PO  Box  104,  Oradell,  NJ 
07649. 


“CONSUMER  CONCERNS"-Weekly 
column  helps  readers  get  more  for  their 
money  by  becoming  smarter  consumers 
and  investors.  For  free  trial  write 
Consumer  Concerns,  PO  Box  652, 
Akron,  OH  44309. 

"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th,  Temple,  TX  76501. 

MOVIE  REVIEVfS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


REAL  ESTATE 


"HOUSE  CALLS"-Globe-Democrat, 
Miami  Herald,  Sun-Times,  Oklahoman, 
110  others.  800-word  Q&A  weekly, 
winner  9  national  awards.  Ask  for  free 
six-week  trial.  Edith  Lank,  240 
Hemingway  Dr.,  Rochester,  NY  14620. 
(716)  473-4973. 


HOUSING  HELPLINE-Fresh  800-word 
Q&A  in  Los  Angeles  Times,  Daily  News 
real  estate  supplements  answers 
reader's  toughest  housing  questions; 
provides  unique  West  Coast  perspective 
on  housing  laws,  trends,  issues.  By 
award-winning  reporter,  David  R.  Walk¬ 
er,  PO  Box  8453,  Calabasas,  CA 
91302.  (818)  884-0751. 


"SENIOR  CLINIC"  is  America’s  only 
health  column  addressing  exclusively 
the  medical,  surgical  and  psychiatric 
problems  of  past  middle  life.  Written  by 
a  specialist  physician,  SENIOR  CLINIC 
has  anchored  the  Sunday  health  section 
in  Rochester  (NY)  Democrat  &  Chroni- 
cle  since  1982.  "Warm  witty, 
authoritative-excellent  reader 
response.”  Now  6th  year.  Weekly,  600 
words.  Samples,  rates.  Dr.  Frank 
Macinnis,  HFM  Literary  Enterprises, 
Box  307,  Edmonton,  Alberta,  (Janada 
T5J  2J7,  (403)  973-2361. 


ATTENTION  ADVERTISERS: 

Due  to  the  Fourth  of  July  Holliday,  the  deadline  for  the 
July  5th  issue  will  be  Monday  June  30,  1986.  Thank 
you. 

E  &  P  Classified  Department 
(212)  675-4380 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Krehbiel-Bolitho,  Inc., 
Robert  N.  Bolitho,  4210  Johnson  Drive, 
Suite  lOOA,  Fainway,  KS  66205 

NEWSPAPER  BROKERS 


30  years  continuous  sen/ice 
Brokers  -  Appraisers  -  Consultants 
W.  B.  GRIMES  &  COMPANY 
4000  Albemarle  St.,  NW 
Suite  501 

Washington,  D.C.  20016 
_ (2(32)628-1133 _ 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
_ (904)  234-1117 _ 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


Pacific  NW  Newspaper  /tssociates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers— Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


SHOPPFR  BROKER 
John  T.  Cribb  i406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 

Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 
Serving  all  parts  of  the  country 

WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 

NEWSPAPERS  FOR  SALE 

BLACK-ORIENTED  WEEKLY,  circula¬ 
tion  1,200.  Very  high  growth  potential. 
In  southeastern  North  Carolina.  In  5th 
year  of  continuous  operation.  Editor  and 
publisher  will  stay  if  preferred.  Box 
1041,  Editor  &  Publisher. 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

_ (205)  566-7198 _ 

J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 

LEWIS  H.  LAWRENCE,  Newspaper 
Broker,  PO  Box  1015,  Fuquay-Varina, 
NC  27526  (919)  552-5178 _ 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)626-6440 


list.  ATN,  Inc.,  Bill  or  Ed  Berger,  PO 
Box  161503,  Austin,  TX  78716-1503, 
(512)  476-3950. _ 

GROWING  FLORIDA  suburban  weekly. 
No  competition,  3500  paid,  just  turn¬ 
ing  profitable.  Second  class  permits. 
Carries  city  legals.  Good  penetration  of 
explosive  market.  Will  sell  paper  alone 
or  with  modern  building.  Paper  alone 
priced  less  than  '85  gross  of  $215,000 
m  stock  sale.  Terms.  Principals  only 
Write  Box  1108,  Editor  &  Publisher. 

NATIONAL  FAMILY  FEATURE  firm 
available  for  purchase.  Price  $30,000, 
plus  employment  contract  with  owner. 
Box  1061,  Editor  &  Publisher. 


NORTHERN  MINNESOTA  weekly, 
circulation  3,500.  Gross  $200,000. 
Well  equipped  with  two  unit  Goss 
Community  press.  Reasonable.  Write 
Route  2,  Box  267,  Milford,  lA,  51351. 
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ANNOUNCEMENTS 


NEWSPAPER  FOR  SALE 


OPPORTUNITY  KNOCKS 
Small,  very  profitable  So.  Mass,  weekly. 
Two  Pennsylvania  weeklies  -  1)  Central 
2)  Northwest.  Southwest  VA  Success 
Story.  Regional  PA  Business  Magazine. 
Interested  in  Trade/Consumer  Maga¬ 
zines?  We’re  your  #1  Source. 

W.  B.  GRIMES  &  COMPANY 
4000  Albemarle  St..  NW 
Suite  501 

Washington,  D.C.  20016 


WELL  ESTABLISHED  MID-MAINE 
regional  weekly.  Excellent  profit,  3,900 
paid  circulation.  Four  season  recreation 
area.  Owner  wishes  to  retire.  Building 
optional.  Anne  Erickson,  Box  479, 
Millinocket,  ME  04462. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


NEWSPAPERS  WANTED 


ENERGETIC  JOURNALIST  with  top 
writing,  editing,  headline,  layout  and 
people  skills  seeks  full  or  part  owner¬ 
ship  of  Zone  3  weekly.  Master's  in  busi¬ 
ness.  High  credentials.  Much  to  offer. 
Box  1025,  Editor  &  Publisher. 


YOU  WILL  PROUD 
TO  SELL  TO  US! 

X-Publishers  are  dedicated  to  "putting 
out”  excellent  products  and  we  will 
retain  family,  management  and  also 
continue  and  improve  community 
service.  We  seek  profitable  dailies, 
weeklies  and  shoppers  anywhere.  Week¬ 
ly  or  shopper  must  have  $500,000  or 
more  publishing  gross  and  minimum 
daily  publishing  gross  is  $800,000. 
Low-competition  markets  preferred. 
Write  in  complete  confidence  to  Box 
1102,  Editor  &  Publisher. 


EXECUTIVE  SEARCH 


MEDIA  SEARCH  ASSOCIATES 
Columbus  Office  (614)  889-2659 
PO  Box  430,  Dublin,  OH  43017 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


DAILIES,  WEEKLIES.  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


SCANNERS 
4/COLOR  FOR 
NEWSPAPERS 


FITS  ANY  BUDGET 


FULL  PRICE  INCLUDES 
INSTALLATION 
TRAINING 
WARRANTY 
SERVICE 

30  DAY  FREE  TRIAL 


SET  UP  FOR 
NEWSPAPERS 


NO  PROBLEMS  UPl  OR  AP 


CALL  SCANTRONIX 
AT  (213)  829-5022 
ASK  FOR  GARY 

• 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


PROFESSIONALISM  IN  TELEPHONE 
and  door-to-door  sales. 
Circulation  Development,  Inc. 
(314)625-2315 


CONSULTANTS _ 

JMB  MEDIA  SERVICES 
Bob  Tartaglione,  (504)  366-8818 

S&M  CANADIAN  WEB  CONSULTANTS 
LTD.  Professionals  in  Web  pressroom 
equipment  and  personnel  evaluation. 
Maintenance  and  training  program, 
installations  and  repairs.  20  years 
experience.  Phone  (416)  221-7699. 


E&P  CLASSIFIED 
ADVERTISING 


COMPUTER  SOFTWARE 

NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  termi¬ 
nals,  printer  and  on-site  operator 
training. 

DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV. 50,000-1-  $65,758-1- 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. 


EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE 


PROBLEM  WITH  your  billing?  Our 
publisher  developed  packages  will  fit 
easily  into  your  office.  Single  or  multi¬ 
zone  versions  available  for  the  IBM  PC 
or  TANDY  microcomputers.  Our 
BASIC-400  starter  system  costs  under 
$6000.  This  includes  the  computer, 
printer  and  billing  software  for  up  to 
400  customers.  Call  or  write  to  Jim 
Sutton  or  Steve  Kuckuk,  Publisher 
Control  Systems,  223  W  5th,  Shawano 
Wl  54166;  (715)  526-6547. 


CORE  STRIPPERS 

MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr.,  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information. 


_ MAILROOM _ 

MODEL  510W  Stepper  Fold  'n  Tyer  with 
double  bin  bagging  attachment,  elec¬ 
tronic  counter  spare  tying  head,  twine, 
nylon  net  bags  and  Kraft  paper.  Call 
Sam  Traywick,  The  Enquirer-Journal, 
Monroe,  NC  28110  (704)  289-1541. 


NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  11-48P  INSERTER  WITH 
11  HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hopoers  with  ELECTRIC  CLUTCH 
FEATURE  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

Muller  227  and  227E  inserters. 

Sta  Hi  251,  257  and  IDAB  440  counter 
stackers. 

Cutler  Hammer  conveyor,  bottom  wraps 
and  pacers. 

Signode  and  Power  Strap  tying 
machines. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 

INSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO 
PROVIDED. 

WANTED  TO  BUY:  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOUR  PLANT. 

Graphic  Management  Associates,  Inc. 
11  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wiretyers.  (213)  256-4791. 


SHERIDAN  48P  8  into  1  remanufac¬ 
tured,  new  drive,  guaranteed.  Installed 
in  your  plant,  training  program 
included. 

Northeast  Industries 
(213)  256-4791. 


STA-HI  257S  and  257B  counter  stack¬ 
ers  including  spare  parts.  Available  for 
immediate  shipment.  Contact  Graphic 
Management  Associates,  Inc.,  11  Main 
St.,  Southboro,  MA  01772. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


•24-P,  48-P  and,  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
•FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


227E  MULLER  4  STATION.  (818) 
885-5995. 


FOR  SALE:Cheshire  Labelling 
Machines  to  handle  North/South  Labels 
or  Computer  Printouts,  Multi  Wide 
Labels.  Also  Quarterfolders,  Bunn 
Tvers,  and  Phillipsburg  Inserting 
Machines  for  envelope  inserting. 
Savings  in  the  thousands.  In  New  York 
telephone  (516)  667-0200,  outside 
New  York  l-(800)  645-5240. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Ed  Hels- 
ley;  (800)  527-1668  or  (214) 
3S^7-0196. 


KANSA  320  inserter  add-on  station. 
Excellent  condition,  new  1982-83. 
$5,250  per  station.  ONE  Corporation/ 
Atlanta,  (404)  458-9351. 


WANTED  STEPPER  machines  for  parts 
(901)  362-8484,  Fred. 


WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers 

Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  106's 
Truck  Loaders 
Sheridan  48P 
45°  90°  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


MISCELLANEOUS 

HARRIS  MACEY  saddle  binder  II 
Model  562,  6  pockets  stitcher 
3  knife  trimmer  with  4th  and  5th  knife 
(408)  289-1400,  Telex  172644. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 

3  MDT  350’s  $1495  each.  MDR  $995. 
7200  ITG  w/24  strips  $1495.  Copykwik 
w/new  rollers,  extra  motor  $995.  News 
Leader  (919)  242-6301. 


ADVANTAGE  II  reconditioned.  Warran- 
teed.  Graphic  Systems  Exchange, 
(716)  385-3027. 


BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
CG  parts  available.  Call  GRAPH-X  INC. 
(215)  439-1942. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  8600-45  pica — three  years  old, 
excellent,  $26,500.  Inland  Printing 
Equipment  (80(1)  255-6746. 


CG  POWERVIEW  10,  Dual  Flopies,  1 
year  old,  $1,200; 

MCS  8400,  32  Font  Option,  $14,500. 


BOB  WEBER.(216)  831-0480. 
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Use  this  handy  order  form  to  order: 

1986  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Dec.,  1985) 
1986  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1986) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1986  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1996  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title _ 

Company _ 

Nature  of  Business _ 


Address _ Ste./Apt _ 

City _ State _ Zip . 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 


J 


Enclose  this  card 
with  your  payment. 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
PRESSES 


COMPUWRITER  48B  6  strips.  Recondi¬ 
tioned.  Warranteed.  Graphic  Systems 
Exchange  (716)  385-3027. 


DAVID  JOHN  COMPANY 
National  Equipment  Brokers 
"Buy  for  the  least" 

"Sell  for  the  most" 
(216)  562-5000 


EDIT  7500  HR,  High  SN,  $5,000.; 
EDIT  7700  HR  $5,750.; 

CG  7200  1C  HEADLINER,  $1,250. 
BOB  WEBER  (216)  831-0480 

EDITWRITER  7770  II  10  strips.  30 
days  warranty.  Reconditioned.  High  or 
low  range.  Graphic  Systems  Exchange 
(716)  385-3027. 


ELECTRONIC  PUBLISHING  SERVICE 
(MERG.)  325,  8  Terminals.  (2)  80  Meg 
Hard  Disks,  ATP  Software, 

CPS  Printer,  $20,000. 

BOB  WEBER  (216)  831-0480. 

FOR  SALE  Harris  Microstor  $6,000  or 
best  offer.  Harris  2221  terminal,  3.5 
software,  1102  processor  $15,000  or 
best  offer.  Call  Jim  (716)  464-4680. 


Attention  Advertisers: 

Please  note  these  reminders  when  sending  classi¬ 
fied  ad  copy: 

•  Please  specify  an  exact  classification  within  a  sec¬ 
tion  of  ads:  for  instance,  help  wanted-sales;  equip¬ 
ment  &  supplies-phototypesetting.  Help  us  put  your 
ad  where  it  will  do  you  the  most  good. 

•  Be  sure  to  indicate  how  many  times  you  wish  the  ad 
to  appear,  and  whether  an  E&P  box  number  is  re¬ 
quired. 

•  Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you  wish 
the  ad  to  be,  as  well  as  how  many  weeks  the  ad 
should  run. 

Remember  —  in  all  correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 


Thank  you  for  helping  us  serve  you  better! 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary's 

Goss  Urbanite  4  Units 

(jOSS  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands, 

drives  and  accessories 

Goss  Community  units,  folders  and 

acces. 

Goss  SSC  Community  4  high  plus  3 
mono  21V4  cutoff 

Goss  Urbanite  1200  Series  Half  folder 
Goss  Community  7  units  SC  folder  and 
community  folder  1973. 

Harris  V-15A  7  units  1977. 

Harris  1650  Add-on  unit 

Harris  1650  5  unit  press 

Harris  845  six  3  color  units,  2  mono 

units,  folder  1982 

Harris  V-25  8  units  1982 

Harris  A-15C  6  units  1979 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on 
Urbanite) 


EDITOR  &  PUBLISHER 

THE 

INDUSTRY’S 

MEETING 

PLACE 

11  West  19th  St 
New  York,  NY  10011 


FOR  SALE:  Two  Metroset  typesetters 
plus  lots  of  spare  parts.  Make  offer. 
Contact  J.  Brooks,  (904)  252-1511, 
ext.  276. 


HASTECH  and  UTS  Compatible  Termi¬ 
nal,  New  in  Factory  (jarton,  $2,050; 

ITEK  2024  MEGALITH  CAMERA/ 
PLATEMAKER,  $6,000; 

ECRM  5300L  AUTOREADER,  Used 
only  30  Hrs.,  $6,000. 

BOB  V/EBER  (216)  831-0480. 

MDT-350.  Rebuilt.  Warranteed. 
Graphic  Systems  Exchange,  (716) 
385-3027. 


THOROUGHLY  TESTED  and  warranted 
Unisetters  and  Trendsetters  available 
now  from  Inland  Printing  Equipment. 
Call  (800)  255-6746. 


UNISETTER  HR  Reconditioned.  10 
strips.  Warranteed.  Graphic  Systems 
Exchange,  (716)  385-3027. _ 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


VIDEOSETTER  UNIVERSAL  and 
Videosetter  Universal  with  RLO.  Avail¬ 
able  immediately.  Installed  and 
warranted.  Inland  Printing  Equipment 
(800)  255-6746. 


VIDEOSETTER  UNIVERSAL  8  grids. 
Analog  and  digital  ^are  kits.  Graphic 
Systems  Exchange  (716)  385-3027. 

VIDEOSETTER  UNIVERSAL  2  fully 
loaded  under  PMA,  with  MDR’s, 
computer  interfue  cable,  grids,  spares. 
Bob  Meyer  (818)  908-0600.  $8,000, 
each  $15,000  both. 


WANTED:  Newspaper  presses  and 
accessories 


E&P  Classified  Department 


IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


ROLL  THE  PRESSES 

If  you  have  a  used  press  (or  other  equipment)  standing  idly 
by,  put  it  back  into  production!  Perhaps  you  can’t  use  that 
particular  equipment — ^but  we’ll  bet  you  could  sure  use  the 
space  it  occupies.  Consider  the  dozens,  perhaps  hundreds  of 
square  feet  being  lost  in  storage  of  unused  equipment.  Now 
look  at  the  space  occupied  by  each  single  piece  of  equipment 
on  this  page!  Space  is  money — hundreds  of  dollars  worth  of 
your  space  can  be  opened  up  for  as  little  as  $3. 15  a  line  of  our 
space!  We’ll  put  that  equipment  back  into  production  for  you 
in  someone  else’s  plant — and  produce  a  profit  for  you  to  boot! 

E&P  CLASSIFIEDS 


EQUIPMENT  &  SUPPLIES 


EQUIPMENT  &  SUPPLIES 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 

GOSS  COMMUNITY 
7-units  SC  press  1976-79 

1-3/C  space  UOP  units  1979 
6-units  1976 

1-SC  1/2-1/4  folder  50  horsepower 
1979 

1- SC  combination  1/2-1/4-D/P  40 
horse-power  1976 

2- units  press  1969  oil  bath  20  horse- 
powerdrive 

3- Community  add-on  units  1971-68 
1-Goss  Community  1/2-1/4  folder  25 
horse  powerdrive 

NEWSKING 

4- units  1969-73  side  and  circumferen¬ 
tial  register,  KJ6  folder. 

MISCELLANEOUS 

1- V15A  balloon  former  1979 

2- Butler  splicers  1978 


PRESSES 


COLOR  KING  4  unit  folder  1/2  1/4  DP 
Gluer  infeeds  on  3  units  web  alliner 
Paper  roll  hoist 

(408)  289-1400,  Telex  172644. 


GOSS  Urbanite,  "1000"  series  folder, 
6  units,  3-color.  Very  good  condition. 
Available  August.  Can  be  inspected  in 
production. 

ONE  Corporation 

3400  Malone  Drive,  Atlanta,  GA  30341 
(404)  458-9351  Telex  700563 


2/U  GOSS  COMMUNTIY,  running  in  a 
weekly,  very  low  usage,  1967, 
$45,000.  (913)  362-8888. 


Double  3-2  Goss  Imperial  folder 
Double  out  delivery 
22  3/4  cutoff  with  balloon  former 
This  folder  has  been  magnafluxed  (no 
crscks) 

NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


GOSS  URBANITE  5  mono  units,  one  3 
color  unit,  1/2,  1/4  folder  with  upper 
balloon  and  skip  slitter,  6  Cary  flying 
pasters  (3  right,  3  left)  offered  as 
complete  press  or  individual  compo¬ 
nents,  "as  is",  or  rebuilt. 

IPEC  Incorporated 
Wheeling,  IL  60090 
(312)459-9700  Tlx  206766 


PRESSES 


GOSS  1500  series  Suburban  4  units, 
plus  8  position  roll  stand  no  folder 
(408)  289-1400,  Telex  172644. 


WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

(Call  us  before  you  trade!) 

Call  us  for  installation  prices 


GOSS  COMMUNITY  4  web  folder  with 
20  HP  motor.  Used  in  weekly  newspap¬ 
er.  Good  condition.  Contact  Randy  Case 
(919)  548-6047. 


1972  HARRIS  M  lOOOA  4  unit  22  3/4  x 
38"  web  press  (rebuilt  in  1983) 
complete  with  Butlers,  TEC  dryer, 
imprinter,  gluer,  web  guides,  cutoff 
controls,  sheeter,  console,  $375,000. 
Mr.  Newman,  (913)  362-8888. 


HARRIS  VANGUARD  3  units  and  V* 
folder,  motor  driven  water  fountains, 
roll  stands,  hoist.  (619)  474-5554. 


OFFSET  WEB  SALES,  INC. 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND,  WA  98292 
(206)  387-0097 


E&P 

CLASSIFIEDS 
(212)  675-4380 


ALLEMAN  &  ASSOCIATES,  INC. 

Exclusive  Sales  Representatives  for 
Advanced  Graphic  Systems 
Paster  Conversion  and  Replacement  Control  Systems 

Clyde  H.  Alleman  Earl  Price 

(505)  294-0450  Advanced  Graphic  Systems 

(703)  461  -9288  (41 5)  490-0502 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


HARRIS 

-N-1650,  4  units,  1972,  22  %. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  "Vanguard”,  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22%" 
-Metroliner,  6  units,  3  half  decks,  22", 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 

HARRIS  V  22  3  units 
V  22  folder  with  1/2  1/4  DP  crossperf 
Paper  roll  hoist 

(408)  289-1400,  Telex  172644. 


HARRIS 

Harris  VISA  7  units  1  folder 
Harris  VI 5A  7  units  2  folders 
Harris  VISA  4  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  VISA  add  on  units,  completely 
refurbished 

Harris  V25  add  on  units,  (two) 
completely  refurbished 
Harris  V700  add  on  units 
Harris  upper  former 
KING 

News  King  6  units  KJ6  folder, 
immaculate  condition  with  large  spare 
parts 

MISCELLANEOUS 

Single  Butler  splicer  4042-8  dual 
unwind  and  hoist  system 
Stobb  bump  turn  model  TU 
All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

11  RADO  DRIVE 
NAUGATUCK,  CT  06770 
(203)  723-0928 

(203)  264-1802  Telex  140186 


WANTED:  USED  PRESSES 
ALWAYS  LOOKING.  CALL 
MOUNTAIN  STATES,  INC. 
(602)  574-0031— DAVE 
TUCSON,  ARIZONA 


WEB  HEAT  SET  CONVERSION  PACK¬ 
AGE:  Martin  infeed,  web  guide,  1-pass 
TEC  10  ft.  oven  with  chills  and  Ryco 
double  sided  silicone  applicator.  Every¬ 
thing  you  need  to  convert  your  press  to 
heat  set.  Can  offer  as  turnkey  tor  Harris, 
Goss,  King,  etc.  Reasonable. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling.  IL  60090 
(312)459-9700  Telex  206766 

WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P..  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  3/4". 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  : 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES.  INC. 
(213)  256-4791 


EQUIPMENT  &  SUPPLIES 


PRESSES 


PRESS  EQUIPMENT 
2  Unit  News  King  with  KJ4  or  KJ6 

4  Unit  News  King,  KJ6  folder 

5  Unit  Color  King,  KJ6  folder 
Complete  press  or  add-on  units. 

5  Unit  Daily  King  II,  KJ8  folder 
mfg.  1983  -  like  new 
4  Unit  grease  lubricated  Goss 
Community 

4  Unit  Goss  Community,  Community 
folder,  oil  bath 

1  Urbanite  Tri-color  U-705, 

2  Unit  V-15A  with  JF7  folder 

8  Unit  Harris  V-25  double-ended 
with  two  JF  25's  1976 
4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder 
can  be  used  for  newspaper  and/or 
commercial  applications. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050 _ Tlx  4-2362 

Rebuilt  Goss  Community,  6  units  are 
SSC  with  swingdown  fountains,  2  units 
running  circ.  SC  folder,  new  60  hp  drive 
and  motor.  On  our  floor. 

Rebuilt  105  Counterveyor 

Rebuilt  Goss  Community,  2  units,  oil,  6 

web  folder,  on  our  floor. 

Any  combination  of  above,  clutched  if 
desired. 

Dauphic  Graphics  (717)  362-3243 


WANTED  TO  BUY 

OLDER  HARRIS  2200  SYSTEM.  We  are 
looking  for  original  system  driven  by  the 
1 1/05  computer  with  Data  Craft  expan¬ 
sion  box.  Prefer  one  with  2  or  more 
channels.  Contact  M.C.  Adams,  Kings¬ 
port  Times-News,  Kingsport,  TN.  (615) 
246-8121. 


SHERIDAN  24P  inserter  for  small 
weekly  operation.  Please  contact  Box 
9737,  Editor  &  Publisher. 


HELP 

WANTED 


ACADEMIC 


THREE  TEACHING  POSITIONS  at  E.W. 
Scripps  School  of  Journalism,  Ohio 
University,  1  in  news-editorial,  1  in 
broadcast  news,  and  one  in  magazine 
journalism.  Broad  opportunities  for 
additional  teaching  and  research  in 
areas  of  interest  for  each  person. 
Professional  experience  required, 
master’s  preferred,  Ph.D.  favored  in 
each  case.  Available  September  1st. 
Application  deadline  July  15.  Send 
resume  with  professional  samples  and 
three  letters  of  reference  to  Dr.  Dru 
Riley  Evarts,  Search  Chair,  E.W. 
Scripps  School  of  Journalism,  Ohio 
University,  Athens,  OH  45701. 


ASSISTANT  PROFESSOR  (ad  interim). 
Teach  news-editorial  courses  and 
advise  student  newspaper  (twice  week¬ 
ly).  Prefer  university  level  teaching  and 
advising  background  and  professional 
media  experience.  Master  s  required. 
Begin  August  25,  1986.  Salary: 
$21,500  (9  months).  Application  dead¬ 
line:  July  18  or  until  filled.  Submit 
application,  resume,  and  have  three 
letters  of  recommendation  sent  to 
Lamar  W.  Bridges,  Box  D,  ET  Station, 
East  Texas  State  University,  Commerce, 
TX  75428.  ETSU  is  an  Equal 
Opportunity/Affirmative  Action  Employ¬ 
er  and  encourages  women  and  minority 
applicants. 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


UNIVERSITY  OF  ILLINOIS 
AT  URBANA-CHAMPAIGN 
SCIENCE  EDITOR 


The  news  bureau  within  the  office  of 
public  affairs  seeks  an  experienced 
professional  as  science  editor.  This 
individual  will  work  with  the  senior 
science  editor  to  generate  and  coordi¬ 
nate  national  media  coverage  of  the 
campus  in  the  physical  sciences, 
computer  science  and  engineering. 
Candidates  should  have  a  Master^s 
degree  in  journalism  or  a  pertinent 
discipline,  or  equivalent  professional 
experience;  demonstated  excellence  in 
understanding  complex  information  and 
communicating  it  to  the  public;  well- 
established  contacts  in  the  national 
media,  and  an  understanding  of  major 
research  oriented  universities.  Specific 
experience  in  the  physical  sciences, 
computer  science  or  engineering  is 
desired. 

This  is  a  full  time,  1 1  month  academic- 
professional  position  available  immedi¬ 
ately.  Salary  dependent  upon  on  experi¬ 
ence.  To  insure  equal  consideration,  a 
letter  of  application,  resume  and  clips 
must  be  received  by  July  31,  1986,  by: 

Connie  Cassida,  Search  Coordinator 
University  of  Illinois  News  Bureau 
131  Davenport  House 
807  South  Wright  Street 
Champaign,  IL  61820 
(217)  333-1085 

The  University  of  Illinois  at  Urbana- 
Champaign  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer. 


JOURNALISM:  California  State  Univer¬ 
sity,  Chico,  announces  a  temporary 
(one-year)  position  in  journalism. 
Beginning  August,  1986.  M.A.  with 
professional  journalism  experience 
required;  B.A.  with  extensive  profes¬ 
sional  experience  will  be  considered  in 
lieu  of  M.A.  Teaching  experience  in 
higher  education  desired.  Responsibili¬ 
ties  include  advising  the  weekly  student 
newspaper  and  teaching  and  advising 
undergraduates  in  journalism  option. 
Rank  and  salary  commensurate  with 
applicant’s  educational  and  profession¬ 
al  qualifications  and  experience. 
Formal  evaluation  of  candidates  will 
begin  July  15,  1986.  Include  vita, 
three  references  and  supporting  mater¬ 
ials.  Send  to:  Dr.  Steven  Brydon,  Chair, 
Department  of  Information  and 
Communication  Studies,  California 
State  University— Chico,  Chico,  CA 
95929-0502,  (916)  895-5751.  EOE/ 
AA. 


COMMUNICATIONS 
University  of  Puerto  Rico,  School  of 
Public  Communication  seeks  applica¬ 
tions  for  assistant  professor  position. 
Duties  include  to  teach  journalism, 
theory  and  research  in  mass  communi¬ 
cation  at  graduate  level,  to  advise 
master’s  students,  and  to  conduct 
research. 

Required:  to  have  an  earned  Ph.D. 
in  Journalism  or  Mass  Communication; 
prior  experience  in  teaching  research 
methodology  at  graduate  level; 
evidence  of  ability  to  conduct  scientific 
research  (send  copy  of  publication  or 
copy  of  scholarly  work  presented  at 
conferences);  proficiency  in  Spanish. 
Desirable:  journalistic  experience, 
familiarity  with  computer-assisted 
statistical  analysis. 

Salary  $20,160  for  nine  months.  Send 
letter  of  application,  resume,  tran¬ 
scripts,  and  evidence  of  research  to: 
Search  Committee,  Escuela  de  Comuni- 
cacion  Publica,  Universidad  de  Puerto 
Rico,  Apartado  21880,  San  Juan,  PR 
00931.  Applications  and  supporting 
materials  must  be  received  by  August 
15,  1986. 


SENIOR  MEDICAL  EDITOR 
Washington  University  in  St.  Louis  is 
accepting  applications  for  Senior  Editor 
of  Medical  Publications.  Assigned  to 
the  Office  of  Medical  Public  Relations 
in  the  School  of  Medicine,  the  Senior 
Editor  is  primarily  responsible  for  a 
32-page,  color,  quarterly  alumni  maga¬ 
zine.  Tn  addition,  the  editor  may  be 
assigned  other  occasional  publications, 
will  cover  the  preclinicai  depart  ments 
within  the  School  of  Medicine  as  part  of 
the  office’s  "beat  system,"  and  will  be 
expected  to  contribute  stories  to 
Washington  University’s  chief  visibility 
program,  its  national  feature  service. 
The  Office  of  Medical  Public  Relations 
is  part  of  a  campus-wide  comprehensive 
public  relations  program. 

The  ideal  candidate  will  have  a  Master’s 
degree  in  journalism,  communications 
for  one  of  the  sciences,  and  several 
years  experience  in  science  or  medical 
writing  in  news  and  feature  formats. 
The  position  requires  knowledge  of  all 
aspects  of  publications  editing  and 
production,  including  client  relations, 
writing,  copy  editing,  typesetting, 
photography,  design,  printing  and 
distribution. 

Washington  University  is  one  of  the 
premier  research  universities  in  the 
nation.  The  School  of  Medicine  has 
more  than  750  full-time  faculty,  and  in 
1985  received  research  support  of  more 
than  $51  million  from  federal  sources 
and  $14  million  from  private  sources. 
Please  send  a  resume,  salary  history 
and  non-returnable  work  samples  to: 
Personnel 

Washington  University 
#  1  Brookings  Circle 
Box  1184 
Lindel  &  Skinker 
St.  Louis,  MO  63130 


ADMINISTRATIVE 

ARTS  CENTER  RELATIONS  DIREC¬ 
TOR,  Iowa  Center  for  the  Arts,  the 
University  of  Iowa.  Direct  pr  program  of 
major  national  arts  complex  (Hancher 
Auditorium,  Art  and  Art  History,  Music, 
Creative  Writing,  Theatre  Arts,  Dance, 
Broadcast  and  Film,  Museum  of  Art); 
requires  B.A.  journalism,  mass  commu¬ 
nications,  humanities/fine  arts,  plus 
3-5  years  experience.  Salary 
$23,570-28,465.  Letter  and  resume 
to:  Mary  Klemm,  Public  Information  & 
University  Relations,  307  E.  College, 
The  University  of  Iowa,  Iowa  City,  lA 
52242.  Screening  starts  July  16.  Ul  is 
an  EO/AA  employer. 


ASSOCIATION  MANAGER  for  North 
Dakota  Newspapers— strong  back¬ 
ground  as  publisher  or  manager  of  a 
community  newspaper  is  desirable. 
Salary  $30,000  plus  1%  commission  of 
advertising  sales;  car,  health  insurance, 
other.  Office  located  at  Grand  Forks, 
N.D.  Send  resume  listing  three  refer¬ 
ences  by  July  10,  1986,  to  Marge 
Potter,  Search  Committee  Chairman, 
Box  109,  Casselton,  ND  58012. 

MIDWEST  community  newspaper  group 
seeks  ad  manager  and  general  manager 
candidates.  If  you  like  small  town 
living,  have  sales  and  leadership  ability 
send  us  your  resume.  Box  1107,  Editor 
&  Publisher. 


WANTED-GENERAL  MANAGER  for 
chain  of  Houston  Community  Newspap¬ 
ers.  Strong  background  in  sales  and 
production  neccessary.  Send  resume  to 
Houston  Community  Newspapers,  Inc., 
PO  Box  280,  Channelview,  TX  77530. 

WANTED-PUBLISHER  for  Houston 
Community  Newspapers.  Strong  back- 
round  in  sales  and  administration, 
end  resume  to  Houston  Community 
Newspapers,  Inc,  PO  Box  280,  Chan¬ 
nelview,  TX  77530. 


EDITOR  &  PUBLISHER  for  June  28,  1986 
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HELP  WANTED 


ADUINISTRATIVE 


GROWING  SMALL  GROUP  of  newspap¬ 
ers  in  Zone  6  needs  a  take-charge 
general  manager  to  run  our  5-day  daily 
newspaper.  Must  be  a  people  person 
and  be  well  versed  in  all  facets  of  news¬ 
paper  operations.  Excellent  opportunity 
to  grow  with  our  organization.  Send 
resume  and  earning  requirments  to  PO 
Box  99  Sulphur,  LA  70664-0099  or 
call  Jim  Merritt, (318)-527-7075. 


GENERAL  MANAGER  for  small  daily 
newspaper  in  Zone  2.  Highly  competi¬ 
tive  market  requires  highly  skilled  lead¬ 
ership.  If  you  think  you  can  qualify, 
write  Box  1051,  Editor  &  Publisher. 


GENERAL  MANAGER  for  rapidly 
expanding  weekly  newspaper  group. 
Company  well  established  in  Zone  2. 
Immediate  opening  for  person  possess¬ 
ing  customer  relations  know  how,  exper¬ 
ience  on  business  side  of  newspapers 
and  with  an  accounting  background. 
Excellent  salary  and  benefits.  Send 
reusme,  references  and  salary  require¬ 
ments  with  first  reply  to:  Box  1111, 
Editor  &  Publisher. _ 


PUBLISHER  NEEDED  for  medium¬ 
sized  weekly  newspaper  in  Zone  7  recre¬ 
ation  area.  Ad  background,  proven  track 
record,  and  willingness  to  work  will  get 
this  job.  Position  open  to  either  man  or 
woman.  Reply  to  Box  1103,  Editor  & 
Publisher.  All  replies  confidential. 


CONTROLLER — Zone  4  major  metropo¬ 
litan  daily  is  seeking  an  experienced 
controller.  Requirements  include  a  CPA 
certificate,  3-5  years’  public  account¬ 
ing  experience,  newspaper  manage¬ 
ment  experience,  and  above  average 
communication  skills.  This  position  has 
responsibility  for  all  financial  and 
budgeting  systems,  cash  management, 
and  financial  analysis.  The  ideal  candi¬ 
date  will  possess  the  stated  require¬ 
ments  plus  the  ability  to  communicate 
with  upper  management  and  the  desire 
to  move  into  general  management. 
Send  resume  and  salary  requirements 
to  Box  1109. 


_ ADVERTISING _ 

CLASSIFIED  MANAGER 
Zone  7,  30,000  daily  can  provide  you 
with  an  excellent  career  opportunity. 
With  the  retirement  of  our  current 
manager,  we  are  looking  for  an  aggres¬ 
sive  manager  who  is: 

Promotion  oriented 
Well  organized 

Experienced  in  telemarketing 
Has  production  knowledge 


We  offer: 

An  excellent  compensation  package 

Benefits 

Profit  sharing 

The  staff  and  tools  you  need 
A  very  livable  and  well  rounded 
community  well  suited  for  family 
living 


If  you  have  an  interest  in  becoming  part 
of  our  winning  team,  and  have  the 
experience  and  drive  to  offer,  we  invite 
you  to  write  Box  1042,  Editor  & 
Publisher. 


ADVERTISING  MANAGER 
Smart,  savvy,  ambitious,  ad  manager 
sought  by  fast-growing.  Zone  2,  subur¬ 
ban  weekly.  This  company  is  on  the 
expansion  trail  and  we're  looking  for 
someone  eager  to  grow  with  us.  News¬ 
paper  sales  experience  is  essential,  of 
course.  Management  experience  desir¬ 
able,  but  not  a  must.  Box  1021,  Editor 
&  Publisher. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR 
Advertising  Director  of  10,000  circula¬ 
tion  daily  in  beautiful  Grand  Haven, 
Michigan  on  the  eastern  shore  of  Lake 
Michigan  in  one  of  the  fastest-growing 
and  most  desirable  areas  of  the  state. 
Must  demonstrate  proven  record  of 
administrative  ability  with  a  hands-on, 
shirtsleeve  approach;  ability  to  produce 
ad  revenue  and  motivate  staff  of  10; 
and  a  facility  for  dealing  effectively  with 
advertisers  and  the  community.  Prefer 
experience  as  an  ad  director  or  retail 
manager.  Please  submit  letter  of  appli¬ 
cation,  complete  resume,  list  of  refer¬ 
ences  and  salary  history  to  James 
Huckle,  GRAND  HAVEN  TRIBUNE, 
101  North  Third  Street,  Grand  Haven, 
Ml  49417.  An  Equal  Opportunity 
Employer. 


ADVERTISING  MANAGER 
One  of  the  most  successful  weeklies  in 
Northern  California  is  searching  for  a 
special  person  to  lead,  motivate  and 
manage  a  sales  team  to  greater  success. 
This  person  knows  the  value  of  constant 
training,  a  positive  attitude,  persistence 
and  information  management.  Our  11 
year-old  news  and  entertainment  weekly 
averages  76  pages  and  can  grow  much 
more.  Send  resume  with  salary  history 
to:  Jay  Shore,  Good  Times,  PO  Box 
1139,  Santa  Cruz,  CA  95061. 


CO-OP  ADVERTISiNG  MANAGER.  Must 
be  experienced  and  strong  on  sales. 
Excellent  benefits.  32,000  daily,  non¬ 
chain.  Send  salary  history  and  resume 
to:  Talmadge  Martin,  Advertising  Mana¬ 
ger,  The  Paducah  Sun,  PO  Box  2300, 
Paducah,  KY  42002-2300. 


RETAIL  SALES  MANAGER 
Award-winning  (advertising  and  editor¬ 
ial)  33,000  daily  and  Sunday  is  seeking 
a  results-oriented,  successful  Retail 
Advertising  Sales  Manager.  Our  60% 
share  of  the  local  advertising  market 
and  strong  commitment  to  individual 
growth  provides  an  excellent  opportuni¬ 
ty  for  the  right  person.  Your  skills  back¬ 
ground  must  include  training,  motivat¬ 
ing,  budgeting,  goal  setting,  and 
communications.  Sell  me  with  your 
resume  and  a  cover  letter.  Roger  Past, 
Ad  Director,  Messenger-Inquirer,  1401 
Frederica  St.,  Owensboro,  KY  42301. 


SHOPPER  CAREERS 
President,  Eastern  US,  lOOK 

General  Manager,  Zone  2,  85K 

General  Manager,  Zone  6,  80K 

Director  of  Sales,  Zones  4-9,  60K 

Sales  Managers,  Zones  2-9,  40K 

Sales  Reps,  Zones  1-9,  Open 

Production  Positions,  Zones  1-9,  Open 


Please  call  (818)  881-0271  or  send 
resume  to: 

MULTI-MEDIA  ENTERPRISES 
5699  Kanan  Road 
Agoura  Hills,  CA  91301 

WEEKLY  NEWSPAPER  group  needs 
experienced  salesperson  to  work  with 
publisher  in  Norfolk,  VA  area.  Must 
have  management  potential.  Write: 
Hanes  Byerly,  1000  Armory  Dr.,  Frank¬ 
lin,  VA  23851. 


WE  HAVE  AN  OPENING  for  an  aggres¬ 
sive  retail  advertising  sales  person  in 
Nevada's  largest  daily  newspaper.  If  you 
have  West  Coast  newspaper  advertising 
sales  experience  and  are  looking  for  a 
rewarding  career,  send  resume  to 
Advertising  Director,  Las  Vegas  Review 
Journal,  PO  Box  70,  Las  Vegas,  NV 
89125.  An  Equal  Opportunity 
Employer. 


HELP  WANTED 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
Gwinnett  Daily  News,  an  award¬ 
winning,  progressive,  7-day  daily  in 
growing,  suburban  Atlanta  seeks  retail 
advertising  manager.  Qualifications 
should  include  retail  management 
experience,  preferably  with  a  competi¬ 
tive  suburban  daily;  be  adept  at  utiliz¬ 
ing  sophisticated  marketing  material  in 
making  sales  presentations;  able  to 
motivate  and  possess  excellent  people 
skills.  Send  resume  and  salary  history 
to:  Advertising  Director,  Gwinnett  Daily 
News,  PO  Box  1000,  Lawrenceville,  GA 
30246. 


SHOPPER  PUBLISHER/ 
DIRECTOR  OF  SALES 
Excellent  opportunity  in  growing 
Midwest  community.  Areas  of  responsi¬ 
bility  will  include  all  revenue  producing 
departments.  Compensation  will  be  in 
the  $40,000  range  including  salary  and 
bonus.  Experience  must  include  proven 
administrative  and  supervisory  skills. 
Leadership  qualities  including  sales 
training  and  motivational  skills.  Major 
account  sales  experience  a  must.  Tele¬ 
marketing  experience  a  definite  plus.  If 
this  opportunity  is  for  you,  please  send 
complete  resume  including  references 
and  salary  history  to  Box  1067,  Editor  & 
Publisher. 


THE  BEVERLY  HILLS  COURIER 
...oldest,  largest,  and  best  read  news¬ 
paper  In  Beverly  Hills,  California  is 
expanding  our  circulation  and  coverage. 
Seeking  3  outstanding  sales  personnel. 
Company  benefits,  excellent  working 
conditions  in  beautiful  Southern 
California. 

The  Beverly  Hills  Courier 

8840  West  Olympic  Blvd. 

Beverly  Hills,  CA  90211 
(213)  278-1322 


_ ART/GRAPHICS _ 

GRAPHIC  ART  camera  operator/film 
stripper  wanted  for  newspaper  web 
shop.  Printing  all  formats  newspaper 
and  newspaper  inserts.  Strong  back¬ 
ground  in  page  imposition,  layout, 
black  and  white,  and  four-color  strip¬ 
ping.  Some  knowledge  of  platemaking 
helpful.  Send  resume  to  Linda  Picott, 
Silver  State  Merchandiser,  Inc.,  3721 
Meade  Avenue,  Las  Vegas,  NV  89102. 


_ CIRCULATION _ 

CIRCULATION  MANAGER 
Growing,  modern  50,000  Zone  3  paper 
seeks  innovative  manager  to  lead  excel¬ 
lent  staff.  Must  be  promotion  conscious 
and  peole-oriented.  Excellent  opportun¬ 
ity  for  circulation  manager  of  small 
newspaper  or  assistant  from  larger 
daily.  Send  resume  and  salary  require¬ 
ments  to  Box  1104,  Editor  &  Publisher. 

CIRCULATION  SALES  MANAGER 
The  Princeton  Packet,  Inc.  seeks  a  top- 
notch  circulation  sales  manager. 
Responsibilities  will  include  telephone 
sales,  crew  sampling  management, 
outside  solicitation,  statistaical  sales 
analysis,  etc.  We  are  a  progressive 
group  of  weekly  newspapers  located  in 
Central  New  Jersey,  offering  a  competi¬ 
tive  salary  and  benefit  package.  If  you 
are  experienced,  aggressive,  goal- 
oriented  and  would  like  to  join  a  friendly 
professional  circulation  department, 
please  send  resume  to  Edward  M. 
Kelley,  Circulation  Director,  The  Prince¬ 
ton  Packet,  Inc.,  PO  Box  350,  Prince- 
ton,  NJ  08542. _ 

HOME  DELIVERY  MANAGER 
Southern  California  daily  newspaper 
seeking  organized  self-motivated  indivi¬ 
dual  with  a  can-do  attitude.  Position 
answers  to  circulation  director.  Respon¬ 
sible  for  staff  of  16.  Good  salary,  incen¬ 
tives  and  benefits.  Send  resume  and 
salary  requirements  to  Box  1024, 
Editor  &  Publisher. 


HELP  WANTED 


_ CIRCULATION _ 

CIRCUUTION  MANAGER  for  10,000 
ABC  5-day  daily  plus  TMC  product  in 
Michigan's  beautiful  Upper  Peninsula. 
Immediate  chance  to  manage  your  own 
team.  Desire  and  ability  to  develop 
sales  and  marketing  plans  a  must,  ^nd 
resume  and  letter  with  salary  history  to: 
Jack  Mitchell,  General  Manager,  Even¬ 
ing  News,  109  Arlington,  Sault  Ste. 
Marie,  Ml  49783.  No  call,  please. 

CIRCULATION  ZONE  MANAGER  for 
highly  competitive,  central  New  Jersey 
newspaper,  52,000  circulation. 
Requires  three  years  proven  track 
record.  College  preferred.  We  are  look¬ 
ing  for  an  aggressive  sales,  administra¬ 
tively  strong  individual  with  proven 
leadership  abilities  to  join  our  circula¬ 
tion  team.  Starting  salary  $23,000  to 
$26,000  plus  monthly  bonus.  Send 
resume  with  salary  history  to  Box  1084, 
Editor  &  Publisher. 


CIRCULATION  DIRECTOR  for  upper 
Midwest  mid-sized  daily  with  real 
growth  potential.  If  you  have  imagina¬ 
tion,  energy  and  a  record  of  increasing 
circulation,  let's  talk.  A  rudderless  stan 
needs  motivation,  leadership  and  new 
ideas.  Box  1087  Editor  &  Publisher. 

HOME  DELIVERY  MANAGER 
Sunny  California  major  metro  has  open¬ 
ing  for  Home  Delivery  Manager  to  over¬ 
see  department  of  50  PM  District 
Managers  and  supervisors.  If  you  appre¬ 
ciate  leadership  through  motivation 
rather  than  intimidation  and  believe 
your  management  role  is  to  make 
people  successful  and  if  you  have  more 
potential  rather  than  experience  you 
might  have  found  the  perfect  career 
opportunity.  Box  1070,  Editor  & 
Publisher. 


_ EDITORIAL _ 

AGGRESSIVE  REPORTERS  needed  for 
state  house  bureau  serving  two  news¬ 
papers  in  Vermont.  Reporters  with 
experience  covering  political,  legislative 
and  state  government  news  preferred. 
Send  resume  and  sample  clips  to 
Vermont  Press  Bureau,  TO  Box  277, 
Montpelier,  VT  05602. _ 

OPENING  FOR  EXPERIENCED  news¬ 
paper  person.  6,000  circulation  week¬ 
ly.  Camera  ability  and  strong  feature 
writing  important.  Salary  commensu¬ 
rate  with  experience  and  ability. 

Send  resume,  references,  clips  to:  R. 
Heth,  (^rdondale  News,  41  N.  Church 
St.,  (iarbondale,  PA  18407. 


E&P  CLASSIFIED 


REPORTER  for  twice-weekly  newspaper 
on  South  Carolina  coast.  Must  show 
initiative  and  ability  to  write  and  take 
photos.  Send  resume  and  clips  to 
Warren  Cullen,  PO  Box  725,  N.  Myrtle 
Beach,  SC  29597. _ 

REPORTERS- 

South  Florida  weekly  group  has  immedi¬ 
ate  openings  for  entry-level  reporters, 
and  anticipates  future  openings  to  meet 
expansion  plans.  J-school  graduates 
preferred,  but  all  applicants  considered 
on  merit.  Contact:  Del  Stuart,  Glades 
Newspapers,  PO  Box  1236,  Clewiston, 
FL  33440,  or  phone  (813)  983-9148. 


BUREAU  REPORTER 
Opening  for  a  self  starter  with  aggres¬ 
sive,  30,000  circulation,  7-day  AM  on 
Florida's  Gulf  Coast.  Experience 
preferred,  but  talented  beginners 
welcome  to  apply.  Photo  skills  a  must. 
Live  30  minutes  from  the  world’s  most 
beautiful  beaches  and  work  for  an  ambi¬ 
tious  and  serious  newspaper.  Send 
resume,  clips,  and  salary  requirements 
to  Managing  Editor,  Jay  Pitts.  PO  Box 
2949,  Fort  Walton  Beach,  FL  32549. 
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ASSISTANT  EDITOR  for  newsletter 
covering  corporate  take-overs.  Report¬ 
ing  and  research.  Send  resume  to 
James  Shillinglaw,  Corporate  Control 
Alert,  600  Third  Avenue,  New  York,  NY 
10016. 


ASSISTANT  NEWS  EDITOR:  here’s  a 
chance  to  join  one  of  the  best  newspap¬ 
ers  of  its  size  in  the  country.  Our  award¬ 
winning,  Zone  3  daily,  needs  a  news 
editor  strong  on  copy  editing  skills.  If 
you  have  the  experience,  drive  and 
determinaton,  send  work  samples, 
resume  and  salary  expectations  to:  Dan 
Genest,  Senior  News  Editor,  Kingsport 
Times-News,  Box  479,  Kingsport,  TN 
37662. 


SUPER  SLOT  we  are  looking  for  a  rare 
commodity.  A  talented,  technically 
proficient  slot  person  with  some  fire  in 
his  (or  her)  eyes  and  a  desire  to  move 
into  management.  Must  be  able  to 
deliver  design  that  sparkles,  headlines 
that  sing  and  copy  that  is  clean,  clear 
and  concise-on  a  daily  basis.  For  a  pro, 
top  salary  and  benefits  from  a  daily  and 
Sunday  in  a  high  growth  area  of 
Pennsylvania.  Box  9986,  Editor  & 
Publisher. 


THE  NATION'S  LARGEST  and  fastest 
growing  recreational  gaming  and  lottery 
monthly  has  a  rare  oportunity  for  a  high- 
energy,  newspaper  trained  self-starter. 
Requirements:  news  sourcing  from 
state  lottery  agencies,  casinos;  care, 
seeding  and  acquisition  of  correspon¬ 
dents  (currently  more  than  30)  and 
freelance  writers;  coordinating  of 
layout,  production;  interaction  with 
advertising  marketing  programs;  and  a 
flair  for  discovering,  writing  and  direct¬ 
ing  investigative  stories.  Although 
salary  and  benefits  are  low  compared  to 
big  city  dailies,  this  is  an  exciting  posi¬ 
tion  with  unlimited  potential.  Located 
in  Zone  2.  Letter  and  resume  to  Regal 
Communications  Corp.,  PO  Box  5013, 
Cherry  Hill,  NJ  08034. 

TWO  WRITERS 

We’re  looking  for  two  bright,  enthusias¬ 
tic  writers  who  will  generate  enough 
tightly  composed,  readable  news  and 
feature  stories  to  fill  daily  and  weekend 
VDT  files  for  a  Northeastern  Ohio  daily. 
We  want  hard-working  team  players  who 
know  what  it’s  like  to  take  on  and  beat 
competition  on  four  sides.  If  you  have 
ideas,  the  ability  to  dig  out  the  facts  and 
tell  stories  that  will  make  our  readers 
laugh,  cry,  jump  or  shout,  send  a 
resume  and  a  few  of  your  best  samples 
tO: 

Michael  E.  Hanke,  Editor 

The  Repository 

500  Market  Avenue  South 
Canton,  OH  44702 


WANTED;  Small  English-language 
weekly  in  U.S.  Caribbean  needs  all- 
around  news  reporter  with  ability  to 
move  up  to  editing  and  layout.  Multi¬ 
racial  community.  Send  resume,  work 
samples  and  salary  requirements  to  Box 
1088,  Editor  &  Publisher. 


WANTED  SPORTSWRITER  for  Texas 
Gulf  Coast  daily.  Person  will  also  share 
desk  work  with  sports  editor.  Will 
consider  recent  grads.  Send  clips, 
resume  to  The  Daily  Tribune,  PO  Box 
1551,  Bay  City,  TX  77414. 


WANTED:  sports  and  general  assign-  j 
ment  reporter.  Must  be  self  motivated.  | 
For  large  semi-weekly  in  extreme  north¬ 
east  Texas,  Bowie  (Jounty.  Knowledge 
of  camera  helpful.  Relocation  a  must. 
(214)  628-5801  days,  (214) 
628-5639  nights. 

WYOMING’S  top  weekly  newspaper  is 
looking  for  an  experienced  reporter  to 
cover  major  beats.  Photography,  copy 
editing  a  plus.  Send  resume  and  clips  to 
Jackson  Hole  News,  Box  7445,  Jack- 
son,  WY  83001. 
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REPORTER  for  People  section  with 
wide  range  of  experience.  Layout, 
camera  skills  helpful.  Live  in  beautiful 
Southwest  Florida  near  Gulf  beaches. 
Send  resume,  work  samples  to  Execu¬ 
tive  Editor,  Naples  Daily  News,  PO  Box 
7009,  Naples,  FL  33940. _ 

SPORTS  EDITOR— Alabama’s  largest 
tri-weekly  is  seeking  editor  for  one 
person  s^rts  department.  Located  in 
great  hunting  and  fishing  area.  Send 
resume  and  clips  to:  The  Sand  Moun¬ 
tain  Reporter,  PO  Box  190,  Albertville, 
AL  35950. 


SPORTS-FEATURE  WRITER  semi¬ 
weekly  in  cool  mountains  of  southern 
WV  needs  a  reporter  to  write  sports  and 
news  features.  Group  ownership  offers 
future  advancement.  Call  Rip  (304) 
469-3373. 


SPORTS  SLOT  POSITION 
Opening  for  talented  sports  desk  person 
with  proven  layout,  copy  editing  and 
rewriting  skills  to  work  slot  four  to  five 
times  a  week.  Should  be  experienced  in 
and  committed  to  providing  top  news 
coverage  and  interesting,  quality  sports 
pages.  71,000  AM  daily;  80,000, 
Sunday.  Send  resume  and  clips  by  July 
15  to  Mary  Collins,  The  Gazette,  500 
Third  Ave.  SE,  (jedar  Rapids,  lA 
52401.  EOE. _ 

TALENTED  JOURNALIST  WANTED 
InfoWorld,  the  leading  weekly  newspap¬ 
er  for  the  microcomputing  industry  is 
seeking  to  lure  talented,  highly  moti¬ 
vated,  professional  journalists  to  work 
in  its  editorial  office  near  San  Francis¬ 
co.  Infoworld  is  a  member  of  the  CW 
Communications,  Incorporated  group, 
the  world’s  largest  publisher  of  compu¬ 
ter  related  information.  The  group 
publishes  more  than  50  computer 
publications  in  more  than  20  major 
countries.  Nine  million  people  read  one 
or  more  of  the  group’s  publications  each 
month. 

EXPERIENCED  REPORTERS 
Very  aggressive  business  and  technolo¬ 
gy  reporters  with  at  least  three  years  of 
daily  newspaper  experience.  Applicants 
should  have  a  proven  track  record  of 
accurate  reporting  of  business  and/or 
computer  industry  news.  Duties  include 
the  writing  of  5  solid  news  stories  a 
week  based  on  original  reporting  and 
the  writing  of  in-depth  feature  stories  on 
a  regular  basis.  Candidate  must  be  able 
to  produce  top-notch  stories  under 
strict  deadline,  pressure. 

NEWSPAPER  DESIGNER 
Talented  experienced  designer,  respon¬ 
sible  for  implementing  and  maintaining 
the  graphic  look  of  the  newspaper. 
Designer  will  be  responsible  for  manag¬ 
ing  the  week-to-week  design  process 
I  and  for  managing  the  work  of  other 
designers.  Applicants  should  have  a 
minimum  of  5  years  experience  in 
publication  design  and  have  an  excel¬ 
lent  knowledge  of  typography,  photoe¬ 
diting  and  illustration.  The  designer  will 
be  responsible  for  preparing  charts  and 
graphs  and  other  graphics  mechanicals 
and  for  working  closely  with  the  printer 
to  achieve  desired  results. 

ASSOCIATE  NEWS  EDITOR 
Experienced  editor  with  the  knowledge 
of  microcomputers  and  a  knack  for 
managing  reporters  and  writers.  Applic¬ 
ants  should  have  excellent  editing  and 
rewrite  skills.  Must  have  proven  ability 
to  work  under  strict  deadlines,  must 
have  strong  interpersonal  skills  and 
must  have  in-depth  understanding  of 
trends  and  technology  in  the  microcom¬ 
puter  industry. 

We  offer  the  right  candidates  top  sala¬ 
ries  and  benefits  and  the  opportunity  to 
live  in  the  most  desirable  urban  area  in 
the  country.  Please  respond  with  cover 
letter,  resume  and  examples  of  work  to 
Carol  Czyzewski,  InfoWorld,  1060 
Marsh  Road,  Suite  C-200,  Menlo  Park, 
CA  94025.  No  phone  calls,  please. 


NEWS  EDITOR,  BOATING 
We’re  the  nation’s  leading  boating 
newspaper  and  we’re  growing.  We  need 
a  skilled  assignment  editor  to  work  with 
staff  reporters  and  stringers  on  our 
largest  edition.  We  want  someone  who 
understands  both  hard  and  soft  news, 
can  develop  balanced  story  budgets, 
write  sharp  editorials  and  do  some 
reporting,  (jualifications  should  include 
reporting/editing  experience  on  small  or 
mid-sized  daily  and/or  large  weekly; 
must  have  some  boating  knowledge. 
Pleasant  work  environment  in  river  front 
community;  competitive  salary.  Please 
send  resume,  samples  to:  Editorial 
Director,  Soundings,  Essex,  CT  06426. 

NEWS  EDITOR/REPORTER:  small  Ohio 
daily  has  opening  for  news  editor/ 
reporter  to  assist  in  page  makeup,  head¬ 
lines  and  copy  editing.  Responsibilities 
of  this  no.  2  spot  also  include  coverage 
of  local  schools,  and  area  city  council. 
Ideal  applicant  should  have  a  minimum 
of  1  year  experience,  be  highly  moti¬ 
vated  and  able  to  assume  leadership 
role.  Strong  editing  skills  a  must.  Salary 
range  of  $12,000-13,000  is  negoit- 
able.  Send  resumne  and  clips  by  July 
11th  to  PO  Box  648,  Gallon,  OH 
44833. 


NIGHT  EDITOR 

40,000  daily,  soon-to-be  Sunday  needs 
a  night  editor  with  a  solid  background  in 
editing  and  directing  news  coverage. 
Paper  is  expanding  rapidly  in  a  growing 
area,  midway  between  Wilmington  and 
Philadelphia.  Send  resume  and  salary 
requirements  to:  Hannah  Gardner, 
Editor,  Daily  Local  News,  250  N.  Brad¬ 
ford,  Ave.,  West  Chester.  PA  19382. 

MANAGING  EDITOR  for  growing  weekly 
group  in  NYC.  A  real  challenge  for  a  real 
NEWS  person.  Send  resume,  clips, 
salary  requirement  and  letter  telling  us 
why  you’re  in  the  newspaper  business 
tO:  Ed  Weintrob,  Brooklyn  Paper  Publi¬ 
cations,  26  Court  Street,  Brooklyn,  NY 
11242. 


MANAGING  EDITOR  Manhattan  news 
magazine  seeks  take-charge  editor 
with  the  know  how  to  produce  a  slick, 
informative  and  stylish  weekly  from 
start  to  finish.  Good  people  skills,  ideas 
and  creativity  a  must.  Box  1089,  Editor 
&  Publisher. 


MANAGING  EDITOR  for  17,000  region¬ 
al  daily  in  America’s  heartland.  We 
need  an  experienced  professional  who 
can  provide  leadership,  is  community 
minded,  understands  the  need  of  a 
varied  readership,  and  can  provide 
training  and  encouragement  to  a 
responsive  staff.  We  offer  a  clean, 
attractive  small  city  lifestyle  with  good 
schools,  recreation,  four  year  college, 
community  college  and  outstanding 
environment  for  raising  a  family.  Excel¬ 
lent  salary,  benefits  and  profit  sharing. 
Send  your  resume  to  Don  Seaton, 
Publisher,  The  Hastings  Tribune,  PO 
Box  788,  Hastings,  NE  68901. 

NEWS/BUSINESS  EDITOR 
Leading  weekly  newsletter  covering  the 
paper  industry,  in  Zone  2  is  seeking  an 
experienced  news  editor  for  its  New 
York  office.  Work  would  also  include 
writing  some  feature  material  for 
monthly  magazine. 

Candidate  should  have  at  least  3  to  5 
years  of  experience  on  a  daily  newspap¬ 
er  or  trade  publication,  preferably  in 
covering  business  or  economics.  Ability 
to  interview,  write  analytically  and 
handle  statistics  is  important. 
Compensation  and  benefit  package  are 
highly  competitive.  Please  send  a  cover 
letter  and  detailed  resume  plus  desired 
compensation  range  and  writing 
samples  to:  David  Allan 
Miller  Freeman  Publications 
370  Lexington  Avenue 
New  York,  NY  10017 


NEWS/BUSINESS  EDITOR 
Leading  weekly  newsletter  covering  the 
paper  industry,  in  Zone  9  is  seeking  a 
news  editor  for  its  San  Francisco  office. 
Work  would  also  include  writing  some 
feature  material  for  a  monthly 
magazine. 

Candidate  should  have  at  least  2  to  3 
years  of  experience  on  a  daily  newspap¬ 
er  or  trade  publication,  preferably  in 
covering  business  or  economics.  Ability 
to  interview,  write  analytically  and 
handle  statistics  is  important. 
Compensation  and  benefit  package  are 
highly  competitive.  Please  send  a  cover 
letter  and  detailed  resume  plus  desired 
compensation  range  and  writing 
samples  to:  Will  Mies 
Miller  Freeman  Publications 
500  Howard  Street 
San  Francisco,  CA  94105 


NEWS  EDITOR 

Small,  daily  suburban  Washington, 
D.C.  newspaper  seeks  news  editor  to 
edit  community  news  copy,  layout 
pages,  assist  managing  editor.  Aggres¬ 
sive  competitive  newspaper.  Send  full 
details  including  salary  requirements 
with  first  letter.  Write  David  Lawson, 
Northern  Virginia  Sun,  1227  North  Ivy 
St.,  Arlington,  VA  22201. 


EDITOR  IN  CHIEF  (Japanese 
Language).  Formulate  editorial  policies, 
direct  operation  of  newspaper,  confer 
with  editorial  policy  committee.  Write 
leading  or  policy  editorials.  Must  be 
able  to  speak,  read,  and  write  Japanese 
and  English.  B.A.  required.  Two  years 
of  journalist  and  two  years  of  editor 
•experience  required.  $2,817  per 
month,  40  hours  per  week.  Job  site  and 
interview  in  Torrance,  California.  Send 
this  ad  and  resume  to  Job  Number  WS 
4856,  PO  Box  9560,  Sacramento,  CA 
95823-0560  no  later  than  Julv  13. 

FRUSTRATED  REPORTER?  In  a  dead 
end,  low  paying  job?  We  need  a  tough, 
dynamic,  community-minded  reporter 
who  knows  how  to  build  a  sleepy  rural 
weekly  with  a  news  staff  of  three  into  a 
first-rate  paper.  If  you  can  drive  up 
circulation,  fire  up  our  staff,  and  win 
community  support  we’ll  give  you  top 
pay  and  the  editor’s  post.  We  reward 
results.  Contact  Julie  Hamlin,  Person¬ 
nel  Director,  James  Newspapers,  Inc., 
PO  Box  269,  Norway,  ME  04268  (207) 
743-7011. 


GOVERNMENT  JOBS 
$16,040-$59,230/yr.  Now  Hiring.  Call 
(805)  687-6000  Ext.  R-4261  for 
current  federal  list. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


CHIEF  EDITOR,  leading  multi¬ 
publishing  firm  serving  growing  hi-tech 
markets  seeks  take-charge  person  with 
strong  editorial/technical  trade  back¬ 
ground.  Previous  experience  as  chief 
editor  is  desirable,  but  individual  who 
has  demonstrated  leadership  abilities 
with  major  technical  trade  publication 
would  be  considered.  Opportunity 
requires  individual  with  proven  record 
of  accomplishment,  ability  to  manage  a 
professional  editorial  team  and  strong 
interpersonal  skills.  Will  interface  with 
industry  leaders.  Los  Angeles  area. 
Excellent  work  environment,  salary 
commensurate  with  experience.  Send 
resume,  salary  requirements,  samples 
writing/publications  to  Publisher,  Box 
1783,  Lomita,  CA  90717. 


CITY  EDITOR  for  15,500  circulation 
daily  in  beautiful  Western  Massa¬ 
chusetts.  Must  have  strong  local  report¬ 
ing  background,  commitment  to  quality 
and  an  ability  to  motivate  a  ten  member 
local  reporting  staff.  Send  resumes  to 
Managing  Editor,  The  Recorder,  14 
Hope  St.,  Greenfield,  MA  01301. 
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LINE  ADS 

1  week  —  $5.25  per  line 
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3  weeks  —  $3.95  per  line,  per  issue. 

4  weeks  —  $3.1 5  per  line,  per  issue. 

Add  $5.50  per  insertion  for  box  service. 
Count  as  an  additional  line  in  copy. 


1  week  —  $3.50  per  line 

2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $2.30  per  line,  per  issue. 

Add  $3.50  per  insertion  for  box  service. 
Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 
3  lines  minimum. 

NO  ABBREVIATIONS. 


DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  Issue. 

Payment  must  accompany  all  Positions  Wanted  sds. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
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EDITORIAL 


CAREER  STEP  small  weekly  near  Char¬ 
leston,  WV  needs  a  managing  editor. 
Ideal  job  for  good  reporter  who  wants  to 
get  into  management.  Group  ownership 
offers  future  advancement.  Call  Rip 
'304)  469-3373. 


CITY  EDITOR 

We  seek  a  city  editor  with  management 
experience,  news  judgment,  drive  and 
determination  to  lead  a  48-person  staff 
at  our  Zone  3,  48G  daily.  The  success¬ 
ful  candidate  will  join  a  newspaper 
committed  to  excellence,  which 
commands  the  lead  in  a  very  competi¬ 
tive  market.  Salary,  $25,000;  excellent 
benefits;  dividend  program.  We  offer  a 
challenging  assignment  in  a  outstand¬ 
ing  working  and  living  environment. 
Reply  quickly  with  full  resume  and 
cover  letter  telling  us  why  you’re  the 
right  person  for  the  job,  to  Box  1106, 
Editor  &  Publisher. 


COLUMNIST 

Challenging  opportunity  for  someone 
who  is  a  witty,  graceful  writer  and  a 
strong  reporter.  We  want  a  column  that 
will  reflect  the  flavor  of  life  in  our 
community  by  reporting  on  people: 
what  they  are  doing  and  saying.  The 
column  should  be  newsy,  funny  and  a 
good  read.  We  are  a  growing  Knight- 
Ridder  newspaper,  115,000-circu¬ 
lation. 

Resume  and  clips  to: 

David  Green,  City  Editor, 
Herald-Leader,  Main  &  Midland, 
Lexington,  KY  40507 

COPY  EDITOR/REPORTER-group  of  3 
news  weeklies  covering  the  New  Jersey 
shore  seeks  to  add  to  its  growing  staff  of 
talented  enthusiastic,  professionals. 
Job  involves  a  mix  of  copy  editing, 
feature  writing  and  news  reporting. 
Send  resume  and  clips  to  Curt  Travers, 
The  SandPaper,  1816  Long  Beach 
Blvd.,  Surf  City,  NJ  08008. 

COPY  EDITOR 

Pulitzer  prize-winning,  25,000  circula¬ 
tion  PM  seeking  copy  editor  with  strong 
layout,  grammar  and  headline  writing 
skills.  Opportunities  for  advancement. 
Send  letter,  resume  and  layout  samples 
to  Jim  Laubach,  Editor,  The  Globe- 
Times,  202  West  4th  St.,  Bethlehem, 
PA  18015. 


COPY  EDITOR 

We're  a  fast-growing  62,000  AM  in  a 
highly  competitive  market,  looking  for 
the  best  we  can  find.  We’re  seeking  an 
experienced  copy  editor  who  can  hit  the 
ground  running.  Competitive  salary  and 
plenty  of  advancement  opportunity  for 
the  right  person.  Please  send  clips  that 
show  a  respect  for  the  language  and  a 
knack  for  writing  good  headlines. 
Letter,  resume  and  clips  to  Vinny  Byrne, 
Copy  Desk  Chief,  Daily  Record,  55  Park 
Place,  Morristown,  NJ  07960. 

COPY  EDITOR 

Must  be  skilled  at  both  word-editing 
and  attention  to  content.  Minimum  2 
years  experience  required.  Send  letter, 
resume  and  references  to  David  Bailey, 
Deputy  News  Editor,  Hartford  Courant, 
285  Broad  St.  Hartford,  CT  06115. 
EOE. _ 

EDITOR/WRITER-successful  in  present 
position,  but  considering  future  oppor¬ 
tunities.  To  become  an  active  particip¬ 
ant  in  growth  of  a  highly  unusual 
management  and  marketing  communi¬ 
cations  company  which  has  been  serv¬ 
ing  top  transnational  corporations  for 
15  years.  Key  skills:  facility  in  editing 
and  writing  on  a  wide  range  of  technolo¬ 
gy,  business  and  creative  subjects; 
judgment  and  sophistication  to  guide 
senior  corporate  executives;  willingness 
to  take  some  risks  on  own  capabilities  to 
perform  for  the  appropriate  rewards; 
commitment  to  professionalism.  Box 
1096,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


EDITORIAL  WRITER 
The  Baltimore  Sun  is  seeking  a  highly 
qualified  journalist  with  outstanding 
writing  ability  and  proven  good  judg¬ 
ment.  Solid  experience  in  editorial  writ¬ 
ing  and  commentary,  plus  a  knowledge 
of  Washington  affairs  preferred,  ^nd 
resume  to  Joseph  R.  L.  Sterne,  Editorial 
Page  Editor,  The  Baltimore  Sun,  501 
North  Calvert  Street,  Baltimore,  MD 
21278. 


EDITOR  sought  for  20,000  circulation 
western  Massachusetts  daily  with  repu¬ 
tation  for  strong  communi^  coverage. 
Independently  owned.  Experience  as 
reporter  and  editor  required  to  manage 
4(5  plus  staff  members.  Hands-on  posi¬ 
tion  dealing  with  all  aspects  of  daily 
news  gathering  and  presentation.  Reply 
to  Charles  De  Rose,  Co-publisher,  Daily 
Hampshire  Gazette,  PO  Box  299, 
Northhampton,  MA  01061. 


Editorial  Page  Editor 
City  Editor 
Copy  Editors 

JOB  BANK  has  immediate  openings  for 
the  above  positions.  If  you  are  inter¬ 
ested  in  these  jobs,  send  your  resume  to 
JOB  BANK,  2615  River  Road,  Suite  7, 
Cinnaminson,  NJ  08077,  or  call  Direc¬ 
tor,  Debra  Bissinger  at  (609) 
786-1910.  There  are  are  no  referral 
fees  for  the  above  positions. 

EXPERIENCED  COPY  EDITOR,  skilled 
at  sensing  factual  errors  as  well  as 
seeing  the  technical  ones.  We  want 
someone  who  can  deal  with  reporters  on 
a  one-to-one  basis  and  who  also  has 
skills  in  writing  headlines  and  laying  out 
pages.  Please  send  letter  and  resume  to 
Frank  V.  McCarthy,  Managing  Editor, 
Berkshire  Eagle,  33  Eagle  St.,  Pitts¬ 
field,  MA  01201. 


EXPERIENCED  BUSINESS  REPORTER 
Expanding  business  section  of  Syra¬ 
cuse,  New  York  Herald-Journal,  Herald 
American  (104,000  daily;  250,000 
Sunday)  seeks  aggressive  reporter  with 
at  least  3  years  business  writing  experi¬ 
ence.  Must  have  demonstrated  ability  to 
dig  beyond  the  annual  report  and  the 
public  relations  department.  Know¬ 
ledge  of  corporate  finance  and  the 
insurance  and  banking  industries 
essential,  as  is  the  ability  to  write  clear¬ 
ly  about  them.  Send  resume  and  20 
clips  covering  a  range  of  business  writ¬ 
ing  challenges  to  Jeff  Rea,  Executive 
Business  Editor,  Herald-Journal,  PO 
Box  4915,  Syracuse,  NY  13221. 

FEATURE  EDITOR  we're  an  East  Coast 
metro  searching  for  proven  feature 
editor/manager  to  direct  and  develop  a 
talented  staff  of  25  reporters  and 
editors.  We  will  hire  someone  who 
shows  a  commitment  to  sharp  news 
gathering,  lively  writing  and  eye  catch¬ 
ing  graphics.  Salary  to  high  $30’s. 
Send  resume,  samples  and  a  letter 
explaining  your  vision  of  good  feature 
pages.  Box  1119,  Editor  &  Publisher. 
AA/EOE. 


FEATURES  EDITOR 
Metro  daily  in  Midwest  seeks  features 
editor  with  minimum  5  years  experi¬ 
ence.  Must  have  experience  in  features 
editing,  page  design,  process  color  and 
graphics.  Applicant  should  not  be  afraid 
of  hard  work  in  challenging  atmosphere. 
A  progressive  newspaper  in  a  very 
competitive  market.  Send  resume, 
clips,  salary  requirement  and  refer¬ 
ences  with  inquiry.  Box  1095,  Editor  & 
Publisher. 


FEATURES  WRITER  needed  by  65,000 
circulation  daily.  Want  bright,  prolific 
person  who  can  switch  gears  with 
consistently  good  copy.  Layout  ability  a 
plus.  Send  resume,  clips  to  Connie 
Nesteruk,  Bucks  County  (Courier  Times, 
8400  Rte  13,  Levittown,  PA  19057. 
Deadline  July  7th. 
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HELP  WANTED 


EDITOR 

Fast-paced  daily  education  news 
service  seeks  top-notch  editor  with 
strong  language  and  people  skills.  Look¬ 
ing  for  speedy  wordsmith  who  also  can 
edit  or  clarity  and  grammar.  Daily  copy 
editing  experience  required;  knowledge 
of  education  preferred.  Salary  commen¬ 
surate  with  experience.  Please  send 
work  samples  and  resume  to  Box  CC, 
1300  North  17th  St..  Suite  1600, 
Arlington,  VA  22209. 

EDITORIAL  PAGE  WRITER/EDITOR 
Growing  50,000  Zone  3  newspaper 
seeks  enthusiastic  person  to  write  well- 
reasoned,  thought  provoking  editorials 
and  supervise  editorial  page.  Individual 
liberties/laissez  faire  philosophy  impor¬ 
tant.  Send  resume  and  salty  require¬ 
ments  to  Box  1 105,  Editor  &  Publisher. 

EDITOR-IN-CHIEF 

One  of  America’s  top  city-business 
newspapers  is  looking  for  a  leader  with 
top  credentials  to  drive,  coach,  and 
inspire  our  award-winning  editorial 
staff.  Our  newspaper  is  part  of  the  Busi¬ 
ness  Journal  Publications,  Inc.  chain, 
and  enjoys  rapid  growth  in  this 
outstanding  city. 

The  person  we  seek  must  possess 
superior  editorial  and  leadership  skills, 
be  a  great  reporter  and  be  able  to  excel 
in  a  competitive  market.  Send  resume 
and  cover  letter  to  John  C.  Beddow, 
Publisher,  Pittsburgh  Business  Times, 
10  North  2  Gateway  Center,  Pittsburgh, 
PA  15222. 

COPY  EDITOR 

Growing  24,000  daily  creating  new 
copy  editor’s  position;  searching  for 
experienced  news  person  who  under¬ 
stands  the  need  for  accuracy  and  timeli¬ 
ness.  We  pay  competitive  salary, 
provide  excellent  benefits.  We’re  fast- 
paced,  and  are  located  in  aggressive 
flourishing  Southeastern  New  England 
market.  This  position  must  be  filled  not 
later  that  August  15.  Send  resume, 
salary  requirements  to  Ned  Bristol,  PO 
Box  600,  Attleboro,  MA  02703. 

LIVING  SECTION  EDITOR 
24,000  PM  seeks  writer/editor  for 
Living  Section  which  includes  weekly 
four  color  feature  page.  We’re  looking 
for  an  imaginative  writer  who  can  take 
charge  of  the  section.  Send  resume, 
clips,  layouts  to  Ned  Bristol,  General 
News  Editor,  The  Sun  Chronicle,  Box 
600,  Attleboro,  MA  02703. 

RESEARCH 


HELP  WANTED 


LIVELY  AM  DAILY  looking  for  top-notch 
writer  to  work  as  columnist  in  metro 
Phoenix.  Aggressive,  talented, 
enthusiastic.  We  want  someone  who 
has  the  ability  to  pick  Joe  Six- 
Pack’s  brains.  Great  writing  freedom. 
Make  them  laugh,  cry.  Make  the  movers 
shake.  Send  best  8  clips  to  Mr.  Sandy 
Schwartz,  Managing  Editor,  Mesa 
Tribune,  120  West  1st  Ave,  Mesa,  AZ 
85202. 

_ MARKETING _ 

MARKETING  SERVICES  AND 
RESEARCH  MANAGER 
Major  metropolitan  daily  newspaper  in  a 
competitive  Southwest  market  seeks  a 
unique,  highly  motivated  individual 
with  market  research  skills  and  a  crea¬ 
tive  flair  to  manage  its  marketing 
services  department.  The  successful 
candidate  will  assume  overall  responsi¬ 
bility  for  marketing  research  from  study 
design  through  analysis  and  presenta¬ 
tion,  as  well  as  manage  all  phases  of 
sales  promotion  material  design  and 
production.  Competitive  salary  and 
benefits.  Send  resume  in  confidence  to 
Box  1083,  Editor  &  Publisher. 

MARKETING  RESEARCH 

This  Could  Be  The 
OPPORTUNITY 
You  Have  Been  Waiting  For 
A  national  daily  and  Sunday  newspaper 
group  is  searching  for  an  experienced 
survey  research/promotion  person  to 
start-up  a  one  person  department  at 
corporate  headquarters. 

The  person  selected  for  this  opening 
will  be  required  to  spend  at  least  60% 
of  the  time  in  the  field  working  on 
special  research  and  promotion  projects 
at  our  newspapers. 

The  person  we  are  looking  for  must  have 
at  least  four  years  on-the-job  experience 
at  a  medium  size  (40,000  to  80,000) 
newspaper.  This  person  must  also  be 
imaginative,  analytical,  enthusiastic 
and  personable. 

Salary  open  for  discussion.  Excellent 
company  benefits  including  dental 
plan,  major  medical,  company-paid 
pension  plan,  group  life  insurance, 
tSOP,  etc. 

A  wonderful  opportunity  for  the  right 
person. 

Please  send  resume  and  letter  telling  us 
all  about  yourself  to: 

Box  1098 

Editor  &  Publisher 

_  RESEARCH 


HELP  WANTED 


PHOTOGRAPHY 


COLOR  TRANSPARENCIES  NEEDED 
for  fact  detective  magazine  covers. 
Study  covers  on  newsstands  before 
submitting.  Pay  $200  to  $300.  Can  be 
steady  market  for  pro.  Submit  with 
model  releases  To  Dominick  A.  Merle, 
Editor,  Globe  Communications  Corpora¬ 
tion,  1440  Saint  Catherine  St.,  W, 
Montreal,  Canada  H3G1S2. 

PHOTOTYPESETTING 

COMPOSING  DEPARTMENT  foreman 
w  daily,  weeklies,  commercial  plant. 
C.G.  (1)  system,  MCS  8400  experience 
required.  Growing  newspaper  group  in 
Southwest.  Send  resume  with  salary 
requirements  to  Charles  Cagle,  Neigh¬ 
bor  Newspapers,  8545  East  41  St., 
Tulsa,  OK  74145. 


NEWSPAPER  JOBS 
FOR 

NEWSPAPER  PEOPLE 


_ PRESSROOM _ 

PRESSROOM  FOREMAN 
Zone  4  is  seeking  press  foreman  exper¬ 
ienced  on  10  unit  Goss  Community  with 
color  unit.  Must  be  quality  conscious. 
Send  resume  including  salary  history  to 
PO  Drawer  6866,  Dothan,  AL  36302. 
WORKING  FOREMAN  well  rounded  for 
Florida  West  Coast  operation.  Take 
charge,  self  starter  to  run  pressroom. 
Goss  Urbanite  expertise  mandatory. 
Contact  Arnold  McDonald,  (813) 
629-2511. 

PRESSROOM  MANAGER  wanted  for 
major.  Zone  5,  daily  offset  operation. 
Applicants  will  please  include  resumes. 
Box  1052,  Editor  &  Publisher. 

WANTED  Goss  Metro  pressperson.  We 
need  a  good  journeyman  Metro  press 
operator  who  is  looking  to  better 
himself.  This  is  chance  for  the  right 
person  to  move  up.  High  pay  scale, 
great  benefits.  Interested  parties  apply 
in  confidence  to  William  Heider,  Sr., 
Production  Manager,  Times  Publishing 
Company,  Times  Square,  Erie,  PA 
165.34. _ 

RESEARCH 


HELP  WANTED 


PRESSROOM 


PRESSROOM  MANAGER 
High  volume,  three  shift  operation  in 
Zone  2  needs  energetic,  knowledgeable 
person  to  manage  pressroom  operation. 
Must  have  Urbanite/Community  experi¬ 
ence,  strong  mechanical  skills  and  abil¬ 
ity  to  produce  overachievers  in  a  crew  of 
30.  Earnings  potential  to  $35K.  This 
person  will  be  required  to  achieve  the 
following  goals: 

•Timely  production  of  all  jobs. 

•Smooth  mechanical  operation  of  all 
equipment. 

•Ongoing  consen/ation  of  newsprint  and 
ink. 

If  you  are  the  person  we  need,  send  your 
resume  and  references  and  salary 
history  to  Box  1056,  Editor  & 
Publisher. 

A  PRESSPERSON  some  experience  on 
a  web  or  sheet  fed  press  with  mechani¬ 
cal  ability.  Excellent  paid  benefits  and 
pension.  Apply  Bartash  Publications, 
/272  Woodland  Ave.,  Philadelphia,  PA 
19142,  (215)  365-1155. _ 

JOURNEYMAN  PRESSPERSON 
Seven-day  AM  publication  in  upper  East 
Tennessee  has  need  for  a  journeyman 
pressperson  to  work  on  a  Scott  press 
and  letterflex  platemaking  operation. 
Benefits  include  hospitalization  and 
medical  insurance  plan.  Paid  vacation, 
sick  leave,  holidays,  life,  disability 
insurance  and  retirement  plan.  Apply  to 
Sidney  Nave,  Pressroom  Foreman, 
Johnson  City  Press,  PO  Box  1717, 
Johnson  CiW,  TN  37605-1717.  Phone 
(615)  929-3111.  An  Equal  Opportunity 
Employer. 

NEWSPAPER  OFFSET  pressperson 
needed  for  medium-sized  shop,  printing 
all  newspaper  formats  and  newspaper 
inserts.  Must  have  Goss  Community 
experience.  Send  resume  to  Linda 
Picott,  Silver  State  Merchandiser  Inc., 
3721  Meade  Avenue,  Las  Vegas,  NV 
89102. 


Large  progressive  New  York  area  mediapublication  seeks  Research  Manager.  Candidates  will 
possess  demonstrated  experience  with  a  record  of  people  development  and  superior  within 
and  oral  communications  skills.  Knowledge  of  all  phases  of  research  and  planning  will 
include: 

•MEDIA  RESEARCH 

•QUESTIONNAIRE  DESIGN 

•SYNDICATED  RESEARCH  DATA 

•STATISTICAL  ANALYSIS 

•STRONG  ANALYTICAL  &  QUANTITATIVE  SKILLS 

•STRATEGIC  THINKING 

Advanced  degree  in  a  related  discipline  is  preferred.  All  responses  are  strictly  confidential 
Please  send  resume  including  salary  history  and  requirements  to: 

Dept  155,  Suite  2104,  401  Broadway 
New  York,  NY  10013 
An  Equal  Opportunity  Employer  (M/F) 


_ PRODUCTION _ 

"wp  OPERATIONS  director 

tro  Dress  Harte-Hanks  Direct  Marketing/DFW 
0  better  publishing  a  weekly  advertising  maga- 
the  rieht  mailed  to  half  a  million  households 
jv  craje  needs  effective  hands-on  operation 
ip«  anniu  manager.  Successful  candidate  must 
ider  Sr  knowledgeable  in  all  phases  of 

iihii'chino  composing,  prepress,  pressroom  and 
Erie  pl  mailroom.  Equipment  includes  Rolla- 
’  matic  475,  Compugraphic  8600,  Goss 
Community  web  press,  Heidelburg 
25x35,  AB  Dick  9850.  Abilities  to  meet 
M—  production  deadlines,  maintain  quality 
and  develop  people  in  a  growth  oriented 

-  company  are  a  must.  Degree  a  plus. 

Please  send  resume  to  Susan  Scott, 
Human  Resources  Director,  Harte- 
Hanks  Direct  Marketing/DFW, 
PO  Box  530810,  Grand  Pr.^irie,  TX 
75053. 


PRODUCTION  DIRECTOR 
The  Frederick  Maryland  News-Post 
seeks  an  experienced  production 
professional  to  fill  the  newly  created 
position  of  production  director  on  this 
twice  daily  Monday-Saturday  newspap¬ 
er  with  a  combined  press  run  of  40,000 
plus.  Applicants  must  have  10  to  15 
years  of  daily  newspaper  production 
experience  and  must  be  knowledgeable 
in  composing,  camera,  press  and  mail- 
room  operations.  Salary  commensurate 
with  experience.  Please  send  resume  to 
The  Frederick  News-Post,  PO  Box  578, 
Frederick,  MD  21701  Attn:  General 
Manager. 


WANTED-PRODUCTION  MANAGER,  2 
zone,  weekly  shopper  in  Redwood  Coun¬ 
try  of  Northern  California.  Base  salary 
plus  cost  control  incentive.  Progressive 
vacation  benefits,  medical  health  policy 
plus  other  benefits.  Send  resume  to: 
Attn:  Help  Wanted,  PO  Box  134,  Eure- 
_  ka.CA  95501. 
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_ PRODUCTION _ 

PRODUCTION  MANAGER 
Eastern  part  of  Zone  2.  Daily  (morning 
and  evening)  and  Sunday  newspaper 
with  over  100,000  circulation  seeking 
experienced  production  executive  to  run 
total  pressroom  and  composing  opera¬ 
tions.  Modern  facility  in  family-owned, 
old  time  company  in  a  dynamic  market. 
Must  be  quali^  conscious  and  possess 
ability  to  motivate  and  work  well  with 
people. 

immediate  opening.  Excellent  salary 
and  benefits.  For  confidential  consider¬ 
ation,  send  references  and  resume  to 
Box  1066,  Editor  &  Publisher. 

COMPOSING  ROOM  FOREMAN 
Excellent  opportunity  for  a  quality 
conscious  and  deadline  oriented  mana¬ 
ger  with  a  Zone  1,  mid-sized,  Monday 
through  Saturday,  afternoon  newspap¬ 
er.  We  are  a  seeking  an  individual  with  a 
good  working  knowledge  of  newspaper 
front-end  systems,  and  all  phases  of 
photocomposition.  The  right  candidate 
will  have  good  people  management 
skills  and  the  ability  to  supervise  a  staff 
of  25.  Some  union  background  a  plus, 
although  not  essential.  Good  salary  and 
benefit  package.  Send  resume  and 
salary  history  to  Box  1072,  Editor  & 
Publisher. _ 


_ SALES _ 

CONTRACT  SALES  SUPERVISOR 
Major  Southern  California  daily  seeks  a 
classified  telephone  contract  sales 
supervisor  with  a  track  record  of  meet¬ 
ing  established  revenue  and  lineage 
goals. 

This  career  position  requires  a  hands-on 
motivator  with  enthusiastic  coaching 
skills  to  lead  a  staff  to  achieve  their 
sales  objective,  including  individual 
account  analysis,  growth  and 
development. 

Strong  communication,  administrative 
and  organizational  skills  are  a  must. 
Also  prefer  computer  and  phone 
systems  experience.  A  college  degree 
and/or  advanced  knowledge  of  sales  and 
marketing  and  business  management  is 
required.  We  offer  competitive  benefits 
package,  salary  plus  commission.  If 
qualified,  please  send  resume  to  Box 
1118,  Editor  &  Publisher. 

LOOKING  FOR  SALESMAN  with  experi¬ 
ence  in  selling  press  equipment  and 
mailroom  equipment.  Must  be  able  to 
travel.  Please  call  (213)  256-4791. 


NEWSPAPER  SUPPLY  SALES 
Dependable,  hard  worker  for  newspaper 
printing  supply  sales.  Travel  high  prior¬ 
ity,  will  cover  all  client  newspapers  in 
multi-state  area.  Graphic  arts  back¬ 
ground  and  knowledge  of  web  offset 
presses  needed.  Salary  plus  commis¬ 
sion,  insurance  and  retirement  plans. 
Send  confidential  resume  and  salary 
requirements  to  HPS  Printing  Products, 
PO  Box  68536,  Indianapolis,  IN 
46268.  Attn;  J.  Frazier.  EOE. 


SALES  REPRESENTATIVE  for  state¬ 
wide  newspaper  advertising  service. 
Sell  new  display  accounts,  quarterly 
magazine  ads,  classified  program.  Must 
understand  newspaper  advertising. 
Statewide  travel  necessary.  Salary, 
commissions,  benefits.  Send  applica¬ 
tion  letter,  resume,  three  references 
who  may  be  contacted  to  David  L. 
Bennett,  Executive  Director,  Illinois 
Press  Association,  929  S.  Second, 
Springfield,  IL  62704. 

ZONE  5  needs  highly-talented  super- 
salesper.;on  with  great  enthusiasm  and 
high  energy  who  has  ability  to  build  and 
motivate  a  team  for  shopper  operations 
and  start-ups.  Opportunity  for  high 
earnings,  commission,  profit-sharing 
and  equity  with  long  established 
publishing  company.  Send  complete 
information  about  yourself,  including 
resume  to  Box  1074,  Editor  & 
Publisher. 


POSITIONS 


WANTED 


ADMINISTRATIVE 

AGGRESSIVE,  HANDS  ON  associate 
publisher  seeks  new  challenge  with 
large  weekly  or  weekly  group.  Strengths: 
getting  the  best  out  of  others  and 
increasing  ad  sales.  Excellent  perfor¬ 
mance  record.  Prefer  Zones  2,  1.  Box 
1099,  Editor  &  Publisher. 


GENERAL  MANAGER  or  Ad  Director 
position  wanted.  Over  16  years  experi¬ 
ence  with  daily  and  weeklies.  Exper¬ 
ienced  in  production,  business,  editor¬ 
ial  and  advertising.  Call  Ronnie  (601) 
656-8564  for  resume.  Need  to  relocate 
before  school  starts  back. 


GENERAL  MANAGER  with  excellent 
record  of  medium  size  dailies,  weeklies 
and  shoppers,  strong  on  circulation  and 
advertising,  seeks  revenue  producing 
challenge.  Box  1093,  Editor  & 
Publisher. 


GENERAL  MANAGER  with  proven  track 
record,  (over  19  years  total  experience); 
in  all  phases  of  newspaper  profession 
seeks  permanent  position  with  chain- 
independent  newspaper  in  the  18,000 
to  30,000  circulation  range.  Prefer 
Southern  California,  but  would  be  favor¬ 
ably  inclined  toward  any  other  suitable 
opening  in  Sun  Belt  area.  Box  1094, 
Editor  &  Publisher. 


PUBLISHER  WITH  STRONG  planning 
and  marketing  background  seeks  West 
Coast  position  with  independent  or 
group  daily  in  25,000  to  50,000  circu¬ 
lation  range.  16  years  experience  (10  as 
publisher)  with  a  proven  track  record. 
Box  1101,  Editor  &  Publisher. 


_ ADVERTISING _ 

ADVERTISING  DIRECTOR 
Newspaper  sales  professional.  Large 
and  small  market  success.  Major  group 
experience.  Proven  leader  and  motiva¬ 
tor.  Highest  integrity.  Excellent  refer¬ 
ences.  Box  1090,  Editor  &  Publisher. 


_ CARTOONIST _ 

AWARD-WINNING  political  cartoonist 
with  graphic  arts  experience  seeks  posi¬ 
tion.  Resume  and  samples  provided 
upon  request.  Box  1116,  Editor  & 
Publisher. 


_ CIRCULATION _ 

SEEKING  POSITION,  circulation  mana¬ 
ger,  daily-shopper  experience,  all 
phases,  references,  resume,  available 
now,  will  relocate,  Jim  Long,  RR  25, 
Box  368,  Terre  Haute,  IN  47802, 
(812)  894-3231. 


_ EDITORIAL _ 

75  Univ.  of  Fla.  J-school  grad  with 
reporting,  editing,  production  skills 
seeks  ANY  job  on  Florida  AM  daily. 
Contact  Deborah  C.  Hoffman,  1218 
Jackson  Rd.,  Gastonia,  NC  28052, 
(704)  867-1581. 


ACCLAIMED  JOURNALIST,  winner  of 
two  AP  awards  for  writing  and  two  state- 
press  honors  for  layout  in  3  1/2  years’ 
daily  work  seeks  news/sports  reporting 
or  desk  spot.  Also,  part  time  work  with 
Tv  news  program,  metro  daily.  Box 
1076,  Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


EDITORIAL  PAGE  editor-writer  to  lead 
or  join  page— a  seasoned,  awards- 
winning,  do-it-all  pro.  One  of  best. 
Bright  features  also  are  specialty; 
perhaps  serving  a  dual  writing  need. 
Open  to  other  writing  assignments.  Box 
1114,  Editor  &  Publisher. 


EDITOR  of  medium  sized  daily  news¬ 
paper  wants  to  move  up.  Redesigned 
newspaper  from  content  to  appearance. 
Newsroom  leader  and  proven  circula¬ 
tion  builder.  Write  Box  1115,  Editor  & 
Publisher. 


EXTRA!  EXTRA!  Hardworking  feature 
writer/editor  seeks  editorial  position 
with  small  weekly.  Experienced  in  copy 
editing,  feature  writing,  layout,  report¬ 
ing,  advertising  sales.  Have  journalism 
degree,  photo  skills,  high  drive  to 
succeed.  Progressive  minded.  Age  30 
-h  Call  Steve  (501)  492-6597. 

FINANCE/BUSINESS  WRITER 
Exchange  member,  more  than  60  publi¬ 
cations.  Any  business  or  financial  topic. 

Stuart  R.  Veale  (201)  249-1735 

PO  Box  706,  Hoboken,  NJ  07030 
Sample  articles  with  SASE. 

Former  city  editor,  assistant  managing 
editor,  seeks  management  position  on 
7-day  daily.  Now  a  manager  in  a  wire 
bureau,  but  want  to  return  to  the  world 
of  ink,  paper  and  the  satisfaction  of 
seeing  a  good  edition  roll  off  the  press. 
Box  1092,  Editor  &  Publisher. 


GENERAL  ASSIGNMENT  REPORTER 
seeks  switch  to  sports  and/or  environ¬ 
mental  beat.  Female,  27,  lifelong 
sports  and  outdoors  enthusiast.  Prefer 
medium  to  large  daily  in  the  Rockies. 
Box  1063,  Editor  &  Publisher. 


GIVE  ME  YOUR  school  boards,  city 
councils  and  hush-hush  police  chiefs. 
Editor  with  2  years  daily  reporting,  edit¬ 
ing  seeks  reporting  beat  again.  Write 
Box  1117,  Editor  &  Publisher. 


HAVE  CLIPS,  WILL  TRAVEL  -  Talented, 
versatile,  energetic,  young  writer  seeks 
newspaper  spot.  Not  afraid  to  ask  tough 
questions.  2  published  books,  many 
magazine  articles,  speaks  fluent 
German.  Small  ego,  moderate  salary, 
bigears.  Box  1120,  Editor  &  Publisher. 


JANUARY  1985  GRADUATE  looking  for 
full-time  reporting  or  copy-editing  job. 
Prior  experience  freelancing  for 
community  paper  during  the  last  year. 
Skilled  in  hard  news,  feature,  layout 
headlines,  copy  editing  and  camera. 
Box  1064,  Editor  &  Publisher. 


MUSIC  CRITIC/COPY  EDITOR— 4  years 
experience  on  variety  of  publications. 
B.A.  in  English.  Interested  in  bringing 
to  light  lesser  known  artists.  Write  Box 
1113,  Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


INNOVATIVE  B.A.  journalis.n  grad  with 
editorial  experience  on  13,500  semi¬ 
weekly  university-community  paper  and 
recent  bureau  internship  at  124,000 
Zone  2  daily  seeks  entry  level  position 
on  East  Coast.  Resume  and  clips: 
Jonathan  Slocum,  1322-7  Cynwyd 
Club,  Wilm.,  DE  19808  or  (302) 
998-7203. 


RECENTLY  GRADUATED 
journalism/political  science  major  seeks 
entry  level  reporting  or  copy  editing 
position  on  small  daily  or  weekly  in  any 
zone.  Edited  the  campus  semiweekly, 
weekly  newspaper  experience.  For 
resume  and  clips  call  Jim  (403) 
286-2215. 


SPORTSWRITER,  with  degree  and 
three  years  experience  seeks  position 
with  weekly  or  daily  newspaper  in  Zones 
7,  8  or  9.  Also  can  take  photos,  do 
layout.  Contact  Rourk  Sheehan,  1196 
i  Violet  Drive,  Fairbanks,  AK  99712, 
(907)  457-1714. 


_ FREELANCE _ 

FREELANCE  WRITER/photojournalist, 
with  broadcast  experience,  based  in 
Tokyo,  Japan,  will  cover  economic, 
business,  lifestyle,  travel,  sport  stories. 
Also  interested  in  stringer  or  correspon¬ 
dent  position.  Call  or  write:  Lemuel 
Lloyd,  1636  Kenyon  St.,  Apt.  #46, 
Washington,  D.C.  20010,  (202) 
483-2149 


_ PRODUCTION _ 

‘85  RIT  grad  with  10  years  newspaper 
and  commercial  prepress  experience 
wants  to  help  a  Florida  paper  solve  its 
quality/color  problems.  For  resume: 
1218  Jackson  Rd.,  Gastonia,  NC 
28052  (704)  867-1581. 


PRODUCTION  VETERAN— 20  years  in 
prepress,  pressroom,  mailroom  and 
quality  control.  Positive  manager.  Solid 
communication  skills.  People  develop- 
^^r.  Looking  to  relocate  with  growing 
company.  Box  1110,  Editor  & 
Publisher. 


PHOTOGRAPHER 

ENERGETIC  photographer  with  valu¬ 
able  daily,  freelance  photo,  news,  VDT 
experience,  strong  prints,  clips, 
camera,  car,  wants  to  work  fo.'  progres¬ 
sive  photo-oriented  medium-sized  daily 
inZone5.  Boxlll2,  Editor& Publisher. 


1986  photojournalism  grad,  San  Jose 
State,  seeks  entry-level  staff  photogra¬ 
phy  job  on  daily  or  magazine  anywhere. 
Seven  years  weekly  experience.,  award¬ 
winning  sports,  and  color  experience. 
Ron  Fried,  788  Loma  Verde  Ave.,  Palo 
Alto,  CA  94303  (415)  493-2140. 
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SHOP  TALK  AT  THIRTY  - 

The  forgotten  editor  in  the  Statue  of  Liberty  ceiebration 


By  Dr.  Sidney  Kobre 

In  all  the  hoopla  about  the  celebra¬ 
tion  on  July  4,  Joseph  Pulitzer, 
publisher/editor  of  the  St.  Louis  Post- 
Dispatch  and  the  now  defunct  New 
York  World,  has  been  overlooked  and 
forgotten. 

Without  Pulitzer,  the  Goddess  of 
Liberty  would  not  have  had  a  place  to 
stand  on  as  a  beacon  light  for  millions 
of  immigrants  to  this  country. 

Although  the  monument  was  con¬ 
structed  and  ready  to  be  shipped  to 
the  United  States  from  France  in 
1885,  Liberty  had  no  pedestal  on 
which  to  put  her  feet  and  lift  her  100 
feet  above  the  water’s  edge.  Congress 
had  turned  down  the  plea  for  funds  by 
a  public-spirited  committee.  Pulitzer 
jumped  into  the  vacuum  and  initiated 
a  country-wide  campaign  for  $  1 00,000 
for  the  construction  of  a  pedestal. 

Pulitzer  wanted  the  campaign  to  be 
a  grassroots  effort  and  sought  money 
from  the  little  people  of  America. 
They  responded  to  his  call  and  sent 
pennies,  nickels  and  dimes  for  the 
pedestal. 

Pulitzer  had  a  strong  affection  for 
the  Liberty  statue,  for  he  was  an 
immigrant  who  within  two  decades 
had  become  the  owner  of  two  impor¬ 
tant  metropolitan  newspapers,  the  St. 
Louis  Post-Dispatch  and  the  New 
York  World. 

Pulitzer  appreciated  the  economic 
opportunities  this  country  had  pro¬ 
vided  him — and,  therefore,  he  recog¬ 
nized  that  the  Statue  of  Liberty  repre¬ 
sented  hope  for  thousands  of  other 
immigrants  and  also  represented  free¬ 
dom  from  political  and  racial  oppres¬ 
sion,  which  the  immigrants  had 
experienced  in  Europe. 

Pulitzer  did  not  start  out  to  be  a 
newspaperman.  Born  in  Budapest, 
Hungary,  on  April  10,  1847,  young 
Pulitzer  longed  to  become  an  officer 
in  the  army  —  any  army.  He  tried  to 
join  the  Hungarian  army,  then  the 
French  army,  and  even  the  English 
army.  But  because  of  his  weak  eye¬ 
sight,  he  was  denied  his  dream. 
Finally,  he  was  recruited  in  Europe 
by  a  Northern  officer  of  the  U.S. 
Army  during  the  American  Civil  War. 

Pulitzer  set  sail  for  America  in  Sep¬ 
tember  1864,  but,  instead  of  having 


(Kobre  is  an  American  journalism 
historian  who  has  written  frequently 
about  Joseph  Pulitzer  and  has  taught 
students  about  Pulitzer  in  media 
courses  at  two  universities.) 


Joseph  Pulitzer  at  age  40. 


the  recruiter  get  the  bounty,  he  him¬ 
self  jumped  ship  in  Boston  Harbor 
and  picked  up  his  own  enlistment 
fee.  He  came  to  New  York  and 
became  part  of  the  U.S.  Cavalry, 
spending  the  remainder  of  the  war 
fighting  in  the  South. 

When  the  last  gun  had  been  fired 
in  the  Civil  War,  Pulitzer  returned 
to  New  York,  and  then  moved  on  to 
St.  Louis,  Missouri.  There  he 
worked  as  a  mule  hostler  and  a 
riverboat  worker  and  labored  at 
other  odd  jobs. 

Pulitzer  became  a  reporter  for  a 
German-language  newspaper,  the 
Westliche  Post  in  St.  Louis.  Later, 
with  the  money  he  saved,  he  bought 
the  St.  Louis  Dispatch  at  an  auction 
in  1878  and  soon  merged  the  paper 
with  the  Evening  Post,  which  had  a 
valuable  Associated  Press  contract. 


enabling  him  to  get  the  news  from 
all  over  the  nation  quickly  and 
cheaply. 

Within  five  years,  by  1883,  Pulit¬ 
zer  became  a  successful  newspaper 
publisher  and  editor.  With  nerves 
frayed  and  eyes  bothering  him,  he 
planned  on  a  trip  to  Europe.  On  the 
way,  Pulitzer  stopped  off  in  New 
York.  There  he  saw  the  New  York 
World  floundering  and  thought  he 
could  make  a  success  of  it.  I^litzer 
bought  the  declining  newspaper  for 
$360,000,  with  the  payments  to  be 
made  from  the  profits  of  the  Post- 
Dispatch. 

In  1885,  he  had  the  opportunity  to 
perform  a  great  public  service,  and, 
at  the  same  time,  aid  in  erecting  the 
pedestal  for  the  Statue  of  Liberty. 
When  the  committee  failed  to  get 
help  from  Congress  and  threw  up  its 
hands  in  defeat,  the  situation  was 
stymied.  The  United  States  had  the 
Statue  of  Liberty  ready  to  be 
shipped,  but  no  place  to  put  her. 

It  was  then  that  Pulitzer  jumped 
into  the  breach  and  began  his  cam¬ 
paign  to  raise  the  necessary  funds. 
He  was  not  going  to  appeal  to  the 
Vanderbilts  and  Astors  only.  He 
thought  the  funds  should  be  raised 
by  the  people  of  America.  He 
appealed  to  the  families  of  the  country 
for  a  few  dollars,  and  even  to  the  chil¬ 
dren  for  a  few  cents. 

In  an  editorial  in  the  World,  on 
March  16,  1885,  he  wrote,  “The 
Statue  was  to  be  a  gift  emblematic 
of  our  attainment  of  the  first  century 
of  independence.  The  Congress  has 
refused  to  appropriate  the  neces¬ 
sary  money  and  has  thrown  the 
responsibilities  back  to  the  Ameri¬ 
can  people.  It  is  not  a  gift  from  the 
millionaires  of  France  to  the  mil- 
(Continued  on  page  46) 
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Centered 


7:30  am 

C£)  GOOD  MORNING  MICKEYI  (0:30)  A 
daily  selection  of  the  best  loved 
cartoons  starring  Mickey  Mouse, 
Minnie,  Donald  Duck,  Goofy  and  the 
whole  Disney  gang. 

(£  WILD  KINGDOM 

§THE  LITTLES  □ 

GUMMI  BEARS  □ 

BERENSTAIN  BEAi; 

8:00  ar _ 

(£)  WELCOME  TO  PO^^^NER 
(0:30)  The  beloved^c|]^^^^_[rom 
A.A.  Milne's  Hu| 
teach  preschool 
and  problem  solvifl 

(B  GARNER  TED  Al _ 

e  BUGS  BUNNY  I^^^^BES 
HOUR 

O  SMURFS 
O  MUPPET 
MONSTERS 

8:30  ai 

C£  DONALD  DUCK  Pff 
See  many  of  the  cart| 
and  mishaps  Donald  i 
since  his  1934  film  de 
featurettes  are  also  | 

(!)  MINORITY  BUSINj 
9:00  I 

(£  MOVIE:  THE  ICl 
1:33)  A  merry  ban/ 
deep  space  t^  to  s§ 
stealing  precious  ( 
this  slapstick  scjf 
Robert  Urich, 

Pmfanity,  Viole^ 

(B  MOVIE:  ^ 

1:40)  Judg^ 


Flush  Left 


7:30  am 

(£  GOOD  MORNING  MICKEYI  (0:30)  A 
daily  selectiot'  of  the  best  loved 
cartoons  starring  Mickey  Mouse, 
Minnie,  Donald  Duck,  Goofy  and  the 
whole  Disney  gang. 

(£  WILD  KINGDOM 
O  the  LITTLES  □ 

8  GUMMI  BEARS  □ 

BERENSTAIN  BEARS 

8:00  am 

(B  WELCOME  TO  POOH  CORNER 
(0:30)  The  beloved  characters  from 
A.A.  Milne’s  Hundred  Acre  Wood 
teach  preschool  children  social  skills 
and  problem  solving. 

(£  GARNER  TED  ARMSTRONG 
O  BUGS  BUNNY  LOONEY  TUNES 
HOUR 

O  SMURFS 

O  MUPPET  BABIES  AND 

MONSTERS 

8:30  am 

(B  DONALD  DUCK  PRESENTS  (0:30) 
See  many  of  the  cartoon  adventures 
and  mishaps  Donald  has  experienced 
since  his  1934  film  debut.  Live  action 
featurettes  are  also  presented. 

(£  MINORITY  BUSINESS  REPOF 
9:00  am 

Q)  MOVIE:  THE  ICE  PIRATES 

1:33)  A  merry  band  of  misfits  fr5H 
deep  space  try  to  save  the  universe  b  j 
stealing  precious  galactic  ice  cubes  ii| 
this  slapstick  science  fiction  comedy 
Robert  Urich,  Mary  Crosby.  (1984 
'  profanity.  Violence,  Adult  Themes. 

MOVIE:  THE  WESTERNER  (NF 
IfO)  Judge  Roy  Bean  was  a  cleve 


Hanging  Indent 


7:30  (B  GOOD  MORNING  MICKEYI 
(0:30)  A  daily  selection  of  the 
best  loved  cartoons  starring 
Mickey  Mouse,  Minnie,  Donald 
Duck,  Goofy  and  the  whole 
Disney  gang. 

(£  WILD  KINGDOM 
O  THE  LITTLES  □ 

8  GUMMI  BEARS  □ 
BERENSTAIN  BEARS 

8:00  (B  WELCOME  TO  POOH 
CORNER  (0:30)  The  beloved 
characters  from  A.A.  Milne’s 
Hundred  Acre  Wood  teach  pres¬ 
chool  children  social  skills  and 
problem  solving, 
d)  GARNER  TED 
ARMSTRONG 

O  BUGS  BUNNY  LOONEY 
TUNES  HOUR 
O  SMURFS 

O  MUPPET  BABIES  AND 
MONSTERS 

8:30  (B  DONALD  DUCK  PRESENTS 

(0:30)  See  many  of  the  cartoon 
adventures  and  mishaps  Donald 
has  experienced  since  his  1934 
-debut.  Live  action  featur- 
laiso  presented. 
fORITY  BUSINES 

VIE:  THE  1C 
[1:33)  A  mep 
from  deep! 

!the  universe 
lus  galactic  ice 
ilapstick  scienc^iction 
Jy.  Robert  Urich,  Mary^ 
y.  {^9M) Profanity,  Violena' 


Reduced  Hanging  Indent 


7:30  am 

IB  GOOD  MORNING  MICKEYI 
(0:30)  A  daily  selection  of  the  best 
loved  cartoons  starring  Mickey 
Mouse,  Minnie,  Donald  Duck, 
Goofy  and  the  whole  Disney 
gang. 

(B  WILD  KINGDOM 
O  the  LITTLES  □ 

8  GUMMI  BEARS  □ 
BERENSTAIN  BEARS 

8:00  am 

(B  WELCOME  TO  POOH  CORNER 
(0:30)  The  beloved  characters  from 
A.A.  Milne’s  Hundred  Acre  Wood 
teach  preschool  children  social 
skills  and  problem  solving. 

(B  GARNER  TED  ARMSTRONG 
O  BUGS  BUNNY  L(X>NEY  TUNES 
HOUR 

O  SMURFS 

O  MUPPET  BABIES  AND 
MONSTERS 
8:30  am 

(B  DONALD  DUCK  PRESENTS 

(0:30)  See  many  of  the  cartoon 
j^res  and  mishaps  Donald 
fienced  since  his  1 934  film 
action  featurettes  are 
ited. 

(IRITY  BUSINESS 


ICE  PIRATES  (PG, 
Fband  of  misfits  from 
\  to  save  the  universe 
l^recious  galactic  ice 
slapstick  science 
3y.  Robert  Urich,  Mary 


VARIEIY— 

3201  NORTH  LOOP  820,  SUITE  150  /  FORT  WORTH,  TEXAS  76137  /  (817)  847-0980 


SCME  TERMHC  PEOPLE  STftRTED  HEEE- 
INaUDINGRfiyMA.CK 


Ray  F.  Mack  has  been  selling  news¬ 
papers  for  65  years.  He  was  eight  when 
he  started  in  a  small  Minnesota  town. 

He  has  been  working  ever 
since  to  build  newspaper  cir¬ 
culation.  With  Scripps  Howard 
the  past  44  years,  he’s  currently 
a  consultant  on  circulation 
operations. 

Next  week  Mack  becomes  a  part  of  a 
distinguished  group  inducted  into  the 
International  Newspaper  Carrier  Hall  of 
Fame.  Sponsored  by  the  International 


Circulation  Managers  Association,  the 
hall  of  fame  includes  business  and  reli¬ 
gious  leaders,  educators  and  statesmen. 

We  salute  the  spirit  of  youngsters  who 
have  learned  the  value  of  hard  work  and 
the  independence  that  comes  from  being 
a  little  merchant  newspaper  carrier.  And 
we  salute  Ray  Mack  on  a  career  that  puts 
him  in  the  company  of  some  of  the 
nation’s  finest. 

™  SCRIPPS  HOWARD 
Bii  NEWSPAPERS 
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